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Bazuka 
that  verruca 


A  bullseye  for  Bazuka! 

Bazuka  Gel  has  taken  the  verruca/wart 
market  by  storm,  soaring  to  brand  leadership 
within  months  of  its  launch. 

With  its  clinically  proven  prescription 
heritage  Bazuka  offers  simple,  effective 
treatment  for  verrucas,  warts,  corns  and 
calluses.  It  dries  to  form  a  unique,  water- 
resistant  protective  barrier  designed  to 
help  inhibit  the  spread  of  the  verruca/wart 
infection,  without  the  need  for  plasters. 

And  with  continued  heavyweight  national 
press,  radio  and  TV  support,  Bazuka  sales 
will  go  from  strength  to  strength.  Be  sure 
to  keep  up  with  demand! 


Y  For  the  treatment 

1    of  verrucas,  warts,  <M%\ 

1    corns  and  calluses  M 

1       ■  Uniquely  formulated,  clinically  proven  treatment  1 
1       ■  Dries  to  form  a  water-resistant,  protective  barrier  1 
I       ■  Designed  to  inhibit  spread  of  the  verruca/wart  infection  1 
1       ■  No  plasters  necessary  ■  Simple,  once-daily  application  1 
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FORMS  A  WATER-RESISTANT  BARRIER  -  NO  NEED  FOR  PLASTERS 


BAZUKA  trademark  and  Product  Licence  held  by  Diomed  Developments  Lid  .  Hitchm.  SG4  7QR.  UK  Distributed  by  DDD  Ltd  .  94  Rickmansworth  Road. 

Watford.  Herts,  WD1  7JJ,  UK  Active  Ingredients'  Salicylic  Acid  BP  12  0%  w/w.  Lactic  Acid  BP  4  0%  w/w  Alsi  Hams  Camphoi  BR  Pyroxylin 

BP  Ethanol  (96%)  BP  Ethyl  Ai  etate  Indications:  Lor  the  treatment  ot  verrucas,  warts  nuns  and  i  alluses  Directions  for  adults,  including  the 
elderly,  and  children:  Apply  one  01  two  drops  to  the  lesion  and  allow  to  diy  to  form  a  small  white  patch  The  following  day.  i  aretully  pool  or  pick 
ott  the  dried  patch,  and  apply  tresh  gel  Once  every  week,  before  applying  fresh  gel,  gently  rub  the  treated  surface  with  the  emeiy  board  provided 
Continue  treatment  until  the  condition  has  resolved  This  may  take  up  to  12  weeks  tor  certain  verrucas  and  warts  Contra-indications:  Not  to  be 
used  on  the  lace  or  anogenital  regions,  or  by  diabetics  or  individuals  with  poor  blood  circulation  Not  to  be  used  on  moles,  birth  marks,  hairy  warts, 
oi  any  othei  lesion  lot  whir  h  the  gel  is  not  indicated  Not  to  be  used  In  cases  ol  sensitivity  to  any  ol  the  ingredients  Precautions  and  Warnings 
Keep  away  trom  the  eyes,  mucous  membiane  and  from  cuts  and  gra;es  Avoid  spreading  onto  surrounding  normal  skin  Do  not  use  excessively  Some 
mild,  transient  irritation  may  he  expected,  but  in  cases  of  more  severe  irritation,  treatment  should  be  discontinued  Avoid  inhaling  vapour,  and  keep 
when  not  in  use  Avoid  contact  with  clothing,  fabrics,  plastics  and  other  materials  as  it  may  cause  damage  Keep  all  medicines  out  ot  the  reach  ot 
FLAMMABLE  Keep  away  from  (lames  Store  at  room  temperature  (not  exceeding  25°C).  with  the  cap  replaced  tightly  |  FOR  EXTERNAL  USE  ONLyH 
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COMMENT 


After  several  years  in  the  doldrums,  the 
British  Pharmaceutical  Conference  looks  as 
if  it  is  gaining  some  direction.  This  year's 
event  in  Glasgow  (programme  details,  p364 ) 
sees  a  welcome  return  to  the  midweek  format, 
while  from  next  year  's  BPC  at  Scarborough  the 
organisation  will  be  done  'in-house'  by  the 
Society's  secretariat  at  Lambeth.  Local  branches 
(with  honourable  exceptions)  have  not  exactly 
been  queuing  up  to  organise  the  event,  and  there 
have  always  been  frictions  between  local 
organisers  and  Society  staff.  Under  the  new 
arrangement,  local  branches  will  be  asked  to  lend 
their  support  by  organising  the  social  programme. 

Falling  attendances  have  bedevilled  the  BPC  in 
recent  years.  Holding  it  over  a  weekend  didn't 
attract  more  community  pharmacists,  as  had  been 
hoped.  Now  the  Society  is  taking  a  leaf  out  of  the 
American  Pharmacists'  Association's  book, 
encouraging  other  groups  to  hold  events  around 
the  BPC,  using  the  same  venue,  but  setting  their 
own  agendas.  This  year,  the  National  Association 
of  Women  Pharmacists,  the  Joint  Pharmaceutical 
Analysis  Group  and  the  Young  Pharmacists' 
Group  have  signed  up,  the  hope  being  that 
delegates  to  these  will  also  take  advantage  of  the 
main  conference  on  their  doorstep. 

Using  the  BPC  as  an  umbrella  under  which 
different  interest  groups  can  do  their  business  has 
much  to  commend  it,  The  BPC  is  an  important 
shop  window  for  the  profession  and,  as  the 
Society's  official  conference,  needs  to  be  a 
premium  event,  Encouraging  others  groups  to 
meet  around  the  BPC  will  create  a  useful  synergy 
to  breathe  new  life  into  it.  The  spring  and  autumn 
are  chocabloc  with  conferences  and  seminars, 
many  of  which  struggle  for  delegates  because 
their  potential  audience  is  played  out.  A  little 
judicious  consolidation  might  be  no  bad  thing. 
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NC  to  appoint  director 


A  director  is  to  lie  appointed  in 
I  lie  Pharmaceutical  Services 
Negotiating  Comnviltee,  follow- 
ing recommendations  of  a  shake- 
up  of  the  organisation  by  an 
internal  working  group 

li  isnol  known  how  this  role  will 
differ  from  the  old  role  of  chief 
executive,  which  was  dropped  in 
1988.  "I  think  that  will  take  time  to 
answer,"  comments  retiring  PSNC 
chairman  David  Sharpe, 

In  a  meeting  last  week,  the 
PSNC  agreed  to  accept  all  work 
ing  group  recommendations, 
including  making  the  chait  man  a 
non-executive  role  and  setting  up 
an  audit  sub-committee  to  exam- 

  the   performances  of  the 

chairman  and  vice  chairman. 

The  thrust  <  if  the  director's  role 
will  be  to  formulate  and  execute 
a  strategy  for  the  remuneration 
of  contractors  "that  ensures  mar- 
ket shares,  profit  and  value  are 
achieved,  both  nationally  and  in 
local  health  authorities".  He/she 
will  attend  meetings  at  senior 
civil  servant  and  ministerial  level 
and  will  possibly  have  responsi- 
bility for  negotiations  below  this 
level,  as  well  as  overseeing  the 
administrative  and  financial  day 
to  day  running  of  the  PSNC. 

The  post  will  be  advertised 


nationally  and  in  the  pharmaceu- 
tical press  next  month.  PSNC 
says  it  expects  its  senior  officers, 
secretary  Stephen  Axon  and 
financial  executive  Godfrey  Hor- 
ridge,  to  apply  for  the  post. 

The  role  of  the  chairman  has 
also  been  re-appraised  as  a  non- 
executive role  with  no  input  in 
the  day  to  day  running  of  the 
office.  He/she  will  lead  negotia- 
tions at  ministerial  and  senior 
civil  servant  level  and  will  con- 
tinue to  be  the  public  face  of  the 
PSNC, 

The  working  group  felt  that 
this  revised  role  would  require 
less  time  commitment  on  the 
part  of  the  chairman,  but  decided 
it  was  out  with  its  remit  to  recom- 
mend a  length  of  term  of  office 
for  the  post.  However,  the  group 
did  state  that  every  member  of 
the  (  ommittee  "should  be  able  to 
aspire  to  the  chairmanship  and 
vice  chairmanship". 

Steven  Williams,  chairman  of 
the  nine-man  working  group, 
says  the  move  to  appoint  a  direc- 
tor and  the  re-think  of  the  chair- 
man's role  was  prompted  by  Mr 
Sharpe's  decision  to  retire.  "It 
was  felt  appropriate  that  we 
should  look  at  the  type  of  chair- 
man who  is  going  to  lead  us  for- 


ward to  the  new  era." 

David  Plumb,  working  group 
member,  adds:  "If  the  chairman 
has  an  executive  function  or  if 
the  role  is  very  demanding,  the 
number  of  people  who  will  be 
able  to  do  it  will  be  fewer." 

Alan  Smith,  PSNC  chief  execu- 
tive for  12  years  until  1988,  feels 
the  move  to  appoint  a  director  is 
long  overdue,  "it's  something 
they  should  have  done  many 
years  ago".  He  urges  PSNC  to 
appoint  "a  breath  of  fresh  air,  a 
dynamic  force.  I  think  they  need 
an  influx  of  new  talent  to  the 
negotiating  side" 

The  working  group  also  con- 
cluded that  the  vice  chairman's 
role  would  be  to  support  the 
chairman  and  lead  the  negotiat- 
ing team  and  stand  in  for  the 
chairman  when  necessary. 

Both  the  chairman  and  vice 
chairman  will  be  members  of  all 
sub-committees,  except  the  soon 
to  be  set  up  audit  sub-committee, 
which  will  look  at  "the  roles,  per- 
formances, targets  and  achieve- 
ments of  the  chairman,  vice 
chairman  and  officers". 

David  Shaipe  says:  "Costs  will 
be  higher,  but  the  Committee 
accepted  that  because  it  is  the 
best  way  forward  for  the  future." 


Norwich  pharmacist  accused  of  fraud 


Norwich  pharmacist  Bharti  Shah 
used  a  repeat  prescribing  system 
to  fraudulently  claim  extra  cash 
from  the  NHS,  it  was  claimed  on 
Monday  (C&D  November  25, 
p759)  at  Norwich  Crown  Court. 

Ms  Shah,  who  runs  a  pharmacy 
in  Norwich,  denies  seven 
charges  of  obtaining  money  from 


Norfolk  Family  Health  Services 
Authority  by  deception  in  111!)  1  A 
total  of  £138. 84  is  involved  in  the 
charges,  which  prosecutor' 
Anthony  Bate  said  were  samples. 

Ms  Shah,  42,  of  Norwich,  was 
allegedly  operating  a  fraud  in- 
volving patients  who  were  ex- 
empt from  prescription  charges. 


She,  alleged  Mr  Bate,  would  get 
patients  to  sign  the  back  of  the 
repeat  prescription  form  without 
showing  the  details  on  the  front. 
Then  she  would  claim  for  medi- 
cines not  actually  dispensed  to 
patients. 

The  trial  continues  and  is 
expected  to  last  for  two  weeks. 


Barriers  prevent 
team  working 

More  than  80  per  cent  of  commu- 
nity pharmacists  feel  there  are 
barriers  preventing  collaboration 
with  other  members  of  the  pri- 
mary healthcare  team. 

Lack  of  time  and  the  opportu- 
nity to  meet  other  team  members 
are  cited  as  the  main  reasons, 
although  lack  of  remuneration 
and  the  perception  that  pharma- 
cists' input  is  unwanted  also  rate 
highly,  according  to  the  prelimi- 
nan  findings  of  a  1  'harnuu  \  I  'rai 
tice  Research  and  Resource'  Cen- 
tre survey  on  behalf  of  the  Health 
Education  Authority  (C&D  Dec- 
ember 9,  p834). 

The  findings  indicate  that  14 
per  c  ent  of  pharmacists  hold  reg- 
ular meetings  with  GPs  or  other 
primary  healthcare  team  mem- 
bers Jarre  Elliott,  project  coordi- 
nator and  director  of  the  PPRRC, 
says:  "We  hope  the  second  stage 
of  the  research,  one  to  one  inter- 
views, will  show  us  how  to  find 
ways  to  encourage  people  to 
work  with  primary  healthcare 
team  colleagues." 


Nominations  for  election  to  the 
Royal  Pharmaceutical  Society's 
Council  closed  this  week,  amid 
predictions  that  a  new  face  will 
be  elected.  According  to  the 
Young  Pharmacists'  Group,  its 
sources  at  Branch  level  suggest 
nine  candidates  will  stand,  but 
one  of  the  seven  Council  mem- 
bers is  opting  for  retiral.  A  full  list 
of  candidates  will  be  released  by 
the  Society  after  April  6. 

The  YPCt  hopes  all  candidates 
will  attend  its  Hustings  in  Wal- 
sall's Friendly  Hotel  on  April  21  at 
2.0flpm.  For  details  contact  Mark 
Koziol  on  (H21  2:!:!  0708. 


This  year's  BPC  provisional  programme  released 


The  provisional  programme  for 
this  year's  British  Pharmaceuti- 
cal Conference  in  Glasgow  has 
been  released. 

BPC  1996  marks  a  return  to  the 
traditional  four-day  long,  mid- 
week conference,  after  weekend 
events  for  the  past  two  years.  It 
will  also  see  the  unveiling  of  the 
draft  'Pharmacy  irr  a  New  Age' 
document,  the  overall  confer- 
ence iheme. 

Comprehensive  symposia  will 
run  on  tuberculosis,  malaria  aird 
asthma,  with  practice  research 
covered  in  two  sessions  and  a  lec- 
ture by  the  London  School  of  Phar- 
macy's Professor  Nick  Barber. 
Speakers  include: 


•  the  Department  of  Health's 
chief  pharmaceutical  officer, 
Bryan  Har  t  ley 

•  the  National  Association  of 
Health  Authorities  and  Trusts' 
director;  Philip  Hunt 

the  head  of  the  Socielv's  prac- 
tice division,  Roger  Odd 

•  Scotland's  national  specialist 
in  clinical  pharmacy,  Dr  John 
Cromarty 

•  the  Society's  head  of  practice 
research,  Dr  Sue  Ambler-. 

All  sessions  aird  lectures  will 
take  place  at  Strathclyde  Univer- 
sity between  September  10-13, 
backed  by  an  exhibition,  evening 
events,  optional  excursions  and 
a  golf  tournament. 


In  addition  a  numbei  ol  spe 
cial  interest  groups,  such  as  the 
National  Association  of  Women 
Pharmacists  and  the  Young  Phar- 
macists' Group,  will  be  running 
their  own  events  alongside  the 
BPC'. 

The  cost  of  attendance  will  be 
£55  per  day,  £105  for  four  days, 
plus  £75  for  arr  accompanying 
member;  for  young  presenters 
this  will  be  £25  for  one  day,  £100 
for  four  days.  Accommodation 
rates  vary  from  £05  pel 
night/£325  per  week  in  executive 
accommodation  at  Strathclyde 
graduate  business  school; 
£37.50/£  187.50  for  a  single  room 
with  bath  in  halls  of  residence; 


£22.50/£  112.50  for  a  single  room 
without  a  bath  at  halls;  and 
£50/5250  for  a  double  room  at 
halls. 

la-gist  ral         forms    will  he 

available  from  mid-April.  For 
more  information  contact:  Dr 
James  Johnson,  BP  Conference, 
Department  of  Pharmaceutical 
Sciences,  University  of  Strath- 
clyde, Glasgow  Gl  1XW. 
•  Next  year's  BPC  will  take 
place  m  Scarborough  and  the 
1998  conference  will  be  in  East- 
bourne. From  1097  onwards, 
organisation  of  the  BPC  will  be 
handled  centrally  by  the  Society, 
rather  than  at  local  branch  level 
as  has  been  the  <  ase  until  now 
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Counterpart  accredited  assistant 
training:  why  spend  more? 


Noyce  calls  for  complete  PMRs 

All  patients'  medication,  both  Professor  Noyce  highlights  the 

ovei  the  counter  and  prescribed,  need  for  complete  records,  espe 

should  be  recorded,  according  to  cially  with  the  deregulation  of 

Peter  Noyce,  professor  of  phar-  prescription  medicines.  He  be- 

macy  practice  at  the  University  lieves  thai  there  will  be  a  much 

of  Manchestei  longei  lag-time  to  pick  up  ADRs 

Writing  in  this  week's  British  caused  by  I'iim  in  p  switches 

Medical     Journal,     Professor  because  patients  will  have  no 

Noyce  and  general  practitioner  one  to  report  ADRs  to  in  the  com- 

lii  Huw  Thomas  call  for  pharma-  munity.  He  thinks  PMRs  will  only 


cists  to  have  a  direct  and  reliable  be  effective  with  patient-held 
route  for  reporting  adverse  drug  records  gi\  ing  lull  OTC  and  pre- 
reactions.  scribed  medicine  details. 

Labour  leader  guarantees  early  payment 


Cambridge  Counterpart,  now 
accredited  by  the  College  of 
Pharmacy  Practice,  is  one  of  the 
most  cost-effective  ways  to 
ensure  that  your  pharmacy 
assistants  comply  with  the 
Royal  Pharmaceutical  Society's 
tr  aining  requirements. 

Thanks  to  sponsorship  from 
Whitehall  Laboratories,  the  14- 
module  package  is  available  to 
C&D  subscribers  at  a  heavily 
subsidised  price,  making  it  the 
best  value  in  training. 

If  you  have  not  yet  enrolled 
your  staff,  see  C&D  last  week, 
p334-335,  for  details  of  bow  to 
sign  up.  A  full  explanation  of  the 
course  and  enrolment  form  are 


also  on  pages  8  and  !)  in  <  >rer  the 
<  'on titer  magazine  lor  pharmacy 
assistants,  enclosed  with  this 

issue 

If  you  are  an  existing  course 
user,  but  not  registered  to  use 
the  interactive  marking  system, 
you  need  to  register  now  as 
required  by  the  accrediting 
body,  the  College  of  Pharmacy 
Practice 

Baby-care  is  the  subject  under 
discussion  in  this  month's  Cam- 
bridge Counterpart  Pharmacy 
Assistant's  Development  Module. 

The  module  is  inserted  in  this 
week's  issue  and  covers  breast- 
and  bottle-feeding,  weaning, 
teething  and  colic. 


Labour  leader  Tony  Blair  has 
promised  that  a  Labour  Govern 
n lent  w<  mid  pay  all  its  bills  within 
30  days,  and  would  guarantee  a 
right  to  interest  on  all  late  debt. 

Mr  Blair's  pledge  to  small  com- 
panies goes  much  further  than  a 
promise  by  John  Major  to  publish 


league  tables  of  payment  records 
oft lOvernmenl  departments. 

Meanwhile,  60  Labour  MPs 
have  signed  a  ( lommons'  motion 
condemning  the  Doll's  "ap- 
palling" practice  ol  only  settling 
lulls  with  community  pharma- 
cists alter  90  days. 


Masters  title  for  four-year  degree 


Couch  potato  action 

Adult  'couch  potatoes'  are  to  be 
urged  to  throw  away  the  TV  remi  ite 
control  and  do  something  more 
active  instead  in  a  new  Health  Edu- 
cation Authority  campaign. 

The  £9  million  Active  for  life' 
initiative  aims  to  encourage  a 
shift  in  lifestyle1,  such  as  cycling, 
rather  than  using  a  car,  or  opting 
for  the  stairs  over  the  lift. 

"We  want  to  help  people  lead  a 
more  active  life  -  not  to  tell  them 
to  take  more  exercise,"  says  the 
HEA's  physical  activity  manager, 
Nick  Cavill.  Despite  over  half  the 
UK  population  being  overweight, 
around  a  quarter  of  men  oi  one- 
third  of  women  take  little  or  no 
exercise  because  they  don't  see 
themselves  as  'sporty'  types. 

Display  materials  will  be  avail- 
able through  local  networks  of 
health  and  leisure  professionals. 
A  TV  campaign  runs  until  April. 

Dr  Jefferson 
retires 

The  secretary  of  the  Royal  Phar- 
maceutical Society  in  Scotland, 
Dr  Gordon  Jefferson,  is  to  retire 
from  the  post  in  September. 

Dr  Jefferson,  secretary  since 
1988,  was  previously  head  of  the 
now-defunct  Heriot-Watt  School 
of  Pharmacy. 

Potential  candidates  to  replace 
Dr  Jefferson  should  apply  in  writ- 
ing to  the  secretary  and  registrar, 
the  Pharmaceutical  Society  of 
Great  Britain, 

Street,  London  SE1  7JN.  En- 
velopes should  be  marked  'SD'. 
The  closing  date  for  applications 
is  April  9,  with  interviews  being 
held  on  May  17. 


Students  completing  the  new 
four-year  pharmacy  course  in 
England,  Wales  and  Northern  Ire- 
land will  graduate  with  a  Mas- 
ters, despite  the  majority  of 
schools  of  pharmacy  wanting 
retention  of  the  BPharm  title. 

"It  was  a  case  where  a  minority 
decision  inevitably  dictated  what 
was  going  to  happen,  because  of 
the  competitive  effect  on  the  oth- 
ers," explains  the  Royal  Pharma- 
ceutical Society's  head  of  educa- 
tion, Dr  Robert  Dewdney. 

It  was  perceived  that  those 
schools  of  pharmacy  not  offering 
an  MPharm  could  lose  students 
to  those  who  would.  Dr  Paul  Col- 
lier, head  of  teaching  at  Queen's 
University,  Belfast,  says:  "It's  our 
desire  to  go  for  an  MPharm.  We 
went  that  way  reluctantly,  as  we 


did  not  want  to  disadvantage  our 
students." 

All  schools  will  now  have  to 
apply  to  their  university  board  to 
alter  the  title. 

However,  it  raises  particular 
problems  in  Scotland,  where  the 
pharmacy  degree  course  is 
already  of  four  years'  duration, 
leading  to  a  BSc  qualificati<  in. 

According  to  Strathclyde  Uni- 
versity's head  of  department. 
Professor  Roger  Waigh:  "There's 
a  perception  that  it  would  not  be 
in  the  best  interests  of  Scottish 
graduates  to  have  a  Bachelors 
degree  when  their  English  coun- 
terparts have  a  Masters." 

Both  Strathclyde  and  Robert 
Gordon  University  are  dis- 
cussing the  matter.  However, 
there  may  a  requirement  to  alter 


the  current  course  structure  and 
content. 

There  are  also  fears  thai  the 
new  title  will  create  problems  in 
recruiting  postgraduate  students 
for  Masters  degrees  in  pharmacy. 
"It's  a  worry  thai  we  won't  be 
able  to  preserve  the  distinctive- 
ness of  the  postgraduate  deg- 
rees," says  Dr  Dewdney. 

He  adds  that  NHS  training 
commissioners  may  be  loathe  to 
fund  further  postgraduate  work 
on  the  grounds  that  pharmacists 
will  alr  eady  have  a  Masters. 

The  argument  for  an  MPharm 
hinged  around  the  fact  that 
chemistry,  physics,  maths  and 
engineering  students  who  com- 
plete four-year  degrees,  outside 
of  Scotland,  are  awarded  an 
MPharm. 


CHEMIST  &  DRUGGIST  23  MARCH  1996 


365 


NEWS  REVIEW 


ello  to  the  i  J 
health  authorities J 


Are  the  new  English  and  Welsh  health  authorities  going  to 
offer  an  unrivalled  opportunity  to  promote  pharmacy  or  are 
they  going  to  mutate  into  the  hell  authorities?  Marianne 
Mac  Donald  sounds  out  local  pharmaceutical  committee 
secretaries  to  gauge  their  opinions 


\ 


As  a  local  pharmaceutical 
committee,  you've  work- 
ed hard  trying  to  build  up 
that  rapport  with  the  key 
people  at  the  family 
health  services  authority  -  and 
squeezed  pharmacy  onto  their 
healthcare  agenda  But  what  will 
happen  on  April  1,  when  the  105 
district  health  authorities  merge 
with  the  90  FIISAs  to  form  100 
new  unitary  health  authorities? 

For  most  LPC  secretaries  the 
answer  is  too  early  to  say.  There's 
no  denying  there  is  apprehension 
because,  in  many  cases,  those 
key  contacts  have  moved,  retir- 
ed, or  are  part  of  a  new  HA  -  but 
there's  also  a  note  of  optimism. 

The  Government's  aim  is  that 
the  new  HAs  will  improve  local 
services  right  across  the  spec- 
trum of  healthcare,  with  the 
bonus  of  freeing  up  an  extra  £  150 
million  annually  through  elimi- 
nation of  excess  bureaucracy. 

The  pressing  concern  for  phar- 
macy is  that  there  will  no  longer 
lie  pharmacy  representation  at 
director  level.  But  this  aside,  how 
the  new  system  will  affect  LPCs 
depends  very  much  on  something 
over  which  they  have  no  control: 
geographical  location. 

Breaking  up 

Forty-four  LPCs  will  he  created 
by  the  merging  and  splitting  nec- 
essary to  form  the  new  1 1 A 
boundaries.  While  the  intention 
may  have  been  that  each  new 
LPC  would  contain  roughly  the 
same  number  of  contractors, 
that  hasn't  happened  in  practice. 

The  worst  affected  in  terms  of 
splitting  up  is  Lancashire,  which 
w  ill  form  four  separate  IIAs:  Fast 
Lancashire,  South  Lancashire, 
North  West  Lancashire  and 
Morecambe  Bay  (incorporating 
the  lower  portion  of  Cumbria). 

"It's  been  done  on  population, 
but  the  balance  of  pharmacies  in 
each  area  is  nowhere  near  even," 
says  Lancashire  LPC  secretary 
Peter  Tattersall.  South  Lanca- 
shire has  43  pharmacies,  while 
the  others  have  around  1 10. 


This  inequality  seeps  through 
into  HA  operations.  Morecambe 
Bay  is  the  only  one  of  the  four 
getting  r  id  of  its  pharmaceutical 
adviser,  leaving  no  pharmacy 
representation  at  all.  Mr  Tatter- 
sall adds:  "We  have  also  been 
told  that  decisions  will  be  taken 
in-house  by  officers  and  only 
once  the  decision  has  been  made 
will  the  LPC  have  any  input." 

Contrast  this  with  the  experi- 
ence of  Essex  LPC  secretary 
John  Stanley,  who  will  remain 
secretary  of  the  (wo  new  LPCs, 
North  Essex  and  South  Essex. 
"The  IIAs  have  communicated  at 
regular  intervals  and  at  every 
stage  of  the  new  developments," 
he  says. 

■  The  lack  of 
|  pharmacy 
I  representation  is 
1  cited  by  all  LPCs 
|  as  a  worry 

Mi  Tattersall  admits  he  is  very 
concerned  about  the  HAs.  He 
points  out  that  they  are  not  fully 
trained  in  negotiating  skills,  vital 
in  disseminating  devolved  mon- 
ies to  pharmacies.  "One  of  the 
HAs  has  employed  new  people 
who  have  not  worked  in  a  health 
authority  before.  We  feel  a  lot  of 
time  and  effort  has  gone  into  this 
exercise  and  it's  going  to  take  a 
long  time  to  work  properly 
together  again," 

It  also  makes  it  even  more 
important  that  there  is  experi- 
ence on  the  LPC  side.  Dennis 
Millington,  secretary  of  Devon 
LPC,  which  is  splitting  into  North 
&  East  Devon  and  South  &  West 
Devon,  says:  "We  are  talking  with 
new  peopk>  w  ho  do  not  have  the 
experience  in  pharmacy  matters. 
The  learning  curve  is  going  to  be 
very  sleep,  which  is  why  it's 


important  to  have  an  ex- 
perienced LPC  dealing  with 
these  new  in  post  HA  personnel." 

Come  together 

It  seems  that  the  LPCs  which  are 
merging  may  have  an  easier  time. 
Certainly  the  fears  of  dealing 
with  inexperienced  personnel 
are  less  to  the  fore.  "In  <  Hdham, 
we  have  had  a  number  of  people 
coming  in  with  little  idea,  but 
now  we  have  combined  with 
other  FHSAs  ( Tameside  and  part 
of  North  Derbyshire  to  form  the 
new  West  Pennine  LPC),  we  have 
retained  people  with  experi- 
ence," says  John  Wheater.  LPC 
secretary  for  Rochdale  (now- 
merging  with  Bury)  and  Oldham. 

This  also  means  double  the 
experience,  which  may  be  impor- 
tant in  flattening  out  the  dispar- 
ity between  active  and  apathetic 
LPCs.  "There  are  some  LPCs 
which  have  not  been  active,  or 
not  as  active  as  the  ones  they  are 
joining,"  adds  Mr  Wheater. 

The  lot  of  Hie  merging  LPCs  is 
summed  up  by  Gwynedd  (merg- 
ing with  Clywd  to  form  North 
Wales)  secretary  Michael  Ashley: 
"The  opportunity  is  to  take  the 
good  from  two  and  take  away  the 
not  so  good  -  that  way  we  can  get 
the  same  standard  of  service." 

On  the  downside 

The  aim  of  the  HAs  may  be  to 
bring  pharmacies  across  the 
locality  to  an  equal  level,  but 
financially  this  looks  unlikely.  In 
Lancashire,  rather  than  one  rale 
for  services,  there  will  be  four 
separately  negotiated  rates.  And 
it  may  not  automatically  mean 
one  across  the  board  rate  in  the 
mei  gcd  1 1  \s  eilhei 
In    West    Pennine    HA,  Mr 


Wheater 
says  the  budgets 
are  still  separate  for  all 
three  old  FHSAs.  "It's  a  nonsense 
as  we  ar  e  looking  at  three  lots  of 
payment.  This  will  have  to  con- 
tinue until  at  least  six  months 
into  the  financial  year,  until  we 
can  agree  on  a  uniform  rate." 

The  lack  of  pharmacy  represen- 
tation is  cited  by  all  LPC  secre- 
taries as  a  worry.  It  will  undoubt- 
edly require  more  work  on  the 
pail  of  LPCs  to  push  the  phar- 
macy message.  "It  doesn't  mean 
the  Board  won't  recognise  the 
need  for  pharmaceutical  advice 
or  input,  but  perhaps  it's  for  LPCs 
to  make  sure  they  are  knocking 
on  the  door,"  says  Mr  Stanley. 

More  cash 

But  there  are  advantages  under 
the  new  system,  "Issues  that 
relate  to  seamless  care  will  be 
addressed  properly,  rather  than 
in  the  past  where  a  cost  for  one 
would  be  a  saving  for  the  other," 
says  Mr  Stanley. 

Mr  Wheater  agrees.  "We  would 
expect  seamless  care  to  improve 
because  the  decision  is  being 
made  once  rather  than  twice." 

He  also  believes  that  it  offers  a 
financial  opportunity.  "It  will  be 
easier  to  secure  extra  funding  as 
the  sources  of  funding  are  likely 
to  be  bigger  w  ith  combined  HAs." 

As  Mr  Stanley  puts  it:  "I  think 
it's  very  important  to  recognise 
that  non-global  sum  funding  was 
not  necessarily  available  at  all 
uniler  the  FHSAs.  But  at  the  HAs, 
1  believe  then'  are  primary  devel- 
opment funds,  and  there's  cer- 
tainly an  opportunity  for  phar- 
macists lo  bid  for  llus." 

Whatever  the  pros  and  cons, 
pharmacists  have  no  option  but 
to  make  it  work.  As  Mr  Wheater 
says:  "It's  a  new  dimension  we 
are  in,  bul  I  am  fairly  confident 
we  c  an  make  good  progress." 
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XRAYSER 


PHARMACIST  PEN  PORTRAIT 


AndyWeinronk      Local  One-Stop 

shopping  the 


•  Qualified  in  L990  after  gradu- 
ating from  UWIST  (University  of 
Wales  Institute  of  Science  and 
Technology)  in  (  ardilT  and  com- 
pleting pre-reg  at  Boots  in  Wins- 
ford,  Cheshire. 

9  Career  Continued  at  Boots  as 
a  relief  manager  for  The  Wirral, 
Cheshire  and  Stoke-on-Trent 
areas.  In  <  Ictober,  1992,  he  joined 
his  father,  Michael,  in  the  family 
business,  M&A  Weinronk  Phar- 
macies, which  consists  of  three 
outlets  on  The  Wirral.  Andy  is 
now  based  at  the  Eastham  branch 
and  his  wife,  Tee.  also  a  pharma- 
cist, works  at  nearby  Walton 
Prison. 

0  Projects  He  has  been  involved 
in  prescription  intervention  mon- 
itoring, patient  counselling  and 
counter  prescribing  projects  in 
conjunction  with  Arrowe  Park 
Hospital.  He  has  other  projects  in 
the  pipeline,  which  he  is  keeping 
'under  wraps'  in  the  meantime 

•  Committees  Vice  chairman  of 
Wirral  Local  Pharmaceutical 
Committee,  public  relations  offi- 
cer for  the  Wirral  branch  of  the 
Royal  Pharmaceutical  Society, 
member  of  the  local  Numark 
shareholder  committee,  ex-trea- 
surer and  conference  organiser  of 
the  Young  Pharmacists'  Group, 

•  Interests  "I  spend  the  little 
time  I  have  slicing  and  hooking 
golf  balls  into  sand  or  w  ater  and 
following  the  ups  and  downs  of 
Tranmere  Rovers  Football  Club." 

•  Outlook  on  life  "Make  sure 
you  get  out  of  life  all  you  want  to 
get  out  before  you  kick  the 
bucket." 

•  Pharmacy  philosophy  Andy 
says  that  when  politicians  discuss 
primary  healthcare,  pharmacists 
are  rarely  mentioned.  "It's  about 
time  we  strongly  put  our  case 
across  for  pharmacists'  existence 
under  the  NHS.  Our  aim  is  to 
make  the  community  pharmacist 
the  first  port  of  call  for  every 
patient.  We  can  take  away  the 
t line-consuming,  trivial  patients 
from  GPs,  giving  them  the  time 
they  would  like  to  devote  to 
patients  with  real  needs." 


way  forward? 

I  know  it  is  sheer  coincidence, 
but  my  thoughts  were  this 
week  concentrated  on 
establishing  my  niche  in 
retailing,  while  the  same 
subject  was  raised  in  C&D's 
Industry  Viewpoint  (March 
16).  However,  my  thoughts 
had  been  stimulated  by  an 
earlier  report  in  the  financial 
press  analysing  Sketchleys' 
recent  decision  to  close  160 
branches,  while  at  the  same 
tunc  signing  an  ex<  lusive 
agreement  with  Sainsbury. 

Sketchleys'  problems  are 
the  problems  of  us  all.  As  the 
superstores  tighten  their 
stranglehold  with  the  allure  of 
one-stop  shopping,  their 
competitors  suffer  the 
consequences  of  a  reducing 
footfall.  C&D's  senior 
industrial  manager's  solution 
was  for  community 
pharmacies  to  identify  and 
then  concentrate  on  their 
specialist  'added  value' 
services,  but  that  may  only  be 
part  of  the  answer  because  the 
problem  is  not  confined  to 
pharmacy. 

In  any  small  parade  of 
community  shopping,  not 
dissimilar  to  my  own,  all  the 
traditional  shops  are  suffering 
reduced  turnovers  and  are 
reacting  by  competing  with 
each  other  for  an  ever-smaller 
slice  of  the  cake.  But  rather 
than  ruthlessly  competing 
with  one  another  what  they 
should  perhaps  be  doing  is 
pooling  their  resources  to 
offer  their  customers  the 
convenience  and  friendliness 
not  obtainable  in  the 
superstore. 

It  would  not  be  too  difficult 
to  knock  down  a  few  walls 
between  all  our  independent 
shops  to  create  our  own  local 
one-stop  shopping.  Agreed,  it 
could  never  complete  with  the 
superstore.  If,  however,  the 
resulting  store  operated  as  a 
'co-operative',  retaining  the 
individuality  of  separate 
'shops',  but  sharing  costs  and 
streamlining  their  operations, 
the  customers  would  be  able 
to  enjoy  all  the  benefits  of 
local  shopping  under  one 
comfortable  roof.  The 
shopkeepers  could  then  plan 
collectively  to  provide  that 
'valued  added'  service  and 
benefit  from  a  far  more  stable 


and  rewarding  future.  So 
much  more  convenient  than 
Sainsbury,  and,  given  a  lot  of 
goodwill,  it  might  even  work! 

Managed  care 
leaves  me 
confused 

Managed  care  is  the  current 
political  buzz  word,  and,  after 
reading  the  report  'Managing 
medicines:  managing  care' 
commissioned  by  the  Royal 
Pharmaceutical  Society  from 
Deloitte  &  Touche  Consulting 
Group,  I  am  probably  now 
more  confused  than  I  was 
before.  In  my  simple  world  of 
community  pharmacy  I  have 


always  provided  a  friendly, 
accessible,  but  professional 
ear  for  the  whole  community. 
The  public  feel  comfortable 
with  the  service  because  it  is 
free  at  the  point  of  delivery 
and  there  is  no  compulsion  to 
use  it.  Big  Brother  does  not 
exist  in  my  world  of 
community  pharmacy. 

To  me,  managed  care  is  all 
about  a  lean,  mean, 
centralised  machine, 
delivering  ultra-efficient,  cost- 


effective  service,  but  treating 
the  client  no  better  than  the 
computer  without  which  the 
whole  show  could  never  have 
been  organised.  But  my 
customers  are  not  computers, 
they  have  human  problems 
and  human  frailties.  I  may  be 
an  old  fuddy  duddy,  but  I  view 
with  dread  this  scenario  of  my 
future  where  clinical  and 
pharmaceutical  decisions  can 
no  longer  be  made  by 
individual  practitioners  in 
response  to  the  real  needs  of 
their  clients. 

I  may  moan  about  my 
professional  fate,  but  I  believe 
I  provide  invaluable  human 
advice  to  my  community.  It 
will  be  a  sad  day  when  my 
professional  purpose  is 
replaced  by  the  impersonal 
efficiency  of  a  system  more 
akin  to  Aldous  Huxley  than  the 
vision  of  Aneurin  Bevan. 

Money  down 
the  Treasury 
drain 

Today  (Saturday,  March  16)  I 
donated  £3.42  to  the  coffers  of 
the  Treasury  and  all  because  I 
take  my  professional 
responsibilities  seriously. 

I  was  presented  with  a  script 
for  56  Fenbufen  Tablets 
450mg  and  supplied  Lederfen 
because,  as  Prescription 
Pricing  Authority  statistics 
could  easily  show,  I  have 
never  before  used  generic 
fenbufen  and  I  had  no  access 
to  wholesale  supplies.  I 
immediately  lost  £3.42  and  the 
patient  was  not  allowed  to 
suffer,  but  when  I  reasonably 
supply  a  branded  drug  against 
a  Drug  Tariff  generic,  I  should 
not  be  penalised.  A  simple 
endorsement  to  that  effect  is 
all  that  would  be  required  and 
the  PPA  could  easily  confirm 
the  truth  of  any  claim. 
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Correction 


The  norethisterone  content  of 
Climesse  tablets  was  incorrectly 
stated  as  1.7mg  in  Script  Specials 
March  9,  p302.  Each  Climesse 
tablet  contains  2mg  oestradiol 
valerate  and  0.7mg 
norethisterone.  It  is  indicated  for 
the  treatment  of  menopausal 
symptoms  and  prophylaxis  of 
postmenopausal  osteoporosis  in 
women  at  risk  of  developing 
fractures. 

Sandoz  Pharmaceuticals  (UK)  Ltd. 
Tel:  01276  692255. 

Kytril  for  PONV 

The  anti-emetic  Kytril 
(granisetron)  1mg  vial  has  been 
approved  for  use  in  post- 
operative nausea  and  vomiting 
(PONV),  as  well  as  cytostatic 
induced  nausea  and  vomiting  in 
children. 

Smithkline  Beecham 
Pharmaceuticals.  Tel:  01707 
325111. 

Lederle  enquiries 

The  medical  information 
departments  of  Wyeth  and 
Lederle  Laboratories  have  now 
merged.  All  enquiries  for  medical 
information  on  Lederle  products 
should  be  directed  to  the  medical 
information  department  at: 
Wyeth  Laboratories, 
Huntercombe  Lane  South, 
Maidenhead,  Berkshire  SL6  OPH. 
Tel:  01628  604377. 

Brevibloc  labelling 

The  2.5g  ampoule  presentation  of 
Brevibloc,  which  is  currently 
marketed  as  Brevibloc  2.5g 
Injection,  is  to  be  relabelled  as 
Brevibloc  2.5g  Concentrate.  This 
presentation  is  intended  for 
dilution  before  use  and  the 
relabelling  initiative  has  been 
taken  to  minimise  any  risks  of 
inappropriate  administration  in 
its  undiluted  form.  The  100rng 
ready  to  use  vials  of  Brevibloc 
will  continue  to  be  marketed 
under  the  name  Brevibloc  100mg 
Injection. 

Gensia  Europe  Ltd.  Tel:  01344 
308803. 

Zydol  Irons  Unichem 

Searie  has  appointed  Unichem  as 
a  hospital  distributor  for  its 
analgesic,  Zydol  (tramadol 
hydrochloride).  Unichem  says  its 
service  will  add  value  by 
providing  hospitals  with  twice- 
daily  deliveries  and  a  24-hour 
emergency  service. 
Unichem  pic.  Tel:  0181  391  2323. 


New  anti-inflammatory  from  BMS 


Preservex  (aceclofenac  lOOnrg), 
from  Bristol-Myers  Squibb,  is  the 
latest  non-steroidal  anti-inflam- 
matory drug,  the  first  new  NSAID 
molecule  to  be  launched  in  the 
I  'K  for  three  years. 

A  Prescription-only  medicine, 
it  is  indicated  for  relief  of  pain 
and  inflammation  in  osteoarthri- 
tis, rheumatoid  arthritis  and 
ankylosing  spondylitis.  Aceclo- 
fenac,  the  active  ingredient,  is  a 
potent  inhibitor  of  the  enzyme 
cyclo-oxygenase,  which  in  turn 
inhibits  prostaglandin  synthesis. 

The  company  claims  that  Pre- 
servex  combines  highly  effective 
antiinflammatory  action  with  a 
lower  risk  of  gastrointestinal 
side-effects  than  seen  with  other 
commonly-prescribed  NSAIDs, 
such  as  diclofenac,  ketoprofen 
and  naproxen. 


The  recommended  dose  is  two 
tablets  daily  (200mg)  taken  as 
two  separate  doses,  one  in  the 
morning  and  one  in  the  evening. 
The  tablets  should  be  swallowed 
whole  with  some  liquid  and  can 
be  taken  with  food.  In  patients 
with  hepatic  impairment,  the 
dose  should  be  reduced  to  lOOmg 
daily. 

Side-effects,  which  are  said  to 
be  reversible  and  of  a  minor 
nature,  include  gastrointestinal 
disorder  (dyspepsia,  abdominal 
pain,  nausea  and  diarrhoea)  and 
occasional  episodes  of  dizziness. 
If  the  patient  suffers  serious  side- 
effects,  Preservex  should  be 
withdrawn. 

Like  many  other  NSAIDs,  it 
may  increase  plasma  concentra- 
tions of  lithium  and  digoxin, 
inhibit  the  activity  of  diuretics 


MEDICAL  MATTERS 


and  may  enhance  the  action  of 
anticoagulants.  There  have  been 
reports  of  hypoglycaemic  effects 
and  hyperglycaemia  with  Pre- 
servex, which  might  necessitate 
an  adjustment  of  the  dosage  of 
hypoglycaemic  agents. 

Although  Preservex  appears  to 
have  a  less  harmful  effect  on  the 
gastrointestinal  tract  than  diclo- 
fenac, patients  with  symptoms 
indicative  of  GI  disorders  and 
those  with  a  history  of  ulcers  or 
other  GI  disorders,  including 
Crohn's  disease  and  ulcerative 
colitis,  should  be  kept  under 
medical  surveillance. 

The  basic  NHS  price  of  60 
tablets,  which  is  a  30-day  supply, 
is  £14.95. 

Bristol-Myers  Squibb 
Pharmaceuticals  Ltd.  Tel:  0181 
572  7422. 


Long  wait  for  endometriosis  sufferers 


Women  suffering  endometriosis 
wait,  on  average,  for  seven  years 
to  have  their  condition  correctly 
diagnosed  and  appropriate  treat- 
ment, according  to  the  results  of 
the  biggest-ever  UK  survey  into 
the  condition. 

Results  of  the  survey,  involving 
2,463  members  of  the  National 
Endometriosis  Society,  have 
been  published  to  coincide  with 
Endometriosis  Awareness  Week 
(March  25-31). 

Over  half  of  the  respondents 
thought  that  their  symptoms  - 
cysts,  severe  period  pain  and 
painful  sex  -  were  normal,  which 


may  explain  why  women  waited 
an  average  of  three  years  before 
consulting  their  GP. 

Although  16  per  cent  of 
women  suspected  endometrio- 
sis, when  they  expressed  their 
opinion  to  the  doctor,  over  half 
lire  <d's  disagreed  or  ignored 
them. 

Half  the  women  consulted 
their  GP  five  times  before  they 
received  a  referral  and  over  one 
in  four  (26  per  cent )  had  to  ask  to 
be  referred  to  a  specialist.  Unfor- 
tunately, many  sufferers  were 
inappropriately  referred  to  urol- 
ogists, psychotherapists/psychi- 


atrists or  gastroenterologists, 
leading  to  an  incorrect  diagnosis 
of  irritable  bowel  syndrome  or 
Crohn's  disease  in  7  per  cent  of 
the  total  sample. 

Women  with  undiagnosed  en- 
dometriosis commonly  try  to 
medicate  with  OTC  prepara- 
tions, often  seeking  the  pharma- 
cist's advice  on  a  regular  basis. 
Therefore,  pharmacists  can  help 
identify  such  patients  and  advise 
them  to  consult  their  GP. 
The  Endometriosis  Society,  Suite 
50,  Westminster  Palace  Gardens, 
1-7  Artillery  Row,  London  SW1P 
1RL. 


Early  menopause  linked  to  cardiovascular  mortality 


It  has  been  suggested  that  longer- 
exposure  to  endogenous  oestro- 
gerrs  offers  women  protection 
agairrst  cardiovascular  disease.  A 
new  report  in  The  Lancet,  which 
has  lirrked  an  early  menopause  to 
a  higher  risk  of  cardiovascular 
mortality,  supports  this  theory. 

Researchers  in  the  Nether- 
lands studied  over  12,000  post- 
menopausal women,  enrolled  in 
a  breast-screening  programme. 
During  the  follow-up,  of  up  to  20 
years,  women  were  questioned 
on  their  menopausal  status,  age 
at  menopause,  medication  use, 
cardiovascular  risk  factors  and 
ovarian  function. 

Death  was  attributed  to  cardio- 
vascular causes  in  S24  women 


(1,459  had  left  the  study).  The 
risk  of  cardiovascular  mortality 
was  found  to  be  higher  for 
women  with  early  menopauses 
than  those  with  late.  For  each 
year's  delay  in  onset,  the  cardio- 
vascular mortality  risk  decreased 
by  2  per  cent. 

The  extra  risk  of  early 
menopause  seemed  to  decrease 
with  biological  age,  such  that  at 
age  60,  the  reduction  in  risk  was 
3  per  cent,  but  at  80  there  was  no 
reduction. 

Although  the  authors  admitted 
the  possibility  of  some  selection 
bias,  adjustment  for  known  car- 
diovascular risk  factors  and  indi- 
cators of  ovarian  function  did  not 
significantly  alter  the  risk. 


Epilepsy  therapy  in  children 

There  are  no  significant  differ- 
ences in  efficacy  between  pheno- 
barbitone,  phenytoin,  carba- 
mazepine  and  sodium  valproate 
as  monotherapy  in  the  treatment 
of  newly-diagnosed  childhood 
epilepsy,  reports  77ie  Lancet. 

A  long-term,  comparative  study, 
involving  167  children,  found  that 
the  overall  outcome  with  all  four 
drugs  was  good.  One  in  five  chil- 
dren remained  free  of  seizures 
and  almost  three  out  of  four  of 
them  (73  per  cent)  had  achieved 
one-year  remission  by  three  years 
of  follow-up. 

Side-effects  leading  to  with- 
drawal occurred  in  9  per  cent  of 
children,  a  figure  strongly  influ- 
enced by  phenobarbitone. 
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ORSODYL 

MOUTHWASH 


GINGIVITIS 
TREATMENT 

Contains  0.2%  w/v  chlorhexidine  gluconate 


SOD , 


Now  you  can  give  gingivitis 
the  full  treatment. 


ie  most  powerful  OTC  treatment  for  gingivitis  is  one 
onth's  supply  of  Corsodyl  Mouthwash,  the  equivalent 

2  x  300  ml  bottles.  Unfortunately  most  customers 
ily  only  ask  their  pharmacist  for  one  bottle  instead  of 
'o.  The  introduction  of  our  new  600  ml  bottle  means 
>u  can  make  sure  your  customers  receive  the  full  course 

treatment. 

ie  new  600  ml  Corsodyl  Mint  Mouthwash  joins  the 
eady  best-selling  range  of  Corsodyl  Mouthwashes 


CORSODYL 

MOUTHWASH 


CCRSODVL 


inl  nwv-1 

GINGIVITIS  TREATMENT 


ORSODYL 

chlorhexidine  gluconate 


in  pharmacies*.  The  Corsodyl  range  also  includes  a 
Dental  Gel  and  Spray,  also  useful  in  the  promotion  of 
gingival  healing  after  oral  surgery  and  in  the 
management  of  recurrent  oral  ulceration,  denture 
stomatitis  and  oral  thrush. 

Extensive  clinical  trials  and  over  twenty  years  of  unrivalled 
professional  endorsement  prove  Corsodyl's  efficacy. 

Corsodyl  -  The  gold  standard. 


•Nielsen  Pharmacy  Data  Sep  Oct  1995 

I.  Uses:  Inhibition  ol  plaque;  treatment  and  prevention  ot  gingivitis,  maintenance  ot  oral  hygiene,  promoln  m  ot  gingival  healing  following  surgery,  usetui  in  the  management  ol  aphthous  ulceration  and  oral  candidal  int.  [tons  Presentation  iprui 
Ithwash:  Clear  colourless  solution  containing  I)  2"..  w/v  chlorhexidine  gluconate  Mouthwash.  Clear  pink  solution  containing  0.2"»  vv/v  chlorhexidine  gluconate.  Denial  Ge7  Clear  colourless  gel  containing  \%  w/w  chlorhexidine  gluconate  Dosage  b 
t  rat  ion  S/mty  Apply  to  tooth  and  gingival  surfaces  and  ulcers  using  up  10  12  actuations  ot  the  spray  tsvice  daily  Mouthwosh  or)./  Mint  Mouthwash.  Rinse  mouth  with  10  ml  undiluted  lot  one  minute  twice  daily  Pru  .r  to  dental  surgery  nose  ro  .  ,'i  ,\itt 
'  one  minute  Denial  Get  Brush  the  teeth  with  one  inch  ot  gel  tor  1  minute,  once  or  tsvice  daily.  Ulcers,  oral  candidal  infections  Apply  gel  directly  to  sore  areas.  For  gingivitis,  use  tor  a  month  For  ulcers,  oral  candidal  infections  use  tor  ats  houts  alter 
■solution  Contraindications.  Previous  hypersensitivity  reaction  to  chlorhexidine  Su<  h  reactions  m  howt  yet  extremely,  I  in  Precautions,  f  ir  oral  use  onh  keep  out  >t  eyes  and  ears  Side  effects.  Occasional  irritative  skin  reactions  £ 
'tactions  to  chlorhexidine  Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur,  usually  reversible.  Transient  taste  disturbances  and  burning  sensation  ot  the  tongue  may  occur  on  initial  use  ot  the 
ish,  usually  diminishing  with  continued  use  Occasional  oral  desguamation  Very  occasional  parotid  swelling  Overdosage.  Sy  stemic  effects  are  unlikely  after  accidental  ingestion  or  overdosage,  however  gastric  lavage  ma)  be  advisabli  Product  Licence 
s  and  Basic  NHS  Cost  'Corsodyl'  Spray  (ui>7o.uil  I  i  mi  ml  (OP)  Li  3»  'Corsodyl'  Mouthwash  (0079  oil  i)  iOO  ml  (t  IP)  L  I  67  'Corsodyl'  Mint  Mouthwash  (0079  0312)  W  ml  o  IP)  £1  67  600  ml  (I  IP)  £  I  ■  ■    JJJ  SmithKhne  Beecham 


lY  Dental  Cel  (0079/031  J.)  «>  g  (OP)  11  In  Legal  Category  P  Date  ot  lasl  i 


Decembi 


Licence  Holder  SmithKlini  Beecham  Co 


:are,  Brentford.  TSY8  i£D  Corsodyl  is  a  trademark 


COUNTE  Rvoints 


ncontinence  in 
focus  at  Unichem 


In  order  to  alleviate  the 
eniba]  rassmenl  that 
many  people  feel  when 
baying  incontinence 
products,  Unichem  has 
relaunched  its 
confidential  incontinence 
service. 

Comprising  an 
information  leaflet  with 
order  form,  customers 
can  select  (  in  private  )  the 
type  of  product  they  need 
and  then  hand  the  form  to 
the  pharmacist. 

Available  to  all 
Goldpartners,  the  leaflet 
explains  the  four  main 
types  of  incontinence. 
Non-Goldpartners  can 
also  order  the  leaflets 
free  of  charge. 
•  Throughout  April,  the 
company  is  offering  a  10 
per  cent  discount  off  the 
trade  price  across  all 
products  in  the 
incontinence  range. 
Unichem  pic.  Tel:  0181  391 
2323. 


Colgate's  golden 
mouthrinse  option 


Colgate  Chlorohex  2000, 
the  mouthrinse  which 
contains  the  'gold 
standard'  level  of 
chlorhexidine  gluconate 
(0.2  per  cent)  in  the 
treatment  of  gingivitis,  is 
now  being  made 
available  to 
pharmacists. 

It  was  launched  to  the 
dental 


Joy-Rides  move  into  new  packs 


Travel  sickness  tablets, 
Joy-Rides,  are  being 
relaunched  in  a  bright, 
new-look  pack  which 
features  bolder  car,  train, 
boat  and  plane  graphics. 

To  promote  the 
relaunch,  new  point  of 
sale  material  is  available, 
including  shelf  edgers, 
leaflet  dispensers  and 
leaflets  There  is  alsi  i  a 


pharmacy  assistant 
competition  offering  a 
chauffeur-driven 
limousine  for  the  day  as 
first  prize. 

•  Stafford-Miller  says 
that  the  brand  currently 
holds  a  16.6  per  cent 
market  share  of  the 
travel  sickness  market. 
Stafford-Miller  Ltd.  Tel: 
01707  331001. 


profession  last  year"  and 
is  also  recommended  for 
the  treatment  of  mouth 
ulcers  and  oral  thrush. 

Chlorhexidine 
gluconate  is  a  clinically- 
proven  antibacterial 
agent  which  helps 
prevent  the  formation  of 
dental  plaque,  thereby 
reducing  both 
'  bleeding  and 

inflammation. 
■  ,      Available  in 
300ml  bottles  with 
a  measuring  cap, 
Colgate 

Chlorohex  2000 
has  an  rrp  of 
£3.59  and  is  a 
GSL  product. 
Colgate- 
Palmolive  Ltd. 
Tel:  01483 
302222. 


Liquid  Vitamins 
&  Minerals  for 


hair  care 


A  new  range  of  American 
hair  care  products  is 
making  its  UK  debut, 
courtesy  of  Keyline 
Brands. 

There  are  two  Vitamins 
&  Minerals  leave-in 
intensive  conditioners: 
one  for  dry  and  damaged 
hair,  and  one  for  split 
ends.  Presented  in  amber- 
coloured  glass  dropper 
bottles,  both  retail  at  £4.95 
for  44ml. 

Intense  Repair  Therapy 
for  Dry  Damaged  Hair  has 
a  combination  of  wheat 
proteins  and  selected 
mineral  ions,  which  helps 
structure  a  stronger  hair 
bond.  It  also  contains 
provitamin  A  and  B5,  as 
well  as  vitamins  C  and  E. 

Split  Ends  Intense 
Repairing  Serum  has  a 
similar  vitamin/mineral 
blend,  but  contains  a 
higher  level  of 
Polyquarternium-11 
which  bonds  split  ends. 
Keyline  Brands  Ltd.  Tel: 
0181  893  5333. 


Kriiger  takes  on  Sionon  brand 


The  marketing  and 
distribution  of  the 
Sionon  range  will  now  be 
carried  out  by  Kriiger  UK 
following  the  purchase, 
by  the  Kriiger  group  of 
companies,  of  the  Sionon 
brand  name  from  Bayer. 

Flarom-Sionon,  which 
is  the  brand  leader  in 


diabetic  products  in 
Germany,  has  now 
rationalised  the  range 
available,  although  this 
only  affects  items 
available  in  Germany, 
and  is  planning  more 
launches  for  the  UK. 
Kriiger  (UK)  Ltd.  Tel:  01270 
759756. 


Keep  an  eye  (and  ear)  on  Otex 


Otex  Ear  Drops  are 
currently  being  promoted 
in  a  campaign  bearing  a 
new  'clear  ear  choice' 
tagline. 

This  national  press 
campaign  is  to  be 
followed  up  by  radio  and 
television  advertising. 

New  point  of  sale 
material  is  available, 


which  includes 
'prescriptions  owing' 
pouches,  shelf  wobblers 
and  giant  Otex  packs. 

In  addition,  a  new  in- 
pack  leaflet  has  been 
produced  which  explains 
how  the  product  works 
and  how  to  use  it. 
Dendron  Ltd.  Tel:  01923 
229251. 


Sensodyne  Search  range  relaunch 


Stafford-Miller  is 
relaunching  its 
Sensodyne  Search  range. 

The  packaging  has 
been  updated  with  new 
colour-coding  for  easier 
pack  differentiation.  The 
range  has  also  been 
rationalised  to  three 
main  lines:  Teddy  (for 
babies),  three  straight- 


handled  brushes  and  two 
Gum  Health  brushes. 

The  binshes  are 
currently  on  offer  at 
£1.49  (£1.29  for  Teddy) 
and  a  new  seven-dozen 
merchandising  unit  is 
now  available  at  an 
introductory  price. 
Stafford-Miiler  Ltd.  Tel: 
01707  331001. 
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LAST  YEAR'S  SALES 


During  1996  we  can  confidently  predict 
some  drastic  changes.  Sales  of  Waterfall  are 
sure  to  keep  rising.  It's  nothing  to  do  with 
global  warming,  it's  caused  by  our  biggest 
ever  advertising  campaign. 

Waterfall  is  a 
traditional  herbal 
remedy  that 
helps  maintain 
normal  fluid 
balance  during 
periods. 


We're  also  running  a  high  frequency 
campaign  in  the  women's  and  health 


nihil  i  ATiMpj 


TTUES  HEALTH] 


MAIL  ON  SUNDAY 
(FEMAIL) 
SUNDAV  TIMES 
(STYLE  A  TRAVEL 


Full  page  colour  ads  are  being  featured  in 
the  glossier  women's  monthly  magazines 
that  devote  more  editorial  coverage  to 
natural  health. 


PUBLICATION 


ESSENTIALS 


HERE'S  HEALTH 


section  of  the  quality  national  daily 
and  Sunday  newspapers  reaching 
women  who  are  increasingly  turning 
to  natural  products. 

Ask  your  Unichem,  AAH  or  Numark 
Wholesaler  about  our  special  counter  top 
display  packs,  available  while  stocks  last,  or 
contact  FSC  direct  on  01204  707420. 
Europa  Park, 
Radcliffe, 
Manchester 
M26  1GG. 


THE  PURE  ESSENTIALS 


THIS  YEAR'S 


COUNTERPOINTS 


Gillette  sheds  a  little  Pacific 
Light  on  the  men's  market 


Gillette's  latest 
cxlensii  hi  in  its  Scries 
men's  range  is  Pacific- 
Light,  a  line  specifically 
for  men  with  sensitive 
skin. 

Incorporating  pre-  anc 
post-shave,  and 
deodoranl  products,  it 
includes  the  first 
alcohol-free 
aftershave 
splash.  The 
launch  also 
includes  the 
first  Gillette 
shower  gel 
for  men 
available  in 
all  t  hree  of  the 
Gillette  Series 
fragrances 
(Cool  Wave, 
Wild  Rain  and 
Pacific  Light). 

There  are  eight  skus  in 
the  new  line:  shave  gel 
(£2.59),  shave  foam 
(£1.95),  aftershave  gel 
(£4.45),  moisturising 
splash  (£4.45), 
antiperspirant  aerosol 
(£2.39  ),  male  body  spray 
(£2.39),  antiperspirant 
gel  (£2.59)  and  shower 


gel  (£2.19).  All  products 
arc  available  in  outers  of 
six. 

The  introduction  is  to 
In-  given  a  heavyweight 
promotional  spend  to 
the  tune  of  £6.95  million. 
This  will  include 
television,  press 
and 


a  launch 
poster  campaign. 
Television  advertising 
will  highlight  the 
shaving  gel  and  anti- 
perspirant, while  the 
press  focus  will  be  the 
aftershave  skin 
conditioners. 

There  will  also  be  an 
extensive  sampling 
camj  taign  comprising 


50  1  shower  gels 

950,000  shave  gels, 
750,000  aftershave  gels 
and  500,000  body  sprays. 
These  will  be  available 
as  banded  gift  with 
purchases  and  as  paid- 
for  trial  sizes. 

In  May,  a  £30 
Pacific  Light 
starter  pack 
will  be 
available  to 
independents, 
which 
contains  a 
selection  of 
products, 
three  free 
shower 
gels  and 
POS 

material.  The  shower 
gels  will  also  be  featured 
in  a  price  promotion, 
retailing  at  £1.79  (as 
opposed  to  £2.19). 
•  Gillette  says  that  47 
per  cent  of  the  male  UK 
population  claims  to 
have  sensitive  skin, 
which  equates  to  10.6 
million  men. 
Gillette  UK  Ltd.  Tel  0181 
560  1234. 


Dove  introduces  Extra  Sensitive 


Duo  Tan 


Aqua  sponsor 

Aqua  Quorum  by  Antonio 
Puig  is  to  be  the  main 
sponsor  of  British 
yachtsman  Pete  Goss  on 
his  voyage  in  the  1996 
Vendee  Globe  Challenge, 
the  single-handed,  non- 
stop race  around  the 
world. 

Creative  Fragrances  Ltd. 
Tel:  0181  391  4200. 

Dynamic  colours 

Boots'  17  is  introducing 
Colour  Dynamics,  a  range 
which  includes  eye  and 
lip  glosses  in  bright, 
iridescent  colours. 
Shades  like  Aqua  Splash 
and  Fuchsia  Fever  will  be 
complemented  by  three 
new  nail  shades:  Cherry 
Chase,  Mango  Tango  and 
Cosmic  Blue. 

Brush  up  on  Disney 

Alfred  Franks  and  Bartlett 
is  introducing  a  number  of 
new  lines  of  Disney 
character  merchandise: 
natural  wood  Mickey  and 
Minnie  Mouse  hair 
brushes;  Mickey  and 
Minnie  hair  decorations, 
and  (to  coincide  with  a 
new  Disney  release) 
Hunchback  of  Notre  Dame 
hair  decorations. 
Alfred  Franks  &  Bartlett 
Co  Ltd.  Tel:  0181  364  9944. 

\o7  additions 

Boots  is  introducing  an 
Oxygenating  Complex  into 
its  mousse  make-up  and 
loose  powder,  which  it 
says  allows  skin  to 
breathe  and  helps 
strengthen  the  natural 
defences  of  the  skin.  The 
make-up  retails  at  £6.15 
and  the  powder  at  £5.15. 
The  range  is  also  seeing 
the  launch  of  a  Dual 
Action  Eye  Make-up 
Remover  (£3.50),  which  is 
a  bi-phase  formula 
designed  to  gently  remove 
today's  longer-lasting 
mascaras  and  eye 
shadows. 

Syntaris  press 

A  major  consumer  press 
advertising  campaign  is 
rolling  out  for  Syntaris 
this  spring  to  catch  hay 
fever  sufferers  early  on. 
Part  of  the  £500,000 
investment  also  includes 
a  new  range  of  point  of 
sale  material,  including 
counter  display  units. 
Roche  Consumer  Health. 
Tel:  01707  366000. 


In  April,  Lever  Brothers 
is  introducing  Dove 
Extra  Sensitive, 
coinciding  with  the 
discontinuation  of  Dove 
Light  Perfume  bars. 

The  range  comprises  a 
lOOg  bar  in  singles  and 


Colgate-Palmolive  is 
extending  its  Soft  & 
Gentle  antiperspirant 
deodorant  to  a  new 
variant,  Soft  &  <  ientle 
Lights. 

The  perfume  notes  in 
Lights  reflect  those 
found  in  mi  >sl  fine 


A  spring  burst  of  the 
'brushing  that  works 
between  brushing' 
television  ad  breaks  for 
Colgate  Total  toothpaste 
in  April. 

It  returns  for  three 


twos  (£0.83  and  £1.59 
respectively),  cream 
shower  (200ml,  £2.19), 
cream  bath  (400ml, 
£2.99)  and  cream  wash 
(200ml,  £1.99). 
Lever  Brothers  Ltd.  Tel: 
0181  541  8200. 


fragrances,  namely 
citrus,  floral  and  musk. 

Packaged  in  cream,  it 
is  currently  available  in  a 
150ml  aerosol  (£1.09)  to 
be  joined  in  mid-April  by 
a  50ml  roll-on  (£1.09). 
Colgate-Palmolive  Ltd. 
Tel:  01 483  302222. 


weeks  as  part  of  a  £  1. 1 
million  campaign  and 
features  an  additional 
five  seconds  focusing  on 
the  Total  toothbrush. 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 


update 

The  Ambre  Solaire  Duo 
Tan  instant  tan  and  self- 
tan  products  have  been 
updated. 

Duo  Tan  Instant  Tan 
now  contains 
microspheres  which  glide 
on  the  skin  to  allow 
colour  to  be  spread  more 
evenly.  It  is  available  in 
three  shades  (light  tan, 
mid  tan  and  deep  tan) and 
retails  at  £3.49  for  100ml. 
Laboratoires  Gamier.  Tel: 
0171  937  5454. 


The  latest  mascara  from 
Cutex  boasts  ingredients 
previously  only  used  in 
hair  care  products. 

Nourish  Mascara 
contains  vitamin  E  and 
provitamin  B5  to  help 
condit  ion  and  protect 
lashes.  The  formulation 
is  also  fragrance-  and 
fibre-free. 


Cutex  upgrades 
Lasting  Colour 

(  i Hex  is  relaunching  its 
Lasting  Colour  Lipstick 
with  new  formulations 
and  six  new  shades. 

The  six-hour 
formulation  contains 
provitamin  B5,  vitamin  E 
and  a  UVB  sunscreen.  It 
also  contains  a  'film 
former',  which  gives 
improved  gloss  and  a 
smoother  application. 
The  fragrance  has  been 
changed  to  a  lighter  one. 

Packaging  has  been 
updated,  too,  with  the  use 
of  a  brighter,  pearlised 
blue  for  easier  range 
distinction. 

The  six  new  shades  are: 
Spanish  Almond.  Tahitian 
Hose.  Soft  Bordeaux, 
Highland  Heather, 
Turkish  Coffee  and 
Sorrento  Sun.  They  will 
retail  at  £.'3.79  from  May 
14 

From  May  15,  some 
Boots'  stores  will  be 
promoting  the  lipstick  at 

£2.99. 

Rimmel  International  Ltd. 
Tel:  01233  625076. 


Gianni  Versace,  couturier 
and  perfumer,  is 
extending  his  Jeans 
fragrance  concept  to  a 
new  duo:  the  Jeans 
(  'ollect ibles 

Red  Jeans  and  Blue 
Jeans  are  now  to  be 
joined  by  Yellow  Jeans 
for  women  and  Green 
Jeans  for  men. 

The  new  men's  scent 
has  citrus  top  notes;  with 
a  mint  and  oregano  heart; 
and  a  pine,  sandalwood 
and  oak  moss  dry-down. 

The  women's  perfume 
is  a  floral,  with  white 
peach  and  cyclamen  lop 
notes. 

Available  from  May, 
both  will  retail  at  £2  i  for 
75ml. 

Aspects  Beauty  Company. 
Tel:  01273  400085. 


Presented  in  a 
pearlised  grey  barrel 
topped  with  a  matt  gold 
cap,  it  will  retail  from 
July  at  £4.25. 
•  It  will  be  available  at 
larger  Boots  from  June  at 
the  introductory  price  of 
£3.25. 

Rimmel  International  Ltd. 
Tel:  01233  625076. 


Lash  nourishment  from  Cutex 


Colgate  Total  springs  onto  TV 


Colgate  Lights  up  deo  market 
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THE 
MOST 

FFECTIVE 
DANDRUFF 
SHAMPOO 
IS 

ONLY 
AVAILABLE 
FROM 
YOU 


NIZORAL 


Oandrufi  Shampo 


No  1  prescription  treatment.  Nizoral  shampoo  is  the  leading  prescription  treatment  for  dandruff,  trusted  by  GPs 
and  dermatologists  alike  for  its  efficacy  and  safety.  Now  its  clinically  proven  formula  is  available  without  prescription 
as  Nizoral  Dandruff  Shampoo;  backed  by  the  promotional  investment  to  ensure  commercial  success. 
Exclusive  pharmacy  opportunity.  New  Nizoral  Dandruff  Shampoo  contains  ketoconazole;  which  is  more  effective 
against  the  fungus  that  causes  dandruff  and  seborrhoeic  dermatitis  than  selenium  sulphide,  zinc  pyrithione  or  tar, 
Yet  it  is  gentle  and  odour-free.  It  is  the  most  effective  and  pleasant  treatment  dandruff  sufferers  can  buy  -  and 
they  can  only  buy  it  from  you. 

£2,000,000  national  launch.  National  TV,  press  and  magazine  advertising,  plus  PR  and  point-of-sale  materials 
will  be  making  sure  sufferers  get  the  message.  As  over  40%  of  the  population  have  dandruff  at  some  time,  the  sales 
potential  is  enormous.  For  one  of  the  best  pharmacy  opportunities  in  years,  recommend  Nizoral  Dandruff  Shampoo. 

First  aid  for  dandruff 

PRODUCT  INFORMATION:  Presentation:  Pink,  unperfumed  shampoo  containing  ketoconazole  20  mg/ml.  Uses:  Prevention  and  treatment  of  dandruff  and  seborrhoeic  dermatitis. 
Dosage  and  Administration:  Adults,  Elderly  and  Children:  Wash  hair  and  leave  for  3-5  minutes  before  rinsing.  For  the  first  2  to  4  weeks  -  use  every  three  or  four  days  to  clear 
dandruff.  Thereafter,  use  once  every  1  or  2  weeks  to  prevent  dandruff  from  coming  back.  Contra-indications:  Hypersensitivity.  Precautions:  To  prevent  a  rebound  effect,  with- 
draw topical  scalp  steroids  gradually  over  two  to  three  weeks,  or  as  directed  by  your  doctor  or  pharmacist.  Side  Effects:  As  with  other  NIZORAL™  Dandruff  Shampoo 
shampoos,  local  burning,  itching,  irritation,  oily/dry  hair  or  increased  hair  shedding  may  occur  but  are  rare.  Rarely  in  patients  with  chemically  Ketoconazole 
damaged  or  grey  hair.a  hair  discolouration  has  been  seen.  Pregnancy:  Can  be  used  during  pregnancy  and  lactation.  Legal  Category:  P. 
Product  Licence  No:  0242/0140.  Package  quantities,  Price:  60  ml  Bottle  £5.45  (33%  POR).  Date  of  Preparation:  December  1995. 

Full  prescribing  information  is  available  from  licence  holder:  Janssen-Cilag  Ltd,  P.O.  Box  79,  Saunderton,  High  Wycombe,  consume*  pharmaceutic 


COUNTERPOINTS 


B7  b  ost  ior 


Milk  of  Magnesia  is  hark 
(  hi  televisii )ii  screens  in  a 
£600,000  campaign. 

The  'brandy  glass' 
execution  highlights  the 
brand's  raspberry  flavour 
variant  and  boosts  its 
image  as  an  indigestion 
remedy. 

The  ad  will  be  on  air 
until  August 
Smithkline  Beecham 
Consumer  Healthcare.  Tel: 
0181  560  5151. 

Musical  photo 
albums 

Wel)  International  is 
promoting  its  range  of 
photographic  albums 
with  a  free  CD  on-pack 
oiler 

Full  P<  )S  material  is 
available  to  back  the 
promotion,  which  is  open 
to  the  trade  until  the  end 
of  June. 

Consumers  can 
continue  to  redeem  the 
on-pack  offer  until  the 
end  of  August. 
Web  International  Ltd.  Tel: 
0181  961  5252. 


Zantac  75  television  attack 


A  new  £2.5  million 
television  advertising 
campaign  for  Zantac  75 
breaks  this  April. 
Last 


year's  launch 
advertisement  has  been 
reworked  in  line  with 


the  Medicines  Control 
Agency's  decision  to 
allow  the  term 
'indigestion'  to  appear 
on  all  advertising  for  the 
brand. 

Leslie  Ash  is  the  new 
voice  behind  the  ad  and 
the  language  has  been 
simplified  to  inform  and 
reassure  sufferers. 
•  According  to  Glaxo 
Wellcome,  at  present 
only  59  per  cent  of  the 
UK's  14  million 
indigestion  sufferers 
treat  their  symptoms. 
Glaxo  Wellcome  Ltd. 
Tel:  0181  990  9444. 


Kittensoft  Dixcel 

Dixcel's  Kittensoft  toilet 
tissue  is  set  to  do  battle 
with  the  famous  Andrex 
puppy. 

The  new  tissue  boasts 
'technical  innovation' 
using  a  micro-embossing 
process,  making  it  softer 
and  stronger. 

To  be  backed  by  a  £3 
million  support  spend, 
television  advertising 
breaks  in  May. 
Jamont  UK  Ltd.  Tel:  01226 
350250. 


ON  TV  NEXT  WEEK 


Clairol  Ultress:  All  bar  GTV,  U,  HTV,  LWT,  C4,  GMTV 
Colgate  Toothpaste:  All  areas 
Cow  &  Gate  Step-Up  Follow  On  Milk:  STV,  G 
Gillette  Sensor  for  Women:  All  areas 

Ibuleve:  U,  W,  A,  M,  HTV,  S,  G  

Johnson's  Baby  Moisturising  Bath:  All  areas 
Johnson's  Kids  Bubble  Bath:  All  areas 
Johnson's  Kids  Shampoo:  All  areas 
Lil-lets  Applicator:  All  areas 
Neutrogena  T-Gel  Shampoo:  All  areas 
Nurofen:  All  areas 

Otex:  C4  

Pepto-Bismol:  All  areas  except  Y,  TT 
Polaroid:  All  areas 

Sanatogen  Gold:  All  areas  except  GTV,  HTV,  TSW 

Sensodyne  Toothpaste:  ITV,  C4,  GMTV,  Sat  

Seven  Seas  Cod  Liver  Oil:  C4,  S4C 
Wrigley's  Sugar  Free:  All  areas 


GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry,  TSW  South  West,  Sat  Satellite 


A  lighter  side  to  Paradise 


Parfums  ( lacharel  is 
adding  a  new  twist  to  its 
Eden  fragrance  offering 
with  the  introduction  of 
Eau  d'Eden. 

The  fragrance  itself  is 
described  as  a  'sparkling 
scent'  which  is  floral, 
fruity  and  musky 


Presented  in  a  blue- 
tinted,  clear  glass  bottle 
topped  with  a  silver-blue 
stopper,  it  is  designed  to 
look  like  a  rain  drop. 

Available  from  May  13, 
it  will  retail  from  £  18.50. 
Prestige  &  Collections 
Ltd.  Tel:  0181  979  6699. 


Gillette  links  up  with  Kellogg' s 


To  boost  the  start  of  the 
female  shaving  season, 
Gillette  has  linked  up 
with  Kellogg's  Special  K 
breakfast  cereal  in  an  on- 
pack  promotion  with  its 
Sensor  for  Women  razor. 

The  razor  is  free  with 
special  tokens  to  be 
collected  on  packs  on 
sale  during  March  and 


April.  The  promotion  is 
currently  being 
supported  by  a  national 
television  campaign, 
which  runs  until  the  end 
of  April. 

•  Gillette  says  that  wet 
shaving  is  preferred  by 
63  per  cent  of  women. 
Gillette  UK.  Tel:  0181  560 
1234. 


Humatl  has  launched  a 
special  50  per  cent  free 
film  offer  on  a  selection 
of  Scotch  single  rolls. 

A  wire  counter  display 
stand  is  also  available. 

The  stand  carries  l() 
rolls  of  the  special  offer 


Scotch  EXL  Plus  film  in 
ISO  100  and  200  speeds. 
•  1  lumatt  is  also  running 
a  promotion  to 
wholesalers  offering  50 
per  cent  off  five-packs. 
Humatt  Ltd.  Tel:  0171  474 
6411. 


Reduce  the 
glare  with 
Konica 

There  is  an  opportunity  to 
make  an  extra  profit  of 
over  £155  when  ordering 
Konica  film. 

With  each  order  for  250 
rolls  of  Konica  VX  colour 
print  film  (24  or  36 
exposures  only),  retailers 
will  receive  a  dozen  pairs 
of  Sun  Tech  sunglasses  - 
free  of  charge.  They  have 
a  retail  value  of  £12.99 
each. 

The  promotion  starts  on 
April  1  and  will  continue 
while  stocks  last. 
Konica  UK.  Tel:  0181  751 
6121. 


Seven  Seas 
backs  EPO 

Seven  Seas  is  backing 
both  its  Evening 
Primrose  Oil  and 
Starflower  Oil  products 
with  full-page 
advertisements  in  the 
women's  press  this 
month. 

The  campaign  expands 
on  the  original  theme  of  a 
large  question  mark 
shaped  in  flower  petals. 
The  headline  asks  I  he 
question:  'What  does  it 
take  to  help  maintain  a 
healthy  hormonal 
balance?' 

•  The  company  says  that 
the  EPO  market  is 
currently  worth  £34 
million. 

Seven  Seas  Health  Care 
Ltd.  Tel:  01482  375234. 
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Advertisement  Feature 


H2  antagonists  come  of  age 


H2  antagonists  are  now  an 
accepted  OTC  treatment  for 
sufferers  a\  heartburn  mid 
indigestion,  iccording  la 
Paddy  Plewman,  marketing 
manager  /or  Tagamet  Dual 
[ction  Liquid1,  pharmacists 
arc  demonstrating  mi 
increasingly  positive  altitude 
towards  H2  antagonists,  mid 
arc  now  marc  likely  to 
recommend  them  limn 
antacids  as  OK  remedies 

Since  the  launch  of  Tagamet 
Dual  Action  Liquid 
(containing  sodium  alginate 
and  cimetidine)  in  May, 
1995,  awareness  of  the 
unique  OTC  formula  among 
pharmacists  has  risen  to  77  per  cent. 
Tagamet  Dual  Action  Liquid  is  the  only 
OTC  product  of  its  kind  currently 
available  without  prescription,  and  its 
unique  formula  provides  heartburn 
sufferers  with  fast-acting  and  long- 
lasting  relief 

Growing  support  from  GPs 

The  support  from  GPs  has  also  been 
very  positive  for  Tagamet  Dual  Action 
Liquid.  A  survey  of  214  GPs  (Taylor 
Nelson  Omnibus  Survey,  October  16- 
27, 1995)  recorded  that  80  per  cent  of 
GPs  surveyed  feel  that  a  combination 
product  containing  sodium  alginate 
and  an  H2  antagonist  would  provide 
more  effective  relief  from  symptoms 
than  other  available  traditional  OTC 
remedies  for  heartburn. 

The  growing  trend  among  patients 
for  self-medication  now  means  that 
GPs  are  able  to  recommend,  to 
suitable  patients,  Tagamet  Dual  Action 
Liquid,  which  combines  the  benefits  of 
fast-acting  relief  of  the  traditional 
antacids/alginate  combinations  along 
with  the  long-lasting  acid  control  of  H2 
antagonists. 

Results  of  a  recent  pharmacy 
market  report-  also  showed  that 
pharmacists  are  increasingly  likely  to 
recommend  Tagamet  Dual  Action 
Liquid,  with  52  per  cent  of  pharmacists 
recommending  it  because  it  is 


effective.  In  addition.  48  per  cent 
recommended  the  product  because 
they  recognised  the  benefits  of  the 
dual  mode  of  action. 

Breakthrough  OTC  remedy 

Almost  half  of  the  13  million 
indigestion  suffers  in  the  UK  use  a 
liquid  remedy  to  soothe  away  the  pain 
and  discomfort  of  heartburn  The 
launch  of  Tagamet  Dual  Action  Liquid 
now  means  that  for  the  first  time 
heartburn  sufferers  are  able  to 
purchase  an  alginate/H2  antagonist 
liquid  formula  for  the  fast  and  effective 
short-term  relief  of  heartburn. 

Likewise,  research  into  consumer 
attitudes  by  Smithkline  Beecham  also 
shows  strong  support  for  Tagamet 
Dual  Action  Liquid  once  tried. 

Promotional  support 

Smithkline  Beecham  places 
considerable  emphasis  on  educational 
and  promotional  support  for 
pharmacists  on  Tagamet  Dual  Action 
Liquid.  The  company  also  recognises 


Tagamet  Dual  Action  Liquid 

In  a  survey  of  10.000  known 
heartburn  sufferers2: 

•  84%  said  they  "would  buy  it  again" 

•  95%  said  it  "offered  value  for 
money" 

•  90%  said  it  was  an  "effective 
heartburn  treatment" 

•  78%  said  it  was  "better  than  their 
usual  brand" 


the  important  role  that  pharmacists 
play  in  the  sale  of  Pharmacy 
medicines,  especially  for  recently- 
switched  products.  Therefore,  it  is 
essential  to  address  the  concerns  and 
issues  associated  with  POM  to  P 
products,  as  well  as  understand  the 
needs  of  pharmacists  who 
advise  customers  at  first 
hand 

As  well  as  providing 
active  advice  for 
pharmacists  and 
promotional  back-up, 
Smithkline  Beecham  believes 
it  is  important  to  address  any 
negative  perceptions  that 
pharmacists  may  have 
regarding  H2  remedies.  The 
company  recognises  that 
pharmacists  need  to  have  accurate 
and  up  to  date  information  on  all 
OTC  treatments  available  on  the 
market  in  order  to  offer  consumers 
effective  advice  and  recommend 
appropriate  products  relevant  to  their 
customers'  symptoms. 

Commenting  on  H2  blockers,  Dr 
Jeremy  Barnes,  hospital  practitioner  in 
digestive  endoscopy,  believes:  "For  the 
many  dyspeptics  whose  symptoms 
include  reflux,  an  alginate  preparation 
may  be  required  in  addition  to  an  H2 
blocker  in  order  to  give  more 
immediate  relief  from  acid  reflux.  A 
very  useful  alternative  to  this  double 
therapy  is  the  OTC  liquid  formulation 
of  cimetidine  and  alginic  acid 
marketed  as  Tagamet  Dual  Action 
Liquid. " 

He  goes  on  to  say:  "While 
interactions  between  H2  blockers  and 


other  drugs  aie  well  recognised, 
significant  problems  are  uncommon 
even  at  the  higher  piescription  dose. 
Present  regulations  for  the  sale  of  all 
OTC  H2  blockers  state  that  anyone 
taking  prescribed  medicines  should  be 
referred  by  the  pharmacist  to  seek 
their  GP's  advice. " 

In  order  to  maintain  the  future 
success  of  OTC  Tagamet,  Smithkline 
Beecham  will  focus  promotional 
activity  during  1996  on  understanding 
the  important  role  played  by 
pharmacists  and  GPs  in  advising 
customers  about  medicines.  A 
comprehensive  range  of  material  to 
help  pharmacists  explain  the  unique 
benefits  of  Tagamet  Dual  Action  Liquid 
is  available. 

Growing  the  market 

The  overall  long-term  growth  of  the 
market  will  depend  on 
pharmacists  and 
GPs 


working 
together  to  recommend 
H2  antagonists.  This  should  be 
stimulated  by  the  vast  majority  of 
patients  showing  satisfaction  with  the 
benefits  offered  by  these  products. 
Effective  advice  for  pharmacists  and 
promotional  back-up  will  ensure  not 
only  a  high  quality  of  customer  care 
but  also  an  enhanced  role  for 
pharmacists  who  are,  in  most  cases, 
the  first  line  in  treatment  and  advice  for 
customers  with  symptoms  of 
heartburn  and  associated  acid  reflux. 

Any  pharmacists  wishing  to  receive 
further  information  on  OTC  Tagamet 
can  contact  the  Freefone  information 
line  on  0500  100  222. 
/  Tagamet  is  a  registered  trademark  ot  Smith 
Kline  &  French  Laboratories  Ltd 
2  Data  on  file 


Product  Inlormation 

Presentation.  Tagamet  100  White  elliptical  film-coated  Tiltab  tablet  containing  100mg  cimetidine  Tagamet  Dual  Action  Liguid  A  white  suspension  with  an  odour  ottruitand  mint  containing  500mg  sodium  alginate  BPC  and  200mg  cimetidine  per  10ml  dose  Use.  Tagamet  100 
Short-term  symptomatic  reliel  ot  heartburn  dyspepsia,  hyperacidity  Prophylactic  management  ot  nocturnal  heartburn  Tagamet  Dual  Action  Liquid  Short-term  symptomatic  rehet  ot  heartburn,  associated  with  acid  regurgitation,  especially  it  provoked  by  bending  over  or  lying 
supine  Dosage  and  administration  (adults,  including  the  elderly,  children  16  years  and  over)  Tagamet  100  Relief  ot  heartburn,  dyspepsia,  hyperacidity  Two  tablets  with  water  when  symptoms  appear  It  symptoms  persist  tor  more  than  one  hour  after  the  first  dose,  a  sec 
dose  may  betaken,  but  no  more  than  lour  tablets  many  tour  hours  and  no  more  than  eight  tablets  in  any  24  hours  Prophylactic  management  ot  nocturnal  heartburn  one  tablet  with  water  one  hour  betore  bedtime  Tagamet  Dual  Action  Liquid  10ml  suspension  when  symptoms 
appear  It  symptoms  persist  tor  more  than  one  hour  after  the  first  dose,  a  second  dose  (10ml)  may  betaken  but  no  more  than  two  doses  many  tour  hours  and  no  more  than  tour  doses  in  any  24  hours  Tagamet  100  and  Tagamet  Dual  Action  Liquid  In  all  cases,  not  to  be  taken 
tor  more  than  two  weeks  It  symptoms  persist  tor  more  than  two  weeks  or  recur  regularly,  a  doctor  should  be  consulted  Not  to  be  given  to  children  under  16  years  otage  Tagamet  100 and  Tagamet  Du3l  Action  Liquid Znn\n-\r\i\zti\\tin%.  Hypersensitivity  to  cimetidine  or  any  ot 
the  other  constituents  Precautions.  Not  recommended  in  patients  with  impaired  renal  function,  hepatic  impairment,  taking  oral  anticoagulants,  phenytoin,  theophylline,  intravenous  lignocame.  middle-aged  or  older  patients  with  new/changing  dyspeptic  symptoms  any  patients 
with  unintended  weight  loss  and  dyspeptic  symptoms,  because  ot  potential  delay  in  diagnosis  ot  gastric  cancer,  with  compromised  bone  marrow,  in  pregnancy  and  lactation  Use  only  on  a  doctor's  advice  in  patients  with  any  other  illness,  using  any  medication,  under  medical 
supervision  tor  other  reasons,  with  a  history  ot  peptic  ulcer  who  are  now  using  NSAIDS,  especially  the  elderly  Tagamet  Dual  Action  Liquid  contains  66mg  sodium  per  10ml  dose  and  this  should  be  included  in  the  daily  allowance  ot  patients  on  sodium  restricted  diets  Adverse 
reactions.  Diarrhoea,  dizziness,  rash,  tiredness  Gynaecomastia,  occasional  liver  damage,  contusional  states  (usually  in  the  elderly  or  very  ill),  all  reversible  Rarely  thrombocytopenia,  leucopema,  agranulocytosis,  all  reversible  Very  rarely,  hepatitis,  interstitial  nephritis,  acute 
pancreatitis,  headache,  myalgia,  arthralgia,  tever,  sinus  bradycardia,  tachycardia  and  heart  block,  all  reversible,  aplastic  anaemia,  pancytopenia  and  anaphylaxis  Reports  ot  alopecia  and  very  rarely  reports  ot  reversible  impotence  but  no  causal  relationship  has  been  established  at 
usual  prescribed  therapeutic  doses  Product  licence  number  Tagamet  (000002/0230;  Tagamet  Dual  Action  Liquid  0002/0232  Retail  price.  Tagamet  100112s)  £2  29.  (24s)  £3  99  Tagamet  Dual  Action  Liquid  (200ml)  £4  99  Legal  category  P  Date  ot  preparation.  June  8. 
1995  'Tagamet'  and  Tiltab'  are  trademarks 

Smithkline  Beecham  Consumer  Healthcare,  SB  House  Brentford.  Middlesex  TW8  9BD  Telephone  0181  560  5151 
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WE  GIVE  YOU  A  SIMPLE  YES  OR  NO 


However  the  majority  of  pregnancy 
tests  don't. 

Most  tell  you  you're 

pregnant  before  they  tell  WL 

you  you're  not,  making  the  mL 

waiting  almost  unbearable.  9 
CLEARBLUE  ONE  STEP 
however  is  different. 


Not  pregnant 


It  gives  a  clear,  precise,  accurate  and  fast 
■UBBHI^H    answer.  Yes  or  no...  NEVER 
I  ^A^Mtm  maybe,  maybe  not. 

mlr     ^j^^m    That's  why  it's  different. 
L.       ^fBSP^    That's  why  it's  been  Britain's 
jBgfl^r' | *,;V       best  selling  home  pregnancy 

Pregnant  *est  f°r  ^ne  Pas*  10  years. 

And  that's  why  you  should  recommend  it. 


IMPROVED 

EASIER.IO 
k  READ  a 


Yes  or  no.  NEVER  maybe,  maybe  not. 

:       Clearblue  One  Step  and  the  fan  device  are  registered  trademarks.  ©  1996  Unipath  Ltd,  Norse  Road,  Bedford.  MK41  OQG. 
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Once  upon  a  time  in  America 


Catherine  Hall,  a 
pharmacist  at  the  Royal 
Victoria  Infirmary, 
Newcastle,  recounts  her 
experiences  of 
American  pharmacy  on  a 
recent  visit  to  the  US 
and  concludes  that 
colleagues  on  both  sides 
of  the  Pond  could  learn 
from  each  other 

n  September,  1995,  I  was  given 
the  opportunity  to 
visit  America.  I  am 
a    pharmacist  at 
the  Royal  Victoria 
Infirmary,  Newcastle- 
on-Tyne,  and  my  dep- 
artment   has  devel- 
oped a  link  with  a  hos- 
pital in  the  US,  the 
Medical  College  of  Vir- 
ginia  (MCV)   in  Rich 
mond,  Virginia. 

The  main  reason  for 
my  trip  was  to  spend 
some  time  at  MCV,  which 
is  an  800-bed  teaching 
hospital     in  downtown 
Richmond,  but  I  also  vis- 
ited a  200-bed  community 
hospital  and  a  community 
pharmacy. 

The  pharmacy,  part  of  a 
large  chain  called  CVS/Phar- 
macy, was  open  every  day 
from  S.OOam  until  D.OOpm.  am 
this  was  typical  of  all  out  of 
town  outlets.  The  shop  sold 
many  products;  medicines, 
household  goods,  cards,  news- 
papers, sweets  -  even  beer!  All 
over  the  counter  medicines  were 
bought  from  the  main  store  or 
could  be  purchased  from  grocery 
stores,  garage  forecourts,  etc. 
They  were  not  sold  under  the 
supervision  of  a  pharmacist, 
which  was  surprising  consider- 
ing the  restrictions  on  licensing 
of  medicines  by  the  American 
Food  and  Drug  Administr  ation.  I 
explained  to  the  pharmacist  the 
debate  in  the  UK  regarding  re- 
classification of  medicines  from 
P  to  GSL.  She  agreed  it  would  be 
better  if  the  pharmacist  main- 


tained control  over  most  medi 
cines,  as  in  the  l  K.  bul  it  did  not 
seem  to  be  a  concern  of  pharma- 
cists in  Virginia. 

Prescription  tonus  onl.v  con 
tain  one  item  I  (rugs  in  '<  'lass  6' 
(drugs  not  likely  to  be  abused  - 
antibiot  ics,  antihypertensives, 
hypoglycaemics,  etc)  can  be  re 
tilled  for  up  to  two  years.  In  the- 
ory, a  prescr  ipt  ion  for  atenolol 
50mg  x  could  be  refilled  every 
30  days  foi  two  years.  I  Usually, 
the  doctor  will  restrict  the  mini 
I  >er  i  if  refills. 

Many  oJ  the  telephone  queries 
were  from  patients  requesting  a 
refill.  II  none  remains,  the  phai 
racist  may  call  the  doctor  to 
luire 


phone  foi  the  pharmacist  -  par 
ticulai  Ij  in  requesting  additional 
refills. 

Patients  do  not  need  to  return 
to  the  same  pharmacy  each  time 
to  have  their  prescription  dis 
I lensed.  The  pharmacist  can  tele 
phone  the  pharmacy  where  the 
prescription  was  first  taken  to 
request  t  hat  it  be  I  ransferred  via 
conipiilei  This  prescription  Iran 
sfer  occurs  between  all  pharma- 
cies, not  just  between  branches 
i  if  a  chain. 

Most  patients  have  medical 
insurance  and  the  prescription 
charge  w  ill  depend  on  the  agree- 
ment with  the  insurance  coin 
parry.  For' example,  they  may  pay 
half  of  the  drug 

cost  s 


further  refills 
could  be  given.  The  pharma- 
cist will  then  generate  a  new  pre- 
scription form  on  t  he  computer- 
anil  dispense  from  this.  This  will 
not  be  signed  by  a  doctor  (  >pi- 
ords  (Class  2)  cannot  be  refilled. 
Drugs  in  Classes  3-5  (those  with 
abuse  poterrtial  benzodi- 
azepines, analgesics,  etc)  can  be 
filled  up  to  five  times  or  for  up  to 
six  months  from  the  date  of 
issue,  whichever  comes  first. 
The  doctor  may  specify  'no 
refills'.  This  system  seemed  to 
work  very  well  for  the  patient 
and  the  doctor,  but  it  appeared  to 
create  a  lot  of  work  on  the  tele- 


There  is  a  computer  link  to  the 
insurance  companies  and  the 
prescription  charge  will  appear 
on  the  screen.  If  ther  e  is  a  query 
about  it.  the  patient  must  contact 
the  insurance  company  -  the 
pharmacist  has  rto  involvement 
with  the  charging  of  prescrip- 
tions. Patients  on  low  incomes 
may  have  insurance  which  is 
subsidised  by  government. 
These  patients  will  pay  one  dol- 
lar per  script. 

Pharmacists  accept  prescrip- 
tions by  telephone  for  all  drugs 
except  opioids.  The  pharmacist 


will  write  the  prescription  and 
sign  it.  A  copy  will  not  follow 
from  Ihe  doctor.  At  any  time 
when  a  telephone  call  is  made 
and  the  presci  ipt ii >n  is  alterei I  or 
refills  authorised  the  pharmacist 
will  endorse  the  prescription 
with  the  callers  lull  name.  This  is 
very  different  from  Ihe  I  k 
w  here  the  doctor  must  w  rite  all 
prescriptions. 
The   doctoi    may  authorise 

generic  substitution  Indeed, 
many  of  the  insurance  coinpa 
nies  w  ill  onlj  allow  ihe  generic 
alternative  to  be  dispensed  if 
there  is  one  available  The  phar 
macist  asked  patients  if  thej 

WOUld  accept  I  he  generic    If  the 

patient  requested  the  branded 
product  and  the  insurance  com 
pany  would  only  pay  for  the 
generic,  the  patient  w ould  ha\ e 
to  find  Ihe  difference  in  the  price, 
harmacists   are   very  well 
paid,  both  in  hospital  and  the 
lily,  A  pharmacist  in  I  he 
ci immunity  would  earn  ai ound 
$50,000.  However,  the  vacation 
was  not  so  good!  In  the  first 
five  years  of  working,  the  phar- 
macist would  have  two  weeks 
oliday  per  year    An  extra 
week  would  be  given  after 
six  to  15  years'  service. 
Tin'  maximum  amount  of 
holiday  would  be  lour 
weeks,  given  after  16 
years 

I  enjoyed  the  lime 
I  spent  in  America. 
Many  aspects  i il 
p  h  a  r  in  a  c  y 
v  a  r  i  e  d 
great  ly 

I   r  O  III 

the  UK.  I  hope  to  incorporate 
some  American  ideas  into  my 
current  practice.  1  think  pharma- 
cists from  both  countries  can 
learn  a  great  deal  from  each 
other  and  links  such  as  the  one  I 
have  been  involved  with  should 
be  encouraged.  The  risk  of  litiga- 
tii  hi  is  greater  in  t  he  I  "S,  but  I  was 
surprised  to  find  pharmacists 
were  rrot  as  restricted  by  regula- 
tions as  they  are  in  the  UK. 

I  would  like  to  take  this  oppor- 
tunity to  thank  the  pharmacy 
department  at  the  RV]  forgiving 
me  the  opportunity  to  travel. 


cumrv 


Coccyx  pain  relief  leads  to  comfortable  sitting 

It  is  the  special  shape  of  the  cushion  that  makes  it  so  ■  i 

successful 


^^mtMSm^^         Just  one  of  four  products  which  bring  relief  to 
'^»mw  sufferers  and  profit  to  you. 

Order  today  from  your  wholesaler. 
POSTURE  PRODUCTS  LTD  P.O.  BOX  3 1,  EXMOUTH,  DEVON  EX8  2YTTEL  (01395)  224455  FAX:  (01395)222515 
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EUROPHARM  EUROCHEM  CAVENDISH 

IN  ASSOCIATION 
WITH  NORTON  HEALTHCARE 


E  POWER 


0  TERFENADINE  FORTE  1 20MG 

GIVING  YOU  THE  POWER  TO  CALM  THE  FLOWER 

C  POM  DEAL  }  

rHAYCROM  13.5ML 
(SODIUM  CHROMOGLYCATE)  I 

TERFENADINE  60MG  LOPERAMIDE  2MG 
MlMM  TERFENADINE  FORTE  120MG  I 


^50  AND  ^ 

% 

^qOCHERs^ 


£300 
AND  RECEIVE 

£20  M&S 
VOUCHERS 


£600  AND  ^ 


£90( 
AND  RECEIVE 
£90  M&S  VOUCHERS 
-  1  MOUNTAIN  BIKE 
AND  £10  M&S 
VOUCHER 


£60  a.0 

\ 
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CAVENDISH  TEL:  0800  220252  FAX:  01942  261818 
EUROCHEM  FREEPHONE:  0800  125225  FAX:  01264  335290 
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Different  negotiating  styles 

Mr  Jephson's  response  (C&D 
March  2,  p274)  to  Richard 
Rutter's  letter  does  not 
correspond  to  our 
understanding  of  the  situation 
here  in  North  Yorkshire. 

The  money  removed  from 
the  global  sum  for  devolution 
to  local  authorities  has  been 
distributed  by  regional 
authorities,  which  assigned 
the  indicative  budgets  to  each 
family  health  services 
authority  in  ways  they  have 
not  seen  fit  to  explain.  Here, 
in  Northern  Region,  we  have 
the  same  disparity  between 
FHSAs  as  the  South. 

However,  it  has  been  made 
plain  that  any  re-allocation  of 
funds  would  come  from  sur- 
rounding FHSA  budgets,  so  I 
wonder  how  Wiltshire's 
neighbouring  contractors/- 
LPCs  will  feel  at  funding  Wilt- 
shire contractors  in  1996-7? 

North  Yorks  LPC  has  an 
excellent  rapport  with  its 
FHSA  and  both  were  very 
unhappy  with  the  funds 
allocated  for  1995-6.  Pressure 
was  applied  to  Region  for  a 
re-allocation  of  funds  to  allow 
an  adequate  level  of  remun- 
eration for  pharmacists' 
services,  but  a  positive  res- 
ponse was  not  forthcoming. 

Having  had  our  application 
for  increased  funding  refused, 
we  made  a  decision  to  stay 
within  budget,  but  not  to  sell 
our  contractors  short  by 
reducing  the  payment  rates, 
and  so  concluded  that  there 
were  insufficient  funds  to  pay 
for  the  extra  service  of 
nursing  home  supervision 
introduced  last  year. 

We  will  be  under  pressure 
from  Region  to  introduce  this 
service  this  coming  year,  but 
first  indications  are  that  there 
will  be  no  increase  in  our 
budget,  and  so,  at  present,  we 
intend  to  resist  this  approach. 

This  is  our  way  of  nego- 
tiating (shouting)  the  most 
effectively  (loudest),  rather 
than  a  unilateral  raid  on  other 
contractors'  funds  mid-year. 
P  Quinlan 

Chairman,  North  Yorks  LPC 


Hawk  or  Dove? 


Your  editorial  (C&D  March  9) 
names  Wally  Dove  as  heir- 
apparent  to  the  chairmanship 
of  the  Pharmaceutical 
Services  Negotiating 
Committee.  Dark  hints 
abound  about  his  views  on 
pharmacy  numbers,  and  yet  I 
can  recall  no  public  statement 
from  him  on  this  subject. 

So,  if  he  is  indeed  to  take  up 
the  reigns,  the  question  must 
be:  'Is  Wally  a  falsely  accused 
Dove,  or  a  hawk  in  waiting?' 


Perhaps  he  will  now  feel 
.moved  to  answer  his  accusers 
or  confirm  their  misgivings.  I 
shall  watch  this  space  with 
interest. 

Graham  Phillips 

St  Albans 


I  find  that  Boots  is  advertising 
its  prescription  collection/- 
delivery  services  nationally 
via  post  office  outlets,  with 
what  the  public  might 
perceive  to  be  Government 
backing. 

Is  the  next  step  to  actually 
deliver  the  medicines  back  to 
the  surgery  or  the  post  office, 
thus  bypassing  all 
pharmacies?  At  least  now  it 
shows  that  Boots'  deeds  in 
Durrington  and  Winterbourne 
were  not  against  rural 
pharmacies  but  that  the 
company  is  prepared  to 
challenge  all  other  pharm- 
acies, too.  What  do  Boots' 
employees  feel  about  this? 

There  are  three  types  of 
people  -  those  who  make 
things  happen,  those  who 
watch  things  happen  and 
those  who  didn't  know 
anything  happened  at  all.  It  is 
the  last  two  types  of  people 
that  are  bad  for  pharmacy. 
Independents  must  do 
something  now  before  it's  too 
late,  especially  since  it  is 
obvious  that  it  is  now  a 
national  fight  against  large 
multiples,  and  the  powers 
that  be  are  powerless.  With 
potential  candidates  waiting 
to  be  elected  onto  the  Royal 
Pharmaceutical  Society 
Council,  I,  for  one,  will  be 
interested  to  see  how  they 
would  tackle  any  further 
moves  such  as  those  seen 
recently. 

In  the  meantime,  the  only 
solution  that  I  can  envisage  is 
for  the  local  independents  to 
advertise  their  prescription 
collection  services  right 
outside  the  local  Boots'  store. 
Sultan  Dajani 
Durrington 

The  realities  of  life 

It  is  a  pity  that  various 
members  of  the  Pharmacy 
Support  Group  do  not  take 
the  time  to  consider  the 
realities  of  life  before  firing 
off  in  a  manner  very  similar  to 
an  unchained  cannon. 

During  the  last  20  years,  I 
have  a  proven  and  public 
record  of  total  support  and 
real  action  for  independent 
community  pharmacy. 
Splinter  groups  have  a  well 
chronicled  history  in  phar- 
macy; they  come  and  they  go, 
incandescent  like  a  bonfire 
rocket,  their  blazing  aerial  trail 


leaving  nothing  permanent 
for  the  profession  they 
purport  to  support. 

These  are  my  personal 
opinions,  as  I  abide  by 
corporate  responsibility  in  my 
position  as  National 
Pharmaceutical  Association 
Board  member  and  its 
treasurer  for  the  last  five 
years.  I  have  never  believed 
in  wild  rhetoric  and  empty 
inflammatory  statements.  I 
sincerely  believe  that  I  am 
representing  community 
pharmacy  at  the  cutting  edge. 
David  Thomas 
Wolverhampton 


Romanian  SOS 


Having  recently  retired  from 
community  pharmacy,  I  have 
become  involved  with  SOS 
Romania  (SOS  stands  for 
'Sending  Out  Smiles'),  a 
charity  mainly  involved  with 
taking  aid  to  its  'adopted' 
orphanage  at  Panatau  and  the 
Children's  TB  Hospital  at 
Brasov.  So  far,  this  organ- 
isation's work  has  success- 
fully made  inroads  into 
improving  conditions  for 
some  of  Romania's  sick  and 
orphaned  children. 

However,  a  recent  visit  to 
Bucharest  highlighted  the 
plight  of  over  3,000  homeless 
children  aged  between  three 
and  18  years  who  are  at 


serious  risk  due  to  a  crack- 
down by  the  authorities  to 
remove  them  from  the 
underground  and  railway 
stations  -  the  only  shelter 
they  have.  SOS  Romania  is 
working  with  other  charities 
to  help  these  youngsters. 

I  am,  therefore,  writing  to 
ask  if  any  of  my  fellow 
pharmacists  would  consider 
sending  just  one  OTC  product 
to  SOS  Romania. 

We  need  analgesics,  head- 
and  body  lice  treatments, 
creams  for  eczema  and 
dermatitis,  eye  drops  and 
ointments,  vitamins,  iron 
tablets,  cough  mixtures  or 
lozenges,  worm  treatments, 
antacids,  ointments  or  creams 
for  skin  infections  and  anti- 
septics. Also,  sterile  dress- 
ings, cotton  wool  and  buds, 
and  scissors  would  be  useful. 

Donations  should  be  sent  to: 
SOS  Romania,  c/o  The 
Commodore  Hotel,  Sand  Bay, 
Weston-super-Mare  BS22  9UZ. 

If  any  pharmacist  has  bulky 
items  or  large  quantities  of 
'surplus  to  requirements' 
stock,  eg  shop-soiled  or  near 
expiry  date,  that  they  would 
like  to  donate,  please  send  a 
list  of  them  to  me,  c/o  The 
Commodore  Hotel  and  I  will 
make  arrangements  for  them 
to  be  collected  if  possible. 
R  S  Medley 
Weston-super-Mare 


A  prescription  for 
maintaining  the  health  of 
our  business. 


We  are  seeking  to  expand  our  network 
by  utilising  the  skills  of  health  and 
social  care  professionals  who  would 
like  to  diversify  into  community  care 
services. 

Community  Careline  Services  Ltd  is  the 
largest  franchised  home  care  provider,  with 
over  200  operations  across  the  UK.  We 
provide  support  services  to  enable  the 
elderly  and  those  with  disabilities  to  remain 
at  home. 


Speak  to  the  franchisor  who  cares 
we  can  make  a  difference. 

COMMUNITY"!  • 

careline 

—  —  SERVICES 

0161  877  4477 


together 
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NEWS  EXTRA 


Update  amendment 

The  last  Pharmacy  Update  MCQ 
(inserted  in  the  February  10  issue) 
contained  an  error  in  the 
questions  for  the  pituitary 
problems  article  (Module  7). 
Question  G  should  have  read: 
Malfunction  of  the  posterior 
pituitary',  rather  than  the  anterior 
pituitary.  If,  as  a  result  of  this 
error,  you  have  failed  the  Module, 
we  will  make  the  corresponding 
adjustment  in  marking. 

Healthcare  reprints 

The  Pharmacy  Healthcare 
Scheme  has  reprinted  its 
coronary  heart  disease  and 
stroke,  and  weighing  up  your 
options  (including  new  alcohol 
limits)  leaflets.  The  1994 
depression  booklet  is  also  being 
reprinted.  All  are  available  from 
the  Royal  Pharmaceutical 
Society.  A  new  sun  care  leaflet  is 
being  launched  next  month. 

European  Pharmacopoeia 

The  third  edition  of  the  European 
Pharmacopoeia  will  be  published 
in  June.  This  1997  edition  will  be 
the  single  reference  for  25 
European  countries  and  the 
Commission  of  the  European 
Communities.  All  entries  come 
into  force  on  January  1, 1997.  It  is 
available  as  a  single  bound  book 
or  CD-ROM  and  can  be  ordered 
from:  European  Pharmacopoeia, 
226  Avenue  de  Colmar  BP  907- 
F67029  Strasbourg. 

EMEA  success 

Applications  to  the  European 
Medicinal  Evaluation  Agency 
have  exceeded  expectations.  In 
its  first  annual  report,  the  EMEA 
says  30  applications  were 
submitted  in  1995,  with  six 
approved  by  the  European 
Commission  by  this  February. 

Devices  fees 

The  fees  for  consultation  on 
medical  devices  is  to  be  dropped 
from  April  1  under  an  amendment 
to  the  Medical  Devices 
(Consultation  Requirements) 
(Fees)  Amendment  Regulations 
1996  (SI  No  622).  Amendments  to 
the  Medicines  (Products  for 
Human  Use  -  Fees)  Amendment 
Regulations  1996  alter  the  fees  for 
marketing  authorisations, 
clinical  trial,  and  export 
certificates  and  licences  (SI  No 
683). 

International  Inphorm 

Inphorm,  the  pharmacy 
information  service,  has  signed 
up  a  Nairobi  hospital  as  a  client. 
Free  sample  packs  from:  Inphorm, 
80  Chew  Valley  Road,  Greenfield, 
OM    m  OL3  7DB. 


New  pharmaceutical  services 
regulations  come  into  force  from 
April  1.  The  NHS  (Pharmaceuti- 
cal Services)  Amendment  Regu- 
lations 1996  include  details  of  the 
complaints  procedures;  how  to 
deal  with  NHS  tribunal  arrange- 
ments, where  contractors  may 
be  temporarily  suspended  if  a 
danger  to  patients;  and  will 
incorporate,  in  general,  terms  of 
the  standards  of  pharmaceutical 
services. 

The  Pharmaceutical  Services 
Negotiating  Committee  is  issuing 
a  guide  to  dealing  with  com- 
plaints and  disciplinary  proce- 
dures in  its  next  newsletter. 

From  April  1,  the  NHS  Tribunal 
can  initiate  an  interim  suspen- 
sion of  pharmacists  "not  fit  to  be 
engaged"  in  providing  pharma- 
ceutical services,  under  the  NHS 


The  Royal  Pharmaceutical  Soci- 
ety is  being  urged  to  adopt  the 
covert  surveillance  tactics  of 
Which?  magazine  to  audit  and 
monitor  compliance  with  OTC 
sales  protocols. 

A  motion  submitted  by  Bristol 
&  District  Branch  for  debate  at 
this  year's  Branch  Representa- 
tives meeting  asks  the  Society  to 
introduce  the  system  to  "defend 
the  integrity  of  the  majority  of 
pharmacists". 

In  total,  ten  motions  are  up  for 
debate  at  the  May  16  meeting, 
with  a  further  nine  to  be  referred 
straight  to  Council. 

Those  for  debate  include: 

•  the  British  Pharmaceutical  St  u- 
dents Association  wanting  contin- 
uing education  to  be  a  require- 
ment of  cont  inuing  registration 

•  the  East  Metropolitan  Branch 
calling  for  a  staggered  introduc- 
tion of  the  four-year  course  over 
three  years  from  autumn  1997, 


Controversy  over  funding  for  a 
needle  exchange  scheme  in 
County  Durham  has  now  been 
resolved. 

The  local  pharmaceutical  com- 
mittee has  advised  contractors  to 
accept  a  participant,  fee  of  £55 
per  month,  with  a  further  S30  per 
month  available  if  needle  pack 
issues  exceed  200  or  there  are 
more  than  50  clients.  This  will  be 
reviewed  after  six  months. 

The  row  broke  out  after  the 
LPC  advised  members  not  to 
accept  the  fixed  fee  terms  the 
health  commission  was  offering, 


(Amendment)  Act  1995.  But 
PSNC  secretary  Stephen  Axon 
does  not  believe  it  will  affect 
pharmacists  "to  any  real  extent". 
Annual  upward  override  The 
Department  of  Health  has  of- 
fered contractors  two  alternative 
arrangements  to  claim  the  lowest 
level  of  professional  payment 
allowance,  provided  other  crite- 
ria are  met: 

•  those  who  dispensed  7,700 
items  or  more  between  Septem- 
ber 1,  1995,  and  March  31,  1996 

•  those  who  dispensed  13,200 
items  or  more  between  April  1, 
1995,  and  March  31,  1996. 

Contractors  have  until  June  to 
notify  their  health  authority  of 
which  they  wish  to  use. 
Remuneration  1996-7  PSNC  is 
to  write  to  the  secretary  of  state 
for  health  to  insist  that  the  DoH 


with  one-third  of  schools  chang- 
ing in  each  of  the  years 

•  York  &  District  wanting  the 
law  to  be  amended  to  require  all 
items  dispensed  in  a  dispensing 
doctor  practice,  other  than  by  a 
doctor,  to  be  checked  by  a  doctor 
or,  ideally,  by  a  pharmacist 

•  Glasgow  &  West  of  Scotland 
wanting  the  Council  to  reconfirm 
the  functions  of  the  Branch 
structure  and  to  debate  the  possi- 
bility of  widening  its  function  to 
fulfil  and  maintain  Pharmacy  in  a 
New  Age  initiatives. 

Among  the  undebated  motions 
are  calls  to  seek  urgent  legisla- 
tion for  the  immediate  t  emporary 
suspension  from  the  Register  of 
pharmacists  found  guilty  of  drug 
abuse  and/or  theft  ( Bristol  &  I  >is- 
trict);  to  reinforce  the  Society's 
inspectorate  (Brighton  &  District 
Branch);  and  to  embark  on  a  pub- 
lic relations  campaign  (Dudley, 
Stourbridge  &  District). 


requesting  instead  a  £2. 50  fee  per 
exchange.  Only  three  pharma- 
cies accepted  the  HC  terms. 

Alan  Phillips,  secretary  of 
Durham  LPC,  has  sent  out  a  let- 
ter to  contractors  pointing  out 
that  the  LPC  is  reluctant  to 
endorse  the  present  terms,  but 
feels  it  is  important  to  move  for- 
ward and  to  co-operate  with  the 
commission. 

He  adds  that  the  anticipated 
level  of  activity  will  mean  the 
fixed  fee  will  work  out,  on  aver- 
age, to  equal  the  preferred  fee  per 
exchange. 


improves  its  current  position  on 
remuneration. 

Cross   border  arrangements 

PSNC  is  taking  legal  counsel  to 
see  if  it  can  challenge  an  FHSA 
over  its  refusal  to  pay  contrac- 
tors for  services  to  a  home  in  a 
neighbouring  area,  despite  the 
fact  that  it  is  within  the  FHSA's 
power  to  do  so. 

Late  payment  PSNC  is  continu- 
ing to  press  contractors  for  proof 
of  the  problems  caused  by  late 
payment.  Evidence  should  be 
sent  to  the  financial  executive, 
Godfrey  Horridge. 
Discount  enquiry  A  discount 
enquiry  is  to  go  ahead  for  March 
purchases  and  April  price  lists. 
Committee  shrinking  The  Fin- 
ancial and  General  Provident 
Committee  is  to  be  reduced  from 
nine  to  seven  members. 


Red  triangle  campaign 
set  for  Dulwich 

A  campaign  to  highlight  over  the 
counter  medicines  which  can 
affect  driving  ability  looks  set  to 
get  under  way  next  month  in 
south  London. 

Dulwich  pharmacies  will  be 
asked  to  participate  in  the 
scheme,  which  will  involve 
attaching  a  red  triangle  to  prod- 
uct labels  to  draw  attention  to 
warnings  about  the  medicine 
causing  drowsiness. 

Ashwin  Tanna,  a  local  pharma- 
cist and  member  of  the  Dulwich 
Village  sector  police  committee, 
hopes  thai  the  local  council  will 
fund  the  scheme,  and  says  it  has 
the  support  of  the  local  MP. 

Mr  Tanna  is  also  considering 
ways  for  prescription  labels  to 
carry  a  similar  warning. 


Malaria  warning 

Adverse  publicity  over  meflo- 
quine (Lariam)  may  trigger  a  rise 
in  malaria  cases  in  the  UK,  warns 
manufacturer  Roche. 

In  the  wake  of  a  spate  of  nega- 
tive reports,  in  particular  by  BBC 
TV's  'Watchdog'  programme, 
Roche  admits  that  sales  are  sig- 
nificantly down  on  last  year. 

"Our  prime  concern  is  to  make 
sure  that  the  right  advice  is  being 
given,  so  that  the  number  of  peo- 
ple dying  from  malaria  in  UK  does 
not  increase,"  says  managing 
director  Nic  Holladay. 

According  to  the  latest  'Watch- 
dog', the  Malaria  Advisory  Com- 
mittee is  to  meet  this  week  to 
decide  whether  to  stop  recom- 
mending Lariam  as  the  treatment 
of  choice  for  certain  travellers. 


Society  called  to  adopt  spy  tactics 


Needle  exchange  row  settled 
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PRODUCT  NEWS  &  MARKET  PROGRESS 


The  relaunch 


Scholl,  the  market  leader 
with  a  65  per  cent  share  of 
the  £25.3  million1  Footcare 
Market,  is  relaunching  its 
summer  Footcare  range. 

The  spring  relaunch 
encompasses  Foot  Toiletries, 
Odour  Control,  and  Athlete's 
Foot  products  and  Comfort 
Insoles  with  a 
comprehensive  brand 
support  package,  a  redesign 
across  the  range  and  three 
new  products. 

The  range  relaunch  has 
been  planned  and  executed 
at  a  time  when  Ian  Kirsch, 
Marketing  Manager  for 
Scholl  Consumer  Products, 
says:  "There's  huge  potential 
in  the  Footcare  Market  to 
expand  consumer  usage, 
particularly  at  the  younger 
end  of  the  market.  Millions 
of  people  in  Great  Britain 
suffer  from  foot  conditions 
of  one  sort  or  the  other  every 
year  -  yet  only  21  per  cent  of 
them  are  actually  seeking 
treatment!  This  presents  an 
enormous  opportunity  for 
us,  and  we're  meeting  that 
opportunity  by  making  it 
easier  through  design  for  the 
consumer  to  select  the  right 
product  for  their  condition." 

1  Source:  Nielsen  MAT  Dec, 
1995  (excluding  Boots) 


Brand 
support 


A  £2.5  million  national 
advertising  and  promotional 
support  package  is  planned, 
which  will  include  both  full- 
colour  press  and  radio 
advertising. 


relaunches  Foi 
£2.5  million  supi 


New 
products 


New  pack 
designs 


The  redesign  provides  a 
cohesive  look  for  the  range. 
The  distinctive  yellow  and 
blue  Scholl  livery  is 
retained,  but  now  features 
additional  colour-coding  to 
provide  clear  product 
differentiation  between  the 
seven  focal  segments  of  the 
range. 

The  primary  focus  within 
the  new  design  is  on  the 
foot  conditions,  which  will 
allow  much  easier  point  of 
entry  for  the  consumer. 


One  new  product  and  two 
improved  products  are  being 
introduced  in  the  relaunch: 
Scholl  is  launching  an  Anti- 
perspirant  Foot  Spray,  while 
Scholl  Odour  Control  Foot 
Spray  has  a  new  extra 
strength  formulation  and 

Comfort 
Fresh 
Insoles 
have 
both  a 
new 

improved 
top  cloth 
and  a 
new 

fragrance. 
♦  Scholl 
Anti- 
perspirant 
Foot 
Spray  - 
£2.19  for 
150ml. 
♦  Scholl 
Odour 
Control 
Foot  Spray 
-£2.59  for 
150ml. 
♦  Scholl 
Comfort 
Fresh 
Insoles  - 
£1.85  per 
pair. 


Facts  about  the  Pharmacy  Footcare  Market 


♦  Scholl  has  65  per 
cent  of  the  £25.3 
million  Footcare 
Market 

♦  The  Pharmacy 
sector  of  the  Footcare 
Market  grew  1 1  per 
cent  during  1995' 
compared  to  an 


average  0.2  per  cent 
decline  for  the 
OTC/Healthcare 
category  as  a  whole 
♦  Scholl  dominates 
individual  sectors  of 
the  Footcare  Market, 
with  Scholl  pharmacy 
shares1  as  follows: 


•  Remedies  57  per 
cent 

•  Insoles  78  per  cent 

•  Foot  Toiletries  95 
per  cent 

•  Athlete's  Foot  25 
per  cent 

Sources:  1  Nielsen  MAT  Dec,  1995 
(excluding  Boots) 


;are  range  with 
1  package 


Stock  up  for  blister  season 


With  Spring  and 
Summer  nearly 
upon  us,  it's  time  to 
remember  the  blister 
season  -  and  the 
opportunities  sales  of  blister 
remedies  provide  for 
pharmacy.  Blisters  are  an 
extremely  common  foot 
condition,  with  recent 
research  revealing  that  5.2 
million  adults  suffer  from 
blisters  every  year,  but  with 
only  18  per  cent  seeking 
treatment,  Scholl  is  keen  to 
maximise  potential  sales  for 
pharmacy. 

Scholl  Blister  Treatment 
was  successfully  launched 
in  1994,  and  was  the 
company's  fastest-growing 
brand  in  1995.  Sixty-four  per 
cent  of  treaters  do  not  use  a 
specialist  blister  treatment 
product,  sticking  instead  to 
readily  available  plasters 
which  help  to  cushion  the 


blister,  but  which  also 
hinder  the  evaporation  of 
moisture  into  the 
atmosphere,  thus 
prolonging  the  problem 
further. 

Scholl  Blister  Treatment  not 
only  gives  optimum 
cushioning  protection  but 
also  features  a  hydrocolloid 
dressing  which  absorbs 
moisture,  speeding  up  the 
natural  healing  process  to 
give  immediate  pain  relief 
and  rapid  healing. 

"Absolutely 
marvellous!"* 

"These  actually  get 
rid  of  it  as  well!'  * 

"Never  realised  such 
a  thing  existed!"* 

*  Recurring  quotes  from 
Scholl  product  research. 


The  £300,000  national 
advertising  campaign  for  1996 
is  designed  to  ensure  people 
do  know  such  a  product  exists 
and  directs  them  to  their  pharmacy. 
Scholl  Blister  Treatment  should 
be  kept  handy  be  it  in  the 
family  medicine  box,  rambling 
rucksack,  or  sports  kit  bag  - 
you  never  know  when  a  blister 
may  strike1 


Market  segmentation 

FOOTCARE  MARKET  BY  SUFFERER  AND  PRODUCT  FORM 

Footcare  segment 

Key  sufferer 

Product  form 

Added  Value  Skincare 

Women  25-50 

Creams,  Lotions 

Core  Hygiene/- 
Tired  Aching  Feet 

Women  25-50 

Sprays,  Powders, 
Foot  Baths 

Heavy  Duty  Odour 

Men  25-50 

Sprays,  Powders,  Creams 

Athlete's  Foot 

All  adults  25-50 

Sprays,  Powders,  Creams 

Remedies/Sore  Spots 

Women  35-60 

Pads,  Padding,  Appliances 

Blisters 

Women  20-45 
Men  20-45 

Hydrocolloid  Dressing 

Shoe  Comfort 

All  adults 

Insoles,  Shoe  Inserts 

Relaunched  Scholl 
Y0Gk  Footcare  products, 
/ill  Spring  1996 


Odour  control 


Odour 
Control 
Foot  Spray 

(150ml) 
(£2.59) 
(205-4716) 
Odour 
Control 
Foot 
Powder 
(75g)  (£3.39) 
(205-4732) 
Odour 
Control 
Foot 
Cream 
(25g)  (£3.29) 
(205-4773) 
Odour 

Control  Regular  Insoles 

(£2.65  per  pair)  (028-8522) 
Odour  Control  Super 
Insoles  (£3.85  per  pair) 
(049-2413) 


Odour  Control  Shoe 
Spray  (150ml)  (£2.59) 
205-4823) 


Foot  toiletries 


Exfoliating  Foot  Cream 

(75ml)  (£2.49)  (226-5924) 
Deep  Moisturising 
Cream  (75ml)  (£2.99) 
(226-5973) 
Softening  Lotion 
(125ml)  (£2.59)  (042-4952) 
Soothing  Foot  Bath 
(250ml)  (£2.99)  (226-5890) 


Cooling  Foot  Powder 

(75g)  (£2.55)  (047-1227) 
Refreshing  Foot  Spray 
(150ml)  (£2.49)  (226-5908) 
Deo  Foot  Spray  (125ml) 
(£2.65)  (226-5916) 
New  Anti-perspirant 
Foot  Spray 

(150ml)  (£2.19)  (226-5981) 


Comfort  insoles 


Air-Pillo 
Insoles  -  3- 

4 (£1.49  per 
pair)  (096- 
5855) 
Air-Pillo 
Insoles  -  5- 
6 (£1.49  per 
pair)  (096- 
5848) 
Air-Pillo 
Insoles  -  7-8 
(£1.49  per  pair) 
(043-3391) 

Air-Pillo  Insoles  -  9-10 

(£1.49  per  pair)  (096-5897) 
Air-Pillo  Insoles  -11-12 
(£1.49  per  pair)  (096-5954) 
New  Improved  Comfort 
Fresh  Insoles  -  3-4 
(£1.85  per  pair)  (052-3993) 
New  Improved  Comfort 
Fresh  Insoles  -  5-6 
(£1.85  per  pair)  (052-3985) 


New  Improved  Comfort 
Fresh  Insoles  -  7-8 

(£1.85  per  pair)  (052-3969) 
New  Improved  Comfort 
Fresh  Insoles  -  9-10 
(£1.85  per  pair)  (052-3951) 
New  Improved  Comfort 
Fresh  Insoles  -  11-12 
(£1.85  per  pair)  (052-3944) 


Athlete's  foot 


Athlete's  Foot  Spray 

(150ml)  (£2.99)  (226-5726) 
Athlete's  Foot  Powder 

(75g)  (£2.69)  (025-4300) 
Athlete's  Foot  Cream 

(25g) (£1.89) (205-4849) 


For  further  information  please  contact  your  territory  manager  or  phone  Scholl 
Consumer  Products  Customer  Services  on  01582  443300. 
Scholl  and  the  Scholl  logo  are  registered  trademarks. 


Other  products 
being  relaunched 

•  Toenail  Softening 
Solution  (14ml)  (£2.65) 
(025-4847) 

•  Corn  and  Callous 
Removal  Liquid 
(10ml)  (£1.85)  (056- 
5291) 

•  Antiseptic  Foot  Bath 
(25g)  (£1.89) (205-8352) 


PHOTOGRAPHY 


Imagination  is  the 

only  limit 


With  the  Advanced  Photo  System,  a  brave  new  world 
of 'imaging'  is  opening  up.  Charles  Gladwin  suggests 
pharmacists  should  seize  this  opportunity  to  enter 
the  photography  of  the  future 


For  some  time  now,  photo- 
graphy has  been  in  the  dol- 
drums and  pharmacy  photo 
trade  has  been  slipping.  What 
has  been  needed  has  been 
something  to  get  the  world  inter- 
ested in  taking  pictures  again. 

That  boost  came  with  the 
launch  of  the  Advanced  Photo 
System,  a  development  that  has 
been  welcomed  across  the  pho- 
tographic world.  It  is  innovative 
in  its  own  right  but  is  also  the 
stepping  stone  to  the  real  future 
of  photography,  digital  imaging. 

APS  is  here  to  stay,  but  Frank 
Hatton,  director  of  the  Photo 
Marketing  Association  in  the  UK, 
warns:  "APS  won't  grow  over- 
night. It  is  expected  to  account 
for  only  5  to  6  per  cent  [of  photo 
sales]  by  the  end  of  the  cent  ury." 
But  he  adds  that  this  is  the  "best 
thing  to  happen  to  photography 
for  30  years",  as  it  generates 
more  interest  in  photography  as 
a  whole. 

The  first  public  appearance  of 
APS  was  at  the  Photo  Marketing 
Association  Photo  &  Imaging 
Expo  in  October.  At  the  Associa- 
tion's convention  held  in  Las 
Vegas  last  month,  the  word  was 
spread  further,  and  people  will 
be  able  to  buy  APS  film  and  cam- 
eras from  April  22. 

So  what  is  APS? 

Kodak  started  working  on  APS  in 
the  1980s  as  a  new  system  for 
motion  picture  stock.  The  idea 
was  not  taken  up  by  Hollywood, 
but  Kodak  continued  the  devel- 
opment with  Fuji,  Nikon,  Min- 
olta and  Canon.  These  five  form- 
ed the  original  group  of  system 
developers  and  they  have  lic- 
ensed APS  to  over  40  other  man- 
ufacturers which  are  using  the 
technology  in  their  own  products. 

The  licensees  include  such 
companies  as  Gretag,  Konica, 
Agfa,  Noritsu  and  3M.  All  have 
agreed  that  APS  will  be  a  single 
system  with  across  the  board 
compatibility,  so  preventing  a 
VHS/Betamax-style  struggle. 


APS  uses  technology  wnicn 
enables  the  photographer  to  take 
more   than  just    the  standard 
photo.    The    smaller,  compact 
camera,  with  its  leaderless,  drop- 
in  film  cartridge,  offers  I  luce 
print  formats  on  one  film,  a  data 
printout  of  up  to  80  characters 
on  the  back  of  each  picture  and 
an  index  print  or  mastersheei 
of  all  pictures  on  one  sheet. 

The  negative  is  a  new  24mm 
size,  but  improved  emulsion 
chemistry  means  prints  have 
at  least  the  same  quality  as 
35mm  films. 

The  big  leap  forward  with 
APS,  though,  is  a  magnetic 
coating  on  the  film.  The 
APS  cameras  will  not  only 
take  a  photograph  they 
will  also  record  the  light- 
ing  conditions   on  the 
magnetic  si  rip 

This  information  wil 
be  communicated  to  the 
developing  and  process- 
ing machines  so  that  the 
best  print  will  be  pro- 
duced each  time. 

The    three  picture 
formats:  C  (classic),  P 
(panoramic)  or  H,  using 
the  HDTV  ratio  9:16,  can  be 
mixed  on  the  same  film,  although 
it  is  possible  to  change  to  a  dif- 
ferent format  for  a  reprint. 

Cameras  can  also  programme 
the  number  of  prints  required  of 
a  shot  on  to  the  film  as  the  photo 
is  taken.  This  might  be  useful  for 
a  group  photo,  where  the  photog- 
rapher knows  that  everyone  in 
the  shot  would  like  a  copy. 

Information  may  be  added  to 
the  film  giving  brief  details  about 
the  picture,  such  as  date  or  loca- 
tion. This  will  appear  on  the  back 
of  prints  with  processor  details 
and  developing  conditions. 

The  capacity  of  the  magnetic 
strip  is  4,000  bytes  per  frame,  but 
it  is  hoped  that  future  develop- 
ment will  lead  to  a  memory 
equivalent  to  a  floppy  disc',  or  1.4 
megabytes,  on  each  film. 

Photos  can  already  be  display- 


ed on  television  or 
computer  screens,  but  with  the 
increase  in  digital  memory, 
sounds  will  be  recorded  The 
promoters  suggest  a  baby's  first 
words  as  the  prime  example. 

An  index  print  is  also  pro- 
vided. This  shows  all  the  photos 
in  colour  and  numbered  on  one 
print.  Customers  should  find  it 
easier  to  re-order  with  no  need  to 
hold  the  negatives  up  to  the  light 
to  decide  which  number  corre- 
sponds to  which  print.  The  nega- 
tives are  returned  in  the  original 
film  cartridge,  protecting  the 
magnetic  layer  from  scratching. 

Advertising 

And  what  of  the  promotion  of 
APS?  This  will  be  the  most  ex- 
tensive campaign  ever  seen  by 
photography.  With  millions  of 


pounds  given  over 
to  advertising,  public  awareness 
of  photography,  and  its  possibili- 
ties, will  be  at  an  all-time  high. 
Even  though  people  will  be  able 
to  buy  APS  cameras  and  film 
from  April,  the  advertising  on- 
slaught will  not  start  in  earnest 
until  early  summer  when  the 
merchandise  will  be  set  up  and 
retailers  trained. 

Kodak  is  spending  £10  million 
in  the  first  year  of  APS.  Televi- 
sion adverts  will  feature  the 
music  of  David  Bowie  and  over 
four  million  homes  will  receive  a 
Kodak  mail  shot . 

With  2,000  photos  being  taken 
every  second  around  the  world, 

Continued  on  P386  ► 
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Whither  photography? 


The  reusable  APS  Agfa  Easy  camera,  preloaded  with  Agfa  Futura  film 


•4  Continued  from  P385 

the  UK  photo  market  is  worth  ^  1 
billion.  The  effect  of  APS  will  add 
an  estimated  SlOOm  to  that  value 
in  the  first  year  alone.  Brian  Bot- 
tomley  of  Kodak  says  APS  needs 
this  heavy  promotion  to  create 
consumer  demand  and  he  hopes 
retailers  embrace  the  system. 

Swains,  the  photo  chemist 
wholesaler  says  it  is  totally  con- 
vinced that  the  APS  system  is 
going  to  he  the  most  successful 
product  launch  that  it  has  ever 
seen  in  the  photographic  field. 

With  80  years  of  trading, 
Swains  welcomes  the  advan- 
tages of  APS.  "If  APS  does  noth- 
ing else,  it  will  completely 
remove  all  areas  of  doubt  and 
fear  from  the  mind  of  the  con- 
sumer and  allow  them  to  simply 
concentrate  on  image  recording 
and  reproducing." 

Not  all  manufacturers  will  be 
taking  part  in  the  launch  of  APS. 
Peter  Watt,  sales  marketing  man- 
ager for  3M  film,  says  his  com- 
pany, a  licensee  for  APS,  will  not 
be  making  APS  film  at  the  mom- 
ent. He  explains,  "We  will  not  be 
part  of  the  fust  wave.  We  would 
like  to  see  the  effect  of  one  season 
before  committing  ourselves." 

Pat  Wallace,  publicity  manager 
for  Polaroid,  another  licensee, 
will  be  producing  film  and  cam- 
eras to  the  new  specification. 
However,  no  timescale  has  been 
set  for  their  development. 

Participating  retailers  will  be 
identified  with  an  official  logo. 
Photofinishers  will  also  be  able 
to  display  distinctive  certificates 
to  show  they  have  been  trained 
to  handle  the  film. 

Eight  features  are  listed  by 
Kodak's  vice  president  and  gen- 
eral manager,  Henri  Petit,  that 
give  consumers  what  they  want: 

•  improved  picture  quality 

•  more  portable  cameras 

•  reduced  loading  problems 
with  a  leaderless  film  cartridge 

•  a  choice  of  three  picture  for- 
mats which  can  be  shot  on  the 
same  film  and  altered  when 
reprinting 

$  the  ability  to  change  film  car- 


tridges midway  through  shooting 
and  reload  them  without  losing 
any  exposures 

•  no  need  to  handle  or  see  the 
negatives  as  they  are  returned  in 
the  film  cartridge 

•  an  index  print  of  the  film  with 
each  set  of  prints 

•  data  tan  be  recorded  on  the 
film  and  the  back  of  prints 

All  in  all,  APS  means  retailers 
are  being  given  the  tools  to  sell 
photography  and  take  the  humble 
snap  into  the  next  millennium. 


What  would  you  do  if  a  film  of  a 
dubious  nature  was  presented 
for  processing?  Following  the 
publicity  last  year  over  allegedly 
obscene  photographs,  the 
question  has  been  brought  to  the 
fore. 

In  the  wake  of  the  Julia 
Somerville  incident,  the  Photo 
Marketing  Association  issued 
draft  guidelines  to  help  its 
members.  The  guidelines  set  out 
what  action,  if  any,  should  be 
taken  if  photos  of  a  sexual 
nature  had  been  processed. 

Since  the  draft  guidelines 
were  released  in  November,  the 
PMA  has  been  working  on  a 
more  comprehensive  guide, 
which  Frank  Hatton,  director  of 
the  PMA  in  the  UK,  says  is  now 
in  its  final  stages.  The  guidelines 
will  assist  photoprocessors  and 
retailers  in  the  handling  of 
indecent  and  obscene  photos, 
and  other  dubious  material. 

The  laws  which  are  relevantto 
pharmacy  photo  dealers  include: 

•  the  Obscene  Publications 
Acts  of  1959  and  1963  which 
makes  it  an  offence  to  publish  an 
obscene  article 

•  the  Protection  of  Children 
Act  1978  which  makes  it  an 
offence  to  take  an  indecent 
photo  of  a  child  or  possess  such 
a  photo  without  good  reason. 

The  Post  Office  Act  1953, 
which  makes  it  an  offence  to 
send  any  indecent  item  through 
the  post,  should  also  be 


Thi'  future  of  photography  is 
digital  imaging.  The  Ad- 
vanced Photo  System  is 
only  the  stepping  stone  to 
that,  but  when  digital  imag- 
ing will  be  available  remains 
uncertain 

Digital  imaging  will  not  use 
film,  but  will  record  an  image  in  a 
system  similar  to  floppy  discs  in 
computers.  The  image  will  be 
downloaded  directly  on  to  a  c<  >m- 
puter  which  will  allow  the  'image 
taker'  to  display  it  on  a  computer 
or  television  screen  and  manipu- 
late the  image.  It  can  then  be 
printed  directly  without  the  need 
for  a  negative. 

Paul  Armiger,  a  Daily  Tele- 
graph photographer,  expressed 
concern  at  the  launch  of  APS,  as 
he  sees  digital  imaging  technol- 
ogy becoming  more  widely  avail- 
able in  only  a  couple  of  years. 
Industry  opinions  vary  from  this 
'couple  of  years'  to  not  until  the 
next  couple  of  decades  at  the 
other  extreme. 

Frank  Hatton,  managing  direc- 
tor of  the  Photo  Marketing  Asso- 


considered  if  a  retailer  offers  a 
postal  D&P  service. 

Deciding  what  is  obscene  will 
depend  on  how  each  case  is 
seen  by  the  courts.  The  PMA 
guidelines  give  guidance  to  help 
retailers,  but  it  recommends  that 
retailers  should  develop  their 
own  protocols  on  how  to  deal 
with  such  material.  Members  of 
staff  should  also  be  instructed  in 
how  to  deal  with  a  potentially 
embarrassing  situation. 

Points  to  bear  in  mind  are  that 
the  customer  should  not  be 
accused  by  the  processor  about 
any  indecent  photos,  as  this  may 
be  slanderous.  Decisions  on 
what  is  offensive  should  be  left 
to  the  courts.  Remember,  Julia 
Somerville's  photos  were 
entirely  innocent,  and  although 
wrongly  accused  she  chose  not 
to  pursue  the  matter  further. 

Confidentiality  will  be 
expected  from  all  staff  in  case 
the  matter  proceeds,  and  it  is 
bestforthe  processor  to  keep 
detailed  notes  of  any  action 
taken.  It  may  be  worthwhile 
making  contact  with  the  local 
police  to  see  what  strategy  they 
recommend  adopting. 

The  PMA  may  also  be  able  to 
help.  Representing  the 
photographic  industry,  many 
photoprocessors  belong  to  the 
PMA,  which  can  be  contacted 
at:  Peel  Place,  50  Carver  Street, 
Hockley,  Birmingham  Bl  3AS. 
Tel:  0121  212  0299. 


ciation  (UK),  thinks  that  afford- 
able, high-quality  digital  cameras 
will  not  reach  the  High  Streets 
for  another  five  years,  but  points 
out  that  interest  in  digital  imag- 
ing is  already  running  high.  At  the 
recent  international  PMA  event 
in  Las  Vegas,  there  were  over 
1,000  delegates  attending  the 
first-ever  conference  on  digital 
imaging. 

Mr  Hatton  does  not  dismiss 
APS,  however.  "Undoubtedly,  it 
was  APS  that  brought  record 
numbers  of  people  to  the  PMA 
conference.  APS  has  a  big  role  as 
it  ties  in  so  well  with  digital  imag- 
ing," he  says. 

Digital  imaging  is  already  avail- 
able, but  is  still  very  expeirsive  and 
confined  to  use  by  professionals  or 
very  serious  amateurs.  The  indus- 
try is  still  developing  an  affordable, 
high-quality  system  that  the  public 
will  be  happy  to  use. 

Image  processing  already  in- 
volves the  use  of  computing  tech- 
nology to  play  around  with 
images.  Fuji  is  launching  its 
'Image  Service',  Kodak  has  its 
'Image  Magic'  system.  Rather 
than  talking  about  photographs 
any  more,  people  should  be  talk- 
ing about  images. 

This  does  not  mean  APS  will  be 
made  redundant.  Fuji  has  incor- 
porated a  terminal  on  its  APS 
cameras  which  will  allow  a  link 
to  a  computer. 

Kodak  is  promoting  Image 
Magic  in  D&P  outlets,  which 
already  allows  photos  to  be 
altered  or  improved.  Features 
such  as  red  eye  reduction,  selec- 
tive enlargements  and  prints 
from  prints  involve  using  digital 
imaging  technology. 

All  these  advances  will  stimu- 
late interest  in  photography.  This 
will  be  vital  as  youngsters  are 
showing  more  and  more  interest 
in  video  technology  and  move- 
ment at  the  expense  of  the  sta- 
tionary image. 

( )ne  example  of  encouraging 
young  people  in  photography  is 
given  by  Wembley  Photofinish- 
ing,  which  supported  Wembley 
High  School's  art  department 
with  help  from  Konica. 

Simple  to  use  cameras  may  be 
the  best  way  to  start  children  in 
photography.  Talking  about  sin- 
gle-use cameras,  Kevin  Day,  Kon- 
ica UK's  director  of  sales  and 
marketing,  says:  "They  are  ideal 
lor  children  as  they  stimulate 
their  interest  in  taking  pictures, 
resulting  in  a  new  generation  of 
customers  coming  into  the  mar- 
ket place." 

Whatever  your  approach,  re- 
member that  the  young  are  the 
'digital  imagers'  of  the  future, 
which  means  they  should  be  vis- 
iting your  shop  tomorrow. 


Photography  and  the  law 
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Our  Customers  are 
our  referencel 

"Customers  always  want  it  fast  -  I  used  to  average  8  films  a  day  -  my  best  day 
since  delivery  of  the  Imager  has  been  38!  They  advise  6  -  7  minutes 
cleaning  per  day...  ignore  this  at  your  peril.  Photo-Me  are 
everything  they  say  they  are,  superb  back-up!" 
Barnt  Green,  Birmingham. 

"I  was  only  processing  2  -3  rolls  a  day;  I  now  do  15  rolls  a  day  and  considerably 
more  in  the  summer,  50%  at  the  1  hour  rate.  Photo-Me  advised  against  a 
larger  lab  for  my  site  -  I  have  nothing  but  praise  for  this!" 

Zapp,  Glastonbury. 


"My  initial  decision  was  would  I  do  5  films  a  day  as  my  average  was  only  3? 
I  saw  immediate  growth  to  6  -  7  films,  then  10;  during  the  summer 
I  take  50  to  60  rolls  on  Mondays!  The  machine  is  very  reliable." 
L&A  Cunliffe.  Bournemouth. 


"The  Imager  was  just  what  we  wanted  -  compact,  simple  to  operate  and  easy  to 
maintain.  We  had  no  worries  about  leaving  a  student  in  charge  during  our 
holidays.  Their  administration  and  service  staff  are  extremely  helpful!" 

Roberts  Chemist.  Wareham. 


"After  sales  service  from  Photo-Me  is  excellent...  as  for  the  technical  telephone 
hotline,  I  cannot  speak  highly  enough  of  it!  I  now  offer  a  comprehensive 
processing  service,  6  days  a  week." 
Hemsby  Pharmacy,  Great  Yarmouth. 


"I  was  more  sceptical  than  most,  but  Photo-Me  provided  an  informative  and 
accurate  presentation  of  the  film  processing  market.  The  back-up  is 
fantastic...  my  film  sales  have  doubled;  40  -  50%  being  1  hour." 

Kristal  Pharmacy,  London. 


"We  end  up  doing  a  better  job  than  our  D&P  lab,  the  quality  of  the  prints  is  excel- 
lent! Support  from  Photo-Me  has  continuously  improved  since  installation  2 
years  ago...  my  film  sales  have  doubled.  Yes  I  would  do  it  again!" 
Martins  Chemist,  Ascot. 


"I  was  rather  apprehensive  at  first,  my  film  take  was  only  8  to  10  a  day. 
My  average  is  now  30  a  day  and  still  climbing;  the  best  so  far  is  58! 

I  would  recommend  this  to  other  pharmacists." 

Martins  Pharmacy,  Brighton. 


With  only  a  few  films  per  day  you  could  enter  the  lucrative  market 
of  on-site  film  processing  with  the  amazing  Imager  Micro-Lab 
from  Photo-Me.  If  new  customers,  70%  profits  and  a  tremendous 
after  sales  service  are  important  to  you,  contact 
Deborah  Towner  on: 

01372  453399 

But  don't  just  take  our  word  for  it! 


Photo-Me  BF 
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...  well  not  quite  everything.  Here  is  an  overview  of 
this  spring's  new  products  and  promotions  that  will 
ride  on  the  wave  of  interest  generated  by  APS 
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on't  think  that  APS  is 
.going  to  be  promoted  at 
the  expense  of  everything 
else  this  year.  As  Gaetan 
Lambiase,  Kodak's  UK  dir- 
ector of  marketing,  consumer 
imaging  products,  says,  the 
launch  of  APS  will  drive  the  retail 
photo  business  <  iver  the  SI  I  >illi<  >n 
mark.  All  aspects  of  photography 
are  expected  to  benefit. 

'Traditional'  photography  will 
slill  be  promoted,  but  beware  of 
promotions  which  give  free  film 
away.  It  is  better  to  give  extra 
prints  as  you  will  have  the  money 
at  the  time  of  processing. 

Stan  Conners  of  Pixel  says  that 
last  summer's  free  film  promo- 
tion meant  that  at  Christmas  film 
sales  were  proportionately  less 
than  D&P  figures  would  suggest, 
as  those  surplus  free  films  were 
used  up. 

Current  promotions  include 
Konica's  £1  million  television 
sponsorship  package  for  three 
GMTV  travel  shows  and  a  general 
summei  advertising  campaign 

The  Euro  '96  football  champ- 
ionships iir   England   and  the 
( Mympics  will  see  the  names  of 
sponsors  Fuji  and  Kodak 
being   broadcast   on  a 
global  scale. 

Fuji's  star  signing  of  foot- 
baller Ryan  (iiggs  In  the 
Fujifilm  team,  means  his 
image  and  the  Euro  '96 
logo  will  be  appearing  on 
special 


Marks  & 


These  include  a  free  ISC )  400  film  for 
the  price  of  two  ISO  100,  200  or  400 
films,  in  24  or  .'56  exposures. 

A  Fuji  film  competition  will 
offer  stockists  the  chance  to  win 
a  pair'  of  tickets  to  the  Euro  '96 
final  at  Wembley  on  June  30. 
Runners-up  can  win  tickets  to 
other  mate  lies  or 
Spencer  vouchers. 

Fuji    is  also 
launching  instant  | 
win  packs  in  its 
Fujicolor  Super  G  \ 
Plus  film  and  two 
Quicksnap  single- 
use  cameras.  Top 
prize  is  a  pair  of 
tickets  to  the  Euro 
'96  final  and  a  coup- 
on for  a  picture  of 
Ryan  Giggs  will  be 
included  with  every 
pack. 

Vantage  recently  laun- 
ched  the   Kodak  Trio 
developing  and  printing 
service,  which  combines  a  stan- 
dard Oin  x  lin  print  with  two 
smaller  ones  of  3in  x  2in. 

Foto  View,  photofinishing  spe- 
cialist in  the  South  East,  has  an 
extra  set  of  prints 
with    a  full- 
colour  poster 
offer,  and  will 
be  promoting 
Konica  200 
ilm  with  free 
Disney  movie 
characters. 
S  c  o  t  c  h  - 
color  is 
promot- 
ing two 
HO  per 
c  e  n  t 
free 
f  i  I  m 


offers.  Custom- 
ers are  being  offered  50  per  cent 
off  single-roll  purchases  until 
April  12  and  wholesalers  are  giv- 
ing 50  per  cent  off  five-packs  of 
Scotch  EXL  Plus  films  in  ISO  100 
and  ISO  200  speeds. 

Toy  time 

Ever  Ready's  Energizer  has  join- 
ed forces  with  Disney's  new  film, 
'Toy  Story',  and  is  offering  a  free 
Disney  'Toy  Story'  magnet  on  all 
packs  of  LR6  ( AA)  batteries.  The 
magnets  show  three  characters 
from  the  film,  which  opened  on 
March  22. 

The  offer  will  be  promoted 
with  a  pre-packed  counter  unit. 
There  are  also  101  prizes  for 
retailers,  including  a  family  trip 
to  Disneyland  Florida.  The  cam- 
paign is  backed  with  television 
advertising. 

- 


New 


The  launch  of  the  Advanced 
Photo  System  implies  that 
consumers  will  need  to  buy 
new  cameras  and  new  film 
if  they  are  to  take  part  in  the 
future  of  photography. 

This  means  that  there  will  be 
several  new  names  to  be  learnt. 
Some  of  these  are  given  below: 

•  Kodak  has  called  its  APS  range 
Advantix 

•  Fuji  has  named  its  film  Nexia, 
its  disposable/single-use  cameras 
Quicksnap  Super  Slim,  and  its 
camera  range  Fot  onex 

•  Nikon  has  called  its  APS  cam- 
era range  Nuvis 

•  Mirrolta's  cameras  are  called 
Vectis 

•  Agfa's  APS  film  is  Futura  and 
its  single-use  cameras  are  Easy 

•  Konica  will  launch  its  APS 
cameras  under  the  Super  Mini 
range  and  film  is  called  JX. 

Prices  for  the  APS  film  and 
cameras  have  not  been  so  forth- 
coming. At  the  launch  of  APS, 
only  Kodak  was  prepared  to  put 
prices  to  products.  It  is  believed 
that  there  was  a  reluctance  on  the 
part  of  the  other  manufacturers, 
which  were  waiting  for  guide 
prices. 

Kodak  has  priced  its  camera 
range  from  £59.99  for  the  Advan- 
tix 2000  auto  camera  to  £169.99 
for  the  Advantix  4100  IX  zoom. 
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Advantrx    film  vanes 
from  S3. 79  for  the  15  exposures 
and  200  speed  to  £5.79  for  the  40- 
exposure  400  film, 

Konica  has  launched  its  APS 
cameras  in  the  Mini  range.  Avail- 
able from  April  22,  the  Super  Big 
Mini  Zoom  BM-S630Z  will  retail 
at  5179.99  and  the  Super  Big  Mini 
BM-S100  at£129.99.  The  S-Mini  is 
not  expected  to  be  in  the  UK 
until  June,  but  has  been  priced  at 
S59.99. 

The  company  is  also  launching 
ts  first  APS  film,  the  Konica  JX. 
It  will  be  available  initially  as  an 
ISO  400  film  with  25  exposures, 


of     I  he 

success  of  APS. 

Colourcare  has  a  new 
ISO  200  film,  available  in 
135  and  1 10  formats  to 
replace  the  ISO  100. 
Colourcare  says  that  200 
ISO  now  accounts  for 
over  55  per  cent  of  the 
colour  print  market,  a 
figure  achieved  by  'edu- 
cating' the  consumer  by 
in-store  point  of  sale 
material. 

The  use  of  ISO  100 


WDUCTS 


but  film  prices  have  not  been 
decided  yet, 

Agfa  will  tempt  customers  to 
try  APS  with  its  reusable  Agfa 
Easy  camera,  preloaded  with 
Futura  400  film.  The  camera  is 
enclosed  in  a  clear  plastic  case 
and  is  returned,  with  exposed 
film  inside,  to  the  manufacturer, 
which  will  reload  the  camera  and 
send  the  developed  film  to  the 
customer. 

Fujifilm  has  announced  cam- 
era, but  not  film,  prices  for  APS. 
Fotonex  cameras  range  from 
£34.99  for  the  Fotonex  10  to 
£449.99  for  the  400.  However, 
five  of  its  cameras  are  priced 
below  £190. 

Colourcare  says  it  has  invested 
S3  million  in  Agfa  processing 
equipment  to  be  ready  for  the 
launch,  and  has  budgeted  £10m 
to  meet  requirements  over  the 
next  five  years. 

The  Colourcare  D&P  price 
structure  for  APS  prints  has  been 
set  at  £4.99  for  a  15-exposure 
film,  S5.99  for  25  exposures  and 
S6.99  for  40  -  inclusive  of  C-size 
photographs  and  a  photo  index. 
H  and  P  format  photos  will  be 
charged  at  an  extra  £0.10  per 
photo. 

The  traditional  photo  market 
has  not  being  ignored  and  many 
products  are  being  launched  in 


film  is  ideal  for  brilliant  sun- 
shine, bright  colours  and  en- 
largements, but  ISO  200  is  much 
more  versatile  when  it  comes  to 
variable  light  conditions  and 
flash-assisted  photography.  Col- 
ourcare believes  these  are  the 
conditions  which  the  UK  is 
famous  for. 

Polaroid  is  relaunching  its 
instant  passport  photo  service 
under  the  name  'Studio  Pol- 


aroid', replacing  Studio  Express. 
The  new  logo  will  be  supported 
by  new  signage  and  point  of  sale 
material. 

Polaroid  has  timed  the  launch 
to  coincide  with  the  introduction 
of  new  photo  driving  licences  for 
all  provisional  licence-holders  in 
July,  and  other  anticipated  photo 
identification  cards.  One  set  of 
four  photographs  has  a  guideline 
retail  price  of  £3.99  and  portraits 
can  be  viewed  immediately.  The 
picture  satisfaction  guarantee 
means  that  operators  will  not  lose 
money  by  taking  another  photo  if 
a  customer  is  not  happy  with  the 
first. 

Polaroid  is  also  issuing  a  new 


guide  to  its  films.  This  lists  every 
Polaroid  professional  film  with 
key  features  and  applications, 
and  shows  a  photograph  of  each 
product's  packaging. 

Concord  Cameras  is  relaunch- 
ing Le  Clic  this  spring.  The  sin- 
gle-use cameras  will  come  with  a 
free  Le  Tuff  watch  and  offer  34 
per  cent  net  margin  on  the  nor- 
mal retail  selling  price.  The  Le 
Clic  range  includes  flash,  day- 
light and  underwater  products. 

The  company  is  also  launching 
a  new  camera  collection  under 
the  Crayola  name.  Concord  has 
already  released  other  children's 
cameras,  featuring  the  Ninja  Tur- 
tles, Power  Rangers  and  Cab- 
bage Patch  brands.  Crayola  cam- 
eras are  available  with  flash  or  as 
a  mini  version,  using  110  format 
film,  or  as  the  single-use  Tuff 
35mm  camera. 

Konica  recently  launched  its 
Big  Mini  range,  named  after  its 
VX  (vivid  expression)  colour 
print  film.  Its  new  compact  auto- 
matic camera,  the  Big  Mini  VX, 
retails  at  £69.99.  The  Konica  EU- 
Mini  compact  camera  was  re- 
cently judged  a  best  buy  by 
Which?  and  retails  at  £39.99. 

Fuji  is  putting  its  Fujifilm  DL- 
270  35mm  compact  camera  into 
a  kit  with  two  films,  a  case  and  a 
remote  control  shutter.  The  price 
of  the  set  is  kept  the  same  at 
£129.99.  Camera  features  include 
autofocus,  autofocus  lock,  auto- 
matic film  advance,  fill-in  flash, 
red  eye  reduction  and  Fuji's 
exclusive  drop-in  loading  system 
with  pre-wind. 
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MiniSab  specialist 
Stephen  Webb  says 
pharmacists  should  be 
happy  about  the  exciting 
future  ahead ... 

fhile  the  comments 
'.some  10  years  ago  by 
the  then  prime  minis- 
ter, Harold  Macmillan, 
tat  we  had  "never  had 
it  so  good"  may  be  viewed  some- 
whal  askance  these  days,  as 
many  pharmacies  allempi  in 
walk  the  right  side  of  thai  narrow 
line  between  survival  and  suc- 
cess, it  is  certainly  a  fact  thai  in 
the  photographic  sector,  at  least, 
we  have  never  had  a  better 
chance  to  have  it  so  good  than 
we  do  now. 

The  key  to  this  industry  eupho- 
ria is  the  introduction,  after  a 
somewhal  prolonged  gestation 
period,  of  the  Advanced  Photo 
System.  Under  the  APS  banner, 
this  year  will  see  the  biggest  pro- 
motional push  on  the  joys  and 
pleasures  of  amateur  picture- 
taking  that  has  ever  taken  place 
during  the  160-year  history  of 
modern  photography. 

The  wider,  and  perhaps  more 
important,  point,  however,  is  thai 
it  is  not  only  APS  photography 
which  will  benefit,  but,  by  associ- 
ation, the  whole  field  of  amateur 
photography. 

Whether  or  not  pharmacies 
take  advantage  of  the  related- 
sales  principle  by  also  carrying 
ranges  of  cameras,  films,  frames, 
albums  and  other  photographic 
accessories,  what  is  central  to 
the  whole  ethos  of  image  cap- 
lure,  storage  and  appreciation  is 
I  he  process  of  film  developing 
and  printing. 

Essentially,  today's  pharmacy 
has  two  options  for  handling  its 
photographic  business:  send  it 
out  to  a  wholesale  laboratory;  or 
process  it  in-store  with  a  minilab 
or,  increasingly,  a  microlab 
which  incorporates  both  aspects 
of  the  process  -  developing  the 
Rim  and,  from  the  negative  thus 
created,  producing  the  prints  -  in 
a  single  unit,  as  opposed  to  the 
minilab  system  of  two  separate 
machines. 

The  processing  sector  of  the 
photographic  industry  is  worth 
£  100  million  per  year,  and  has 
seen  the  greatest  shifts  in  market 
concentration:  the  impact  of 
minilab  processing  lias  been 
steadily  growing  over  the  last  ten 
years  to  the  point  where  ii  now 
accounts  for  42  per  cent  of  all 
processing. 

The  minilab  share  amounts  to 
£168m  channelled  through 
around  2,000  operations,  of 
which  roughly  half  are  sited  in 
pharmacies.  Most  of  the  40  per 
cent  of  tht'  processing  market 
handled  by  the  wholesale  labs  is 
generated  from  some  12,000  out- 
lets, ol  \\  Inch  !>,">()()  are  pharma 
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cies,  with  the  rest  coming  from 
mail  i  irder  business. 

Using  the  figures  quoted 
above,  it  can  been  seen  that  phar- 
macies with  m-store  facilities 
average  an  annual  photographic 
processing  turnover  of  £84,000, 
against  less  than  £15,000  gener- 
ated by  those  which  use  external 
labs. 

Factors  of  choice 

There  are,  of  course,  pros  and 
cons  relating  to  both  D&P 
avenues,  with  much  influence 
coming  to  bear  from  such  factors 
as  the  outlet's  existing  premises 
and  services,  local  competition, 
catchment  area,  customer  pro- 
file and,  indeed,  the  pharmacist's 
own  outlook  and  attitude 
towards  providing  photographic 
services. 

An  aspect  not  included  in  the 
list,  which  may  in  fact  be  the  one 
which  many  pharmacists  imme- 
diately considci  to  be  a  deciding 
factor,  is  that  of  the  financial 
investment  necessarily  involved 
m  installing  minilab  or  microlab 
equipment. 

This  omission  is  deliberate, 
however,  for  the  financial  pack- 
ages now  available  from  the 
major  suppliers,  either  directly 
or  through  third  parties  by  way 
( it  s|  iccifii  alf\  ci  msl  ructed  sche 
mes,  mean  that  if  everything  else 
is  r  ight  -  site,  location,  potential, 
status,  etc  -  the  money  will  fol- 
low through. 

Another'  concern  often  voiced 
is  that  of  the  handling  and  stor- 
age of  chemicals,  and  of  the  need 
to  observe  and  comply  with  the 
various  regulations  relating  to 
both  unused  substances,  as  well 
as  the  disposal  of  used  fixer' 
which  has  been  contaminated  by 
silver  and  the  other  constituents 
of  film  emulsion.  Again,  modern 
technology  and  progressive  atti- 
tudes by  the  suppliers  come  to 
t  he  rescue. 

Apart  from  the  fact  that  mod- 
ern equipment  is  fully  self-con- 
tained and  accommodates  inte- 
grally the  necessary  supply,  over- 
flow and  return  tanks,  current 
photochemical  technology  has 
I  luced  recycling  and  replen- 
ishment techniques  and  materi- 
als which  keep  the  volume  of 
necessary  consumables  to  an 


absolute  minimum,  and  fully 
conforms  with  the  current  and 
anticipated  legislation,  both  in 
the  UK  and  the  EC. 

II  this  appears  to  be  unduly 
singing  the  praises  of  the  suppli- 
ers of  minilab  and  microlab 
equipment,  and  their  related 
products,  if  should  he  recognised 
that  a  great  deal  of  the  momen- 
tum for  the  growth  of  this  sector 
has  come  from  the  attitude  of 
those  suppliers,  which  have 
changed  their-  tactics  and  their 
relationships  with  the  sector 
over  the  years  in  response  to  the 
changing  market  conditions  and 
requirements. 

In  addition  to  ensuring  they 
are  iir  a  situation  to  supply  a 
potential  outlet  with  full  support 
in  respect  of  the  most  appropri- 
ate equipment  and  direct  back- 
up services,  these  companies 
have  garnered  and  analysed  all 
the  relevant  marketing  aspects 
via  computer  technology. 

This  has  enabled  them  to 
develop  extremely  accurate  fore- 
casting abilities  for  gauging  the 
likely  success,  or  otherwise,  of 
particular  locations.  Recognising 
that  they  also  have  a  high  com- 
mitment to,  and  long-term 
reliance  upon,  such  installations, 
those  companies  ensure  that  the 
site,  and  the  owners/operators, 
have  every  chance  of  success 
before  they  discuss  terms. 

This  is  a  situation  from  which 


the  pharm- 
acist can 
o  b  t  a  i  n 
b  e  n  e  f  i  t , 
not  only  in 
the  initial 
stages  of 
consider- 
ing and  set- 
ting up  an 
on-site  ser- 
vice, hut 
also  in  tin 
course 
services. 


/-  lioltJini 

Si 


longer  term  in  the 
of  marketing  those  same 


Best  of  both  worlds 

The  suppliers  of  external  film 
processing  services  are  also  very 
capable  in  terms  of  marketing 
and  general  point  of  sale  sup- 
port, but  their  involvement  and 
commitment  is  not  so  en- 
trenched as  the  sui  >plier  of  equip- 
ment. All  the  major  laboratories 
have,  however,  already  commit- 
ted to  making  APS  services  avail- 
able via  significant  investment  in 
the  necessary  high-scale  equip- 
ment, and  will  thereby  enable 
their  networks  to  respond  to 
consumer  demand  as  it  comes  on 
stream. 

There  is  much  to  be  said  for 
treading  the  middle  path  of  utilis- 
ing the  services  of  external  labs 
for  APS  and  other  specialist  ser- 
vices, while  concentrating  in- 
store  services  on  fast-turn- 
around existing  formats,  par  ticu- 
larly during  the  cour  se  of  the  ini- 
tial bedding-in  period  of  APS, 
which  could  take  a  couple  of 
years.  Many  existing  minilabs  are 
already  making  arrangements 
for  sending  out  APS  work  before 
deciding  whether  or  not  to  in- 
stall compatible  equipment 
themselves. 

The  range  of  choices  available 
puts  the  pharmacist  in  an  ideal 
position.  For  once,  all  the 
optii  his  are  positive  ones  -  a  situ- 
ation that  does  not  arise  too 
often,  and,  I  believe,  one  of 
which  full  advantage  should  be 
taken. 


A  typical  in-store  photoprocessing  set-up 
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ie  Fujifilm  Advanced  Photo  System:  the  difference  is  in  the  details 


'he  Advanced  Photo  System  is  the  biggest 
olution  in  the  history  of  popular 
Dtography. 

\nd  Fujifilm  leads  the  way. 

^s  the  only  System  Development  company 

Dffer  a  full  line-up  of  products,  from  film 

i  cameras  to  digital  output  devices  and 

lilabs,  our  expertise  in  the  design, 

/elopment  and  operation  of  the  new 

tern  cannot  be  surpassed. 

"hrough  superior  sharpness  and  finer  grain, 

/v  Fujicolor  NEXIA  film  delivers  outstanding 

age  quality  based  on  the  compact 

vanced  Photo  System  Format. 


While  the  ultra  slim  and  lightweight 
FOTONEX  cameras  provide  advanced  new 
features  to  make  photography  more  fun. 

Together  they  offer  the  biggest 
opportunity  you  have  ever  had  to  broaden 
your  services  and  boost  your  sales. 

With  the  guidance  and  support  of  Fujifilm. 


®l  FUJIFILM  Zf 


FUJICOLOR 


3002DOM 


NEW  FORMAT  CAMERA 

Fotonex 


A 
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Simply  More  Advanced 


Fuji  Photo  Film  (UK)  Ltd. 

Fuji  Film  House,  125  Finchley  Road 

London  IMW3  6JH 

TEL:  0171-586-5900 
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For  a  hassle  free  life  with  on-site  processing, 
contact  the  world's  leading  independent 
photo  equipment  supplier. 

ONLY  GGIITAG  IMAGING  HAS  THE  UNIQUE 
G5IETAG  SCANNING  SYSTEM  WHICH  REALLY 
DOES  PRODUCE  QUALITY  FIRST  TIME, 

You  spend  your  time  selling  to  your  customers  while 
the  machine  simply  prints  beautiful  photos. 


IMAGING 


Gretag  Imaging  UK  Limited,  Gretag  House,  17  William  Street,  Windsor,  SL4  1BB 
Tel  01753  840920  Fax  01753  864905 


I'm  sure  I  can  find  one  square  metre  that  I  would  like  to  turn  into  the  most  profitable 
lloorspace  on  my  premises.  Please  tell  me  more  -  with  no  obligation  ot  course 

Name  

Company  Name  

Address   <fc 


GRETAG 
IMAGING 


Postcode 


Telephone  Fax  

Send  to  Mr  Chris  Palles.  Grelag  Imaging  UK  Limited.  17  William  Streel,  Windsor.  SL4  1BB  CD  2/9 


D&P  support 


The  many  services  provided 
by  photo  companies  in- 
clude training,  in-store  mer- 
chandising, back-up  sup- 
port and  financial  'partner' 
packages.  Many  have  brought  out 
new  D&P  machines  especially  for 
the  Advanced  Photo  System. 

Photo-Me  says  that  the  factor 
of  'service'  can  often  be  the 
biggest  influence  in  the  buying 
decision.  For  the  past  year,  it  has 
been  promoting  its  Imager  micro- 
lab  to  retail  pharmacists.  Photo- 
Me  adds  that  most  of  its  cus- 
tomers have  been  first-time 
providers  of  their  own  photopro- 
cessing  service. 

(iretag  says  that  users  of  its 
Master  Lab  system  can  upgrade 
their  machines  to  deal  with  the 
Advanced  Photo  System  rela- 
tively easily,  and  this  may  be  a 
cheaper  option  than  buying-in  a 
complete  new  system.  The  com- 
pany is  also  launching  its  Master 
Lab  Plus,  which  offers  full  APS 
capability. 

Kodak  is  launching  its  APS 
processing  service  under  the 
Kodak  Advanced  Photos  name.  It 
has  set  the  price  structure  for 
APS  processing  at  £5.99  for  16-25 
prints,  with  supplements  of  £0.05 
for  each  H  print  and  SO. 25  for 


panoramic  prints  on  the  new 
Kodak  Ektacolor  Royal  V  photo- 
graphic paper  for  printing. 

Fuji's  minilab  development 
programme  was  relaunched  ear- 
lier in  the  year  under  the  name 
Fujifilm  Image  Service.  The  com- 
pany comments  that  retailers  can 
be  a  part  of  this  scheme,  even  if 
they  do  not  use  Fuji  D&P 
machines. 

Konica  introduced  its  Photo 
Express  last  year  to  give  inde- 
pendent minilab  operators  a  cor- 
porate and  unified  presence.  For 
users  of  the  Konica  Ecojet  858 
minilab  upgrades  are  available. 

Noritsu  says  that  all  its  equip- 
ment sales  are  backed  by  the 
company's  training,  service  and 
customer  support  programmes. 
Its  QSS-221 1  and  QSS-2301  minil- 
abs  fulfil  the  requirements  neces- 
sary  to  become  a  certified  APS 
photofinisher. 

Agfa  will  conduct  a  feasibility 
study  with  prospective  users  of 
its  Minilab  Partner  Programme. 
If  both  sides  agree  that  there  is  a 
viable  business  to  be  had,  then 
the  purchasing  agreement  and 
terms  will  be  finalised.  Agfa's 
MSC101  and  MSC100  mimiabs 
are  fully  equipped  to  process  the 
APS  format. 


Film  No 
1 23456 


PHOTO  INDEX 


OONI  OJLOHd 

Colourcare  has  been  inspired  by  APS  to  offer  index  prints  with 
traditional  film.  New  Photo  Index  will  display  all  the  images  from  a 
35mm  film  on  a  single  reference  print,  with  the  negative  number  on 
each  frame  within  the  index  print.  It  will  be  available  in  4in  or  5in  sizes 
for  £0.99  with  developing  and  printing  of  35mm  colour  negative  films 


Green  appeal 


Manufacturers  are  improving  their  stance  on  green  issues,  a  point 
that  should  appeal  to  the  environmentally-aware  youth. 

And  what  could  be  greenerthan  recycling  those  old,  unwanted 
cameras?The  Disabled  Photographers'  Society  will  gladly  take  them 
off  your  hands.  The  charity  helps  disabled  people  enjoy  photography 
as  a  creative  and  therapeutic  hobby. 

If  you  have  no  more  use  for  your  old  35mm  camera  and  it  is  still  in 
good  working  order,  instead  of  pushing  it  to  the  back  of  a  shelf  and 
forgetting  about  it,  you  could  send  itto  the  Disabled  Photographers' 
Society  atPO  Box  130,  Richmond,  Surrey  TW10  6XQ. 

If  you  want  to  see  the  DPS  in  action,  it  is  running  a  photographic 
weekend  over  Easter  at  the  Olympic  Village,  Stoke  Mandeville. 
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Kodak  Processing^; 


'Kodak  Processing  Companies  Ltd.,  Kodak  House,  Station  Road,  Hemel  Hempstead,  Herts' HP1  1JU  Tel:  01442  844804  Fax:  01442  845 123  i 
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werful  tools  for  selling 


A  kick-start  to  the  battery  market  is  anticipated  later  this  spring  with  new  products  and  the  launch  of  APS. 
As  people  spend  more  time  out  of  doors  in  the  globally-warmed  British  summer,  you  can  cash  in  on  their 
need  for  new  batteries  in  their  cameras,  radios  or  personal  stereos 


n  a  move  that  must  seem  a  bit 
too  coincidental,  Ever  Ready 
and  Duracell  announced  the 
development  of  on-battery  test- 
ers before  Christmas  last  year. 
Rather  than  see  it  as  a  case  of 
industrial  tit  for  tat  (the  state- 
ments were  made  within  an  hour 
of  each  other),  you,  the  retailer, 
should  breath  a  sigh  of  relief  that 
there  will  at  last  be  an  upturn  in 
the  £220  million  battery  market. 

The  pharmacy  sector,  in  partic- 
ular, has  stagnated,  with  the  sales 
volume  for  the  year  ending  Octo- 
ber, 1995,  falling  2.8  per  cent  and 
sales  value  only  increasing  0.9 
per  cent,  to  £11. 4m. 

Speaking  about  the  new  devel- 
opments, Jorgen  Buhl  Rasmus- 
sen,  the  regional  director-  for 
Duracell  UK,  is  positive  about  the 
parallel  systems  and  says  it 
shows  the  two  companies  have 
identified  a  real  consumer  need. 

The  new  on-battery  testers  will 
not  be  available  until  late  spring. 
Glyn  Harper,  Duracell's  UK  mar- 
keting manager,  explains  that  the 


delay  is,  in  part,  due  to  the  need 
to  get  a  testing  system  that  has  a 
zero  per  cent  failure  rate  to  avoid 
customer  disappointment. 

Both  the  Ever  Ready  Energizer 
on-battery  tester  and  the  Dura- 
cell Powercheck  use  a  ther- 
mochromic  chemical  strip  built 
into  the  battery  casing. 

In  the  case  of  Energizer,  the 
consumer  will  press  two  green 
dots  on  the  battery  and  within 
ten  seconds  an  indicator  window 
reveals  its  condition.  At  full  or 
almost  full  power  the  word 
'good'  appears  in  the  window.  If 
the  window  only  clears  or 
remains  mostly  black,  the  battery 
may  need  replacing  soon. 

The  Duracell  Powercheck  sys- 
tem is  operated  by  pressing 
down  on  two  white  spots  on  the 
side  of  the  battery.  A  yellow  strip 
should  appear;  its  length  indicat- 
ing the  amount  of  power  left. 

The  size  of  the  kick  to  the  mar- 
ket is  not  predictable,  but  figures 
of  between  5  and  10  per  cent 
have  not  been  dismissed.  The  on- 


Hanimex 


I  lattery  tester  is  such  a  distinc- 
tive innovation  that  it  is  expected 
that  there  will  initially  be  a  high 
degree  of  novelty  purchases. 

Duracell  will  be  supporting  the 
launch  of  its  Powercheck  batter- 
ies with  its  strongest-ever  public- 
ity promotion,  but  details  are  still 
undecided.  It  will  launch  its  AA 
Powercheck  battery  worldwide 
in  late  spring  before  releasing 
AAA,  C  and  D  batteries. 

Energizer  is  launching  LR6, 
LR14  and  LR20  (AA,  C  and  D) 
sizes  in  the  US  before  coming  to 
Europe.  As  yet,  there  is  no  simi- 
lar- development  on  the  lithium 
battery  front. 

Battery  types 

Roger  Murphy,  Duracell's  direc- 
tor of  sales,  is  keen  to  see  retail- 
ers having  an  increased  aware- 
ness of  the  different  chemical 
systems  used  in  batteries. 

The  British  Battery  Manufac- 
turers Association  breaks  down 
batteries  into  three  groups: 

•  single-use  battery  types  in- 
clude zinc  carbon  (standard 
power),  zinc  chloride  (high  pow- 
er) and  alkaline  manganese  (long 
life)  for  use  in  radios,  torches, 
cassette  players  and  toys 

•  special  use  batteries  include 
lithium,  mercuric  oxide,  silver 
oxide,  zinc  air  and  alkaline  man- 
ganese, and  are  recommended 
for'  photographic  equipment,  cal- 
culators, watches  and  hearing 
aids 

•  rechargeable  batteries,  using 
nickel  cadmium  (NiCd)  systems, 
are  usually  used  in  battery  packs  in 
appliances  such  as  cordless  power 
tools  and  mobile  phones. 


Mr  Murphy  is  keen  to  see  an 
increase  in  lithium  battery  sales, 
recommended  for  cameras. 

Duracell  is  promoting  its  CR2 
lithium  photo  battery  as  the 
product  of  choice  for  the  new 
APS  cameras.  The  three-volt  bat- 
tery has  been  specially  designed 
for  Advanced  Photo  System  cam- 
eras. It  weighs  in  at  llg,  comple- 
menting the  reduced  size  of  APS 
equipment  and  retails  at  £6.99. 

It  joins  Energizer's  own  CR2 
battery,  which  has  been  available 
since  January  last  year. 

Duracell  is  using  its  pink 
bunny  to  promote  bumper  packs. 
A  free  computer  game  on  a  PC 
floppy  disc  will  be  available  to 
l)iu  chasers  of  six-packs  of  C  or  D 
cells  and  12-packs  of  AAs.  Con- 
sumers can  also  enter  a  draw  to 
win  a  Compaq  Presario  multime- 
dia PC  worth  almost  SI, 800. 


Duracell's  CR2  lithium  battery, 
designed  for  use  in  APS  cameras. 


Duracell's  new  Powercheck  battery,  available  in  late  spring 
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WINNING  PARTNERS 


Together  we'll  make  a  perfect 
winning  partnership. 
You've  the  retail  skills  to  sell  our 
photo  services  and  products 
and  we've  the  promotions  and 
point-of-sale  to  attract  customers 
to  your  store.  Together,  we  can 
both  achieve  our  full  sales  and 
profits  potential. 


With  the  UK's  largest  independent 
photo-processing  company  as  your 
partner,  you'll  enjoy  superb  quality, 
speedy  service  and  excellent 
customer  care. 

Find  out  how  a  Winning  Partnership 
can  benefit  your  business... 
by  calling  Nikki  Sheppard  today  on 
01722  412202. 


Colour \ 

THE  PEOPLE  FOR  PHOTOS 


TOGETHER  WE'RE  A  WINNING  PARTNERSHIP 

ColourCare  International  Ltd.  Riverside  House.  Avon  Approach,  Salisbury  SP1  3SJ.  Tel.  01722  412202 


BUSINESS  NEWS 


Medihealth  mystery 


Medihealth,  a  company  describ- 
ing itself  as  "a  new  force  in 
healthcare",  has  appeared  on  the 
UK  pharmaceutical  distribution 
scene. 

Advertisements  in  last  week's 
press  caused  a  stir  among  whole- 
salers and  manufacturers  alike 
about  the  company's  origins. 

Medihealth  is  understood  to  he 
a  holding  company  for  Spectrum 
(a  dealer  in  generics  and  parallel 


Skyepharma,  headed  by  Ian 
Gowrie-Smith,  is  buying  Jago,  a 
privately-owned  Swiss  drug 
delivery  company. 

Skyepharma,  which  until  this 
year  was  the  marquee  company 
Black  &  Edgington,  will  pay 
.S 10  l.X  million  for  Jago,  plus 
&22.9m  in  shares.  Dr  Jacques 
Gonella,  founder  and  owner  of 
Jago,  will  also  receive  royalty 
payments  up  to  a  maximum  of 
£164m  over  the  next  ten  years. 


Glaxo  Wellcome  is  re-assessing 
its  trading  agreements  as  a 
result  of  the  integration  of  the 
two  companies. 

GW  says  that  the  review  "is 
part  of  an  ongoing  process  to 
ensure  that  pharmacists  con- 
tinue to  receive  a  high  level  of 
service  consistent  with  the  com- 
pany's commitment  to  meet  cus- 
tomer needs  as  effectively  as 
possible". 

Michael  Watts,  director  of  the 
British  Association  of  Pharma- 
ceutical Wholesalers,  says  that 
the  BAPW  "has  been  consulted 


imports),  Hollinghurst  and  North 
Eastern  Generics.  Reports  sug- 
gest that  Medihealth  intends  to 
amalgamate  the  businesses  in 
the  future,  but  at  present  they 
will  be  run  as  they  are. 

Industry  sources  also  suggest 
that  Medihealth  will  enter  a 
highly-competitive  marketplace 
by  concentrating  on  generics, 
rather  than  branded  products. 

Medihealth  is  headed  by  chief 


The  initial  payment  will  be 
funded  through  a  placing  and 
offer,  which  is  expected  to  raise 
about  £135m. 

The  acquisition  "is  a  major 
milestone  in  Skyepharma's  strat- 
egy to  become  a  significant 
player  in  drug  delivery  technol- 
ogy and  in  the  development  of  a 
portfolio  of  technologically-im- 
proved drugs",  says  Mr  Gowrie- 
Smith,  Skyepharma's  executive 
director. 


and  is  assisting  [GW]  in  examin- 
ing what  is  an  even  more  com- 
plex trading  relationship". 

The  company  says  that  the 
review  is  in  its  "early  exploratory 
phase  and,  as  such,  [GW]  has  not 
made  any  decisions  as  to  how  it 
wishes  to  progress". 

Glaxo  introduced  its  agency 
scheme  f  >i  w  holesalers  in  l()f(] 
I 'rider  the  scheme,  wholesalers 
receive  an  agency  fee  for  distrib- 
uting Glaxo  products  rather  than 
operating  through  the  traditional 
wholesaler  route  of  buying  and 
reselling  products  at  a  profit. 


executive  Michael  Ketter.  with 
Malcolm  Davies  as  group  mar- 
keting director. 

The  company  says  that  it  is 
"based  upon  the  acquisition  of 
established  and  profitable  whole- 
sale businesses",  and  that  it 
intends  to  become  "the  UK's  lead- 
ing retail  sales  distributor  for 
pharmaceuticals". 

Further  details  were  unavail- 
able as  C&D  went  to  press. 


Reckitt  &  Colman's  Vernon  Sankey 


Lemsip  drives 
Reckitt  results 

Lemsip,  Gaviscon,  Dettol  and 
Fybogel  turned  in  strong  perfor- 
mances in  19!):"j  to  boost  Reckitt  & 
Colman's  UK  OTC  pharmaceuti- 
cal sales  by  6  per  cent. 

Lemsip  performed  particularly 
well,  says  Vernon  Sankey,  Reckitt 
&  Colman's  chief  executive, 
because  of  the  fin  epidemic  and 
the  launch  of  Lemsip  Power  Plus. 

Mr  Sankey  has  set  his  sights  on 
making  Reckitt  &  Colman  the 
world's  leading  household  prod- 
uct company  and  a  leader  in  OTC 
healthcare  in  existing  markets 
and  categories. 

To  this  end,  the  company  plans 
to  capitalise  on  its  brand  stren- 
gths and  to  drive  sales  in  antisep- 
tics, analgesics,  gastro-intestinal, 
and  colds  and  flu  categories  in 
the  UK,  Ireland  and  Australasia. 

Mr  Sankey  says  R&C's  strength 
is  in  branding.  Bigger  ethical  drug 
companies  will  make  their  money 
from  new  drugs,  not  by  moving 
into  ( )TC,  he  says. 

As  an  example  of  the  com- 
pany's brand  strength,  he  cites 
the  introduction  of  Tagamet  and 
Zantac  to  the  OTC  GI  market. 
There  was  massive  advertising 
spend  on  the  launch  of  these 
products,  but,  despite  that. 
Reckitt  &  Colman's  Gaviscon 
sales  continued  to  grow. 

The  company  is  already  the 
leading  household  product  manu- 
facturer in  the  US. 


NCC  move 

National  Co-operative  Chemists 
is  moving  to  a  new  head  office  at 
Brook  House,  Oldham  Road, 
Middleton,  Manchester  M24  1HF. 
Tel:  0161  654  4488. 

Lift  for  Shire 

Shire  Pharmaceuticals  saw  first 
half  sales  (six  months  to 
December,  1995)  jump  from  £2.9 
million  to  £12. 1m,  mainly  as  a 
result  of  income  of  £6.6m  from  the 
development  and  licensing 
agreement  for  its  Alzheimer's 
treatment,  signed  with  Janssen. 
The  company  turned  in  profits  of 
£4. 6m  which  compares  with  a 
loss  of  £2.4m  for  the  same  period 
last  year. 

Phoenix  restarts 

Phoenix  Nutrition  is  to  start 
trading  again  in  the  UK  under 
new  ownership.  Rhema 
Industries,  Canada,  has  bought 
the  assets  of  Phoenix  and  plans 
to  develop  the  brand  in  the  UK. 
The  company  hopes  to  be 
delivering  products  by  mid-April. 
Phoenix  Nutrition  1996  will  be 
headed  by  Peter  Kay. 
Phoenix  Nutrition.  Tel:  01869 
345642. 

Brunei  relocation 

Brunei  Trading,  which  has  been 
operating  from  temporary 
premises  since  a  fire  destroyed 
its  offices  and  laboratories  last 
year,  is  to  move  to  a  new  site  in 
Portishead,  near  Bristol.  At  the 
new  site,  the  company,  which 
makes  paracetamol,  will  trade 
under  the  name  of  Brunei  Health 
Care. 

Migraine  deal  finalised 

Glaxo  Wellcome  and  Zeneca 
have  finalised  the  sale  of  GW's 
migraine  treatment  311C90.  Terms 
of  the  deal  were  not  disclosed, 
but  GW  values  the  drug  at  £150 
million  in  its  accounts.  Further 
payments  may  be  due  depending 
on  the  level  of  311C90's  eventual 
sales. 

Pharmacy  numbers  steady 

The  number  of  pharmacies  on  the 
Royal  Pharmaceutical  Society's 
Register  of  Premises  fell  by  five 
in  February,  1996.  Thirty-four 
commenced  trading  and  39  were 
deleted.  Tesco  was  the  most 
active  retailer,  starting  up  at  11 
new  sites  during  the  month. 
Superdrug  bought  four  stores  and 
commenced  trading  from  one 
new  site,  while  Boots  acquired 
three  new  outlets  and  started 
trading  from  one  other  site.  The 
number  of  premises  on  the 
Register  now  stands  at  just  over 
12,200. 


Skyepharma  purchases  Jago 


GW  reviews  agency  scheme 
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Lloyds'  takeover  concerns 


Sonic  independent  pharmacists 
are  concerned  about  the  effects 
of  a  wholesaler  'monopoly',  if 
Unichem  or  Gehe  lake  over 
Lloyds. 

Pharmacists  revealed  their 
fears  in  a  telephone  survey  eon- 
ducted  by  Taylor  Nelson.  (  )l  the 
75  pharmacists  questioned  about 
a  takeover  by  Unichem,  2:>  said  it 
would  be  bad  news  lor  indepen- 
dents, five  said  that  il  would  be 
good  and  46  believed  then  busi- 
nesses would  be  unaffected. 

Of  the  64  questioned  about  a 
Gehe  takeover,  21  said  thai  it 
would  be  bad  news  for  indepen- 
dents, eight  said  it  would  be  good 
news  and  35  said  that  their  busi- 
nesses would  be  unaffected. 
(Fewer  pharmacists  were  ques- 
tioned about  Gehe  because 
research  had  started  before  the 
Gehe  bid  was  announced. ) 

Some  participants  also  raised 
the  question  of  whether  Unichem 
would  have  the  capacity  to 
deliver  effectively  to  an  extended 
customer  base  if  it  won  the  bid 

A  number  of  respondents  sug- 
gested that  it  would  be  in  the 
interests  of  both  Unichem  and 
Gehe  to  encourage  a  thriving 
independent  sector. 

The  survey  showed  that  any 


takeover  is  unlikely  to  result  m 
much  wholesaler  switching. 
Lloyds  is  currently  widely  used 
as  a  back-up  supplier.  Pharma- 
cists like  to  keep  a  sen  aid  supply 
door  open,  so  it  Lloyds  is  taken 
over  by  pharmacists'  mainline 
wholesaler,  then  they  may  seek 
an  alternative  back-up  This  is 
most  likely  to  be  one  ol  the 
regional  wholesalers. 

Taylor  Nelson  says  that  a  num- 
ber of  customers  suggested  that 
the  t  alk  of  the  takeover  has  rekin- 
dled thoughts  of  switching  sup- 
plier for  a  number  of  disaffected 
Unichem  customers. 

In  the  mam,  pharmacists 
expected  fail  play  from  then 
wholesaler'  and  thai  Moss  or 
Lloyds'  shops  would  not  receive 
preferential  terms. 

Few  respondents  cited  the 
expansion  of  the  I  fnichem  retail 
chain  as  a  threat,  says  Taylor  Nel- 
son, and  some  even  raised  the 
question  of  whether  Unichem 
was  str  ong  enough  in  retailing  to 
pose  a  business  threat  to  the 
skilled  independent  retailer, 

Unichem  says  that  it  has  had 
an  "overwhelmingly  positive  res- 
ponse" from  independent  phar- 
macists to  the  company's  take- 
over proposals. 


COMPANY  IN  FOCUS 


Sales  continue 
to  improve 

Retail  trade  continued  to  grow  in 
February. 

Sales  vc  ill n lies  r<  ise  h  >r  I  he  l  ift  h 
month  in  succession,  according 
to  the  ( '( mfederal  i< m  of  British 
Industry  Distributive  Trades  sur- 
vey. Although  retailers  consul 
ered  their  February  sales  as  only 
average  for  the  tunc  of  year,  they 
expected  strong  growth  in  March, 
with  above-average  business. 

In  the  chemists'  sector,  on  bal- 
ance 43  per  cent  of  respondents 
reported  an  increase  m  annual 
sales  volume  growth.  Chemists 
also  saw  the  strongest  price 
increases. 

Skin  care  products  had  a  par- 
ticularly good  month,  as  did  (  os- 
metics and  fragrances,  probably 
helped  by  Valentine's  I  lay, 
according  to  the  British  Retail 
Consortium  Retail  Sales  Monitor, 
However,  demand  for  cough  and 
cold  remedies  fell  slightly  com- 
pared to  last  February. 

The  BRC  Monitor  shows  an 
annual  increase  in  like  lor  like 
value  of  retail  sales  of  3.6  per 
cent.  This  is  slightly  lower  than 
growth  in  December  and  January, 
but  still  above  the  average  growth 
rate  for  1995. 


POS,  merchandising  and  nat- 
ional press  advertising.  We  are 
particularly  keen  on  continuing 
to  develop  our  programme  of 
pharmacy  assistant  training  and 
will  be  backing  this  up  with 
training  leaflet  guides  to  sports 
injuries  and  their  management." 
Experience  of  the  phar- 
macy market  "The  feed- 
back we  have  received  from 
pharmacists  has  been  very 
encouraging.   We  do,  how- 
ever, realise  that  not  all  phar- 
macies have  space  to  commit 
to  our  entire  range.  Therefore, 
we  have  initially  been  selective 
in  our  approach  to  those  phar- 
macies that  are  in  more  of  a 
position  to  support,  the  brand. 
However,  we  are  now  in  a  sec- 
ond phase  of  gaining  wider  dis- 
tribution," says  Mr  Eaves. 
Plans  for  the  future  "There  are 
around  29  million  sports  injuries 
in  the  UK  each  year-.  Only  20  per 
cent  of  these  receive  medical 
attention,  leaving  a  significant 
opportunity  for  the  pharmacist. 
We   are   actively  encouraging 
people  to  seek  expert  advice 
from  their  pharmacist,"  says  Mi- 
Eaves.  Milas  is  also  interested  in 
making  brand  acquisitions  in 
other  'wellness'  market  sectors 
and  is  in  the  process  of  develop- 
ing line  extensions  to  the  Medis- 
port  brand. 


BUSINESS  NEWS 


COMING  EVENTS 


MONDAY,  MARCH  25 

Southampton  &  District 
Branch,  RPSGB 

Venue  to  be  confirmed,  7.30  for 
8.00pm  Branch  Representatives' 
mot  ions  and  elect  ion  i  it  delegates 
to  attend  the  May  meeting. 
North  Metropolitan  Branch, 
RPSGB 

At    the   School   of  Pharmacy, 

Brunswick  Square,  London  WC1, 

7.30  for  8.00pm  .land  Bdginton, 

Society  inspector 

Derby    &     Districl  Branch, 

RPSGB 

At  the  Postgraduate  ( Centre  Edu- 
cation Centre,  Kingsway  Hospi- 
tal, I  lerby,  7.30  for  8.00pm.  Pro- 
fessional update  meeting:  prac- 
tice nurse,  district  nurse,  commu- 
nity psychiatric  nurse. 

TUESDAY,  MARCH  26 

Leicestershire  Branch  RPSGB 

At  the  Postgraduate  Medical  ( len- 
tre,  Leicester  Royal  Infirmary, 
7.30  for  8.00pm.  'Which?  -  il 
could  be  you'.  Dealing  with  medi- 
cine deregulation  by  Sarah  Sims. 
Northern  Scottish  Branch, 
RPSGB 

At  the  Craigmonie  Hotel,  Ann- 
field  Road,  Inverness,  8.00pm. 
Branch  Representatives'  motions. 
Wigan  Branch,  RPSGB 
At  the  Wigan  and  Leigh  Medical 
Institute,  7.30  for  8.00pm.  Health 
promotion  in  community  phar- 
macy' by  M  Allen. 

WEDNESDAY,  MARCH  27 

Slough  &  District  Branch, 
RPSGB 

At  the  Postgraduate  Medical  Cen- 
tre, Wexham  Park  Hospital, 
Slough,  7.15  buffet.  'Chinese  med- 
icine' by  Professor  K  Chan. 
Scottish  Borders  Branch, 
RPSGB 

At  the  Education  Centre,  Borders 
General  Hospital.  John  Allen, 
Cairngorm  Mountain  Rescue. 
Joint  meeting  with  Tweed  Valley 
Mi  iimtain  Rescue  Team 

THURSDAY,  MARCH  28 

West  Hertfordshire  Branch, 
RPSGB 

At  BUPA  Hospital,  Ambrose 
Lane,  Harpenden,  Hertfordshire, 
7.39  for  8.00pm.  'Common  eye 
problems'  by  J  Joseph,  consultant 
ophthalmic  surgeon. 

Advance  information 

The  College  of  Pharmacy  Prac- 
tice, London  College  Study 
Group's  meeting  on  April  4  will 
be  in  the  form  of  Assessment  A 
mock  examinations  at  the  Mid- 
dlesex Hospital,  Mortimer  Street, 
London  WC1.  Contact  Nick 
Hooker  on  0171  387  9300. 

The  College  of  Pharmacy 
Practice's  annual  address  and 
AGM  is  on  April  25  at  the  De 
Montfort  Hotel.  Kenilworth,  War- 
wickshire. Contact  Sue  Elfring  on 
01203  692400. 


Milas  Healthcare 

•  Company  history  Medisport 
was  founded  in  1979  and  incor- 
porated into  Milas  Healthcare  in 
October,  1995.  Milas  Healthcare 
acts  as  an  operational  group 
through  which  Medisport  has 
been  able  to  broaden  its  original 
product  portfolio  into  other 
'wellness'  market,  sectors. 

•  Product  offer  The  Medisport 
Sportscare    range    has  been 
developed  for  preventing  and 
treating  sports  injuries.  Prod- 
ucts range  from  neoprene  and 
cotton    elastic    supports  to 
sports  balms  and  blister  pat- 
ches. About  1,500  pharmacies  ! 
throughout    the    UK    stock  | 
Medisport's  products  and  the 
company  is  currently  looking  j 
at     export  opportunities 
throughout    Europe.  The 
company's  range  is  distrib- 
uted through  Ceuta  Health- 
care, with  the  backing  of 
major  wholesalers. 

•  Why  target  pharmacists? 
"Medisport  has  been  serving  the 
professional  sports  sector,  par- 
ticularly Premiership  football 
and  first  class  rugby  clubs,  for 
several  years.  We  felt  that  the 
time  was  right  to  make  the  prod- 
ucts available  to  all  men  and 
women  through  High  Street 
retailers,"  says  Ian  Eaves,  mar- 


keting director  of  Milas  Health- 
care. "The  nature  of  our  prod- 
ucts lends  them  to  distribution 
through  independent  pharma- 
cists, because  they  can  use  their 
medical  knowledge  to  offer 
advice  as  to  the 
cor- 


rect prod- 
uct to  purchase." 
Marketing  "The  Sportscare 
centres  have  been  very  well 
received  by  retailers,  as  is  evi- 
dent by  the  number  of  pharma- 
cies that  have  committed  to  the 
18  and  29ft  stands,"  says  Mi- 
Eaves.  "Heavy  emphasis  is  given 
to  supporting  the  trade  through 
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Classified 


Appointments  £25  +  VAT  P.S.C.C.  minimum  3x1 
General  Classified  £23  +  VAT  P.S.C.C.  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  lOarn  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  Lucy  Reynolds  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC.  Sovereign  Way,  Tonbridge.  Kent  TN9  1R\V 
Tel:  01732  377222  Internet:  http://www.dotpharmacy.com/. 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


VISA 


7^ 


Access 

r 

APPOINTMENTS 


DESIGN  AND  PLANNING 
CONSULTANT 

The  forthcoming  retirement  of  the  Head  of  Pharmacy  Planning 
creates  a  vacancy  at  the  NPA  Headquarters  for  a  Design 
Consultant.  It  is  envisaged  that  the  successful  applicant  will 
eventually  head  the  small,  enthusiastic  specialist  team  who  provide 
an  independent  advisory  service  in  all  aspects  of  layout  and  design 
of  the  premises  of  the  10,000  community  pharmacies  throughout 
the  U.K. 

It  is  essential  that  the  Consultant  be  thoroughly  versed  in  building 
construction,  interior  design,  and  shopfitting  systems,  and  must  be 
able  to  generate  and  convey  constructive  ideas  by  means  of 
sketches  and  schematic  plans.  A  working  knowledge  of  current 
planning  and  HSE  regulations  is  desirable.  Extensive  travelling 
and  unsocial  hours  are  involved  as  the  service  is  based  upon  on- 
site  assessments.  The  head  of  the  department  also  controls  the 
efforts  of  the  NPA  approved  contractors  who  provide  professional 
shopfitting  services  for  our  members.  Preference  will  be  given  to 
candidates  who  have  proven  experience  in  dealing  with  the  needs 
of  community  pharmacists. 

The  benefits  will  include  a  contributory  pension  scheme  and 
private  health  insurance.  Salary  by  negotiation  according  to 
experience  and  qualification.  A  suitable  company  car  will  be 
provided. 

Please  apply  in  writing,  with  current  Curriculum  Vitae  to: 

Mrs  Valda  Elson  4 
Personnel  and  Administrative  Manager  II 
The  National  Pharmaceutical  Association          /  \_ 
38-42  St  Peter's  Street  jtffiH 
St  Albans  ^SuF 

Hertfordshire  AL1  3NP  pHS"' 


SUPERINTENDENT  PHARMACIST  REQUIRED 

to  manage  established  village  pharmacy. 
We  would  be  interested  to  receive  applications  from  full  time,  part  time  or 
|oh  share  applicants. 
This  is  a  purpose  built  retail  outlet  adjacent  to  a  doctors  surgery  in  a 
sateHite  village  south  east  of  Leeds. 
A  small  team  of  trained  and  experienced  staff  are  employed  to  prov  ide  full 
administration  support  to  the  Manager  The  ability  to  lead  this  team  and 
work  with  the  pharmacy  owners  to  develop  the  pharmacy  and  retail 
business  are  essential. 
A  computerised  dispensing  and  re-ordering  system  is  in  place. 
The  pharmacy  has  contracts  with  local  nursing  homes  to  provide  repeat 

prescriptions  in  the  Venalink  blister  pack  system, 
(iood  rate  of  pay  and  conditions  of  employment  to  suitable  applicant. 
Applications  in  writing  to  C&i)  Box  No.  3508 
Initial  enquiries  welcome  on  01977  6113004 


SENIOR  SCIENTIFIC  OFFICER 

A  Senior  Scientific  Officer  is  required  to  work  for  the  Product  Quality 
Surveillance  Unit.  Medicines  Control  Agency  (MCA) 
We  seek  qualified  chemists  or  pharmacists  (degree  level)  with  10  years 
experience  of  pharmaceutical  quality  control  and  analytical  testing  of  medicinal 
products  in  a  production  environment. 
To  apply  contact  Jo  Tucker  at  the  MCA  Personnel  Unit  on 
0171  273  0516  by  5  April  1996 
We  are  an  Equal  Opportunity  employer 


PORTRUSH,  N.  IRELAND 

Enthusiastic  pharmacist  required  for  busy  dispensing 
pharmacy.  Easily  managed,  minimal  paperwork.  Excellent 
salary  available. 

Apply  to  R.  McGlauchlin,  21  Rainey  Street, 
Magherafelt  BT45  5DA 
Tel:  01648  32334/32051 


£35k  -  5 Day  Wk 

Package  +  Full  Supporting 
Staff  +  Pre-Rec. 

For    a  self-motivated, 
business  oriented  manager  \ 
with  leadership  qualities 
and  a  proven  track  record. 

ring  Anil  Patel  on  01895 
639991  (Mon-Fri)  or 
send  CV  to  67  High  Street, 
Ruislip,  Middx  HA4  8JB. 


Dallas  Group 


SHEFFIELD 

Pharmacist  Manager  required  to 
develop  successful,  well 
established  health  centre 
pharmacy  Good  support  staff 
Excellent  remuneration  package. 

Telephone  Peter  Cottee  on 
01246  250191  (days)  or  01246 
569941  (evenings) 


BANBURY  -  Pharmacy  Manager 
OXF  ORD  -  Relief  Pharmacy 
Manager 

We  require  two  enlhusiastic 
pharmacists  to  join  our  management 
team.  We  offer  an  excellent  working 
environment,  with  good  supporting 
stall  and  a  rewarding  salary  package 

Please  apply  in  writing,  enclosing  a 
concise  CV  to  Adrian  la>lor.  Philip 
Harris  Pic,  Saxon  House,  Saxon  Wax. 
Cheltenham  (,1.52  bQX 

For  further  details  telephone  01242 
226X14  or  fax  (11242  2227<<6 


HERTS 

Pharmacist  and  Dispensing 
Assistant  required,  full  time  for 
a  pharmacy  in  Ware,  Herts. 

Please  call  01279  722201 

(daytime)  or 
0181  361  8645  (evenings) 


COCKFOSTERS« 

BARNET  & 
FOREST  GATE  •  E7 

Dispensing  Assistant 
required.  Hours  by 
arrangement. 
Tel:  0181  449  7558  or 
0181  441  3088 


SOUTHEND-ON-SEA 

Pharmacist  required  for  regular 
Mondays,  Tuesdays  and/or 
Saturdays  in  a  pleasant 
pharmacy  with  excellent 
supporting  staff. 

Please  phone  R.  J.  Patel  on 
01702  347676 
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CARDIFF  AREA: 

Retired  Consultant  Pharmacist 

required  to  become  the 
Superintendent  to  assist  in  my 

application  for  a  pharmacy 
licence.  To  advise  in  the  setting 

up  of  pharmacy  and  the 
recruitment  and  training  of  staff. 

Please  apply  in  writing  only  to: 
Mr  K  R.  Barnes,  Beanfreaks  Ltd 
3  St  Mary  Street,  Cardiff 
CF1  2  AT 


STOKE  ON  TRENT 

Peak  pharmacy  require  a 
pharmacy  manager  for  this  busy 

( (immunity  pharmacy.  Good 
supporting  staff,  excellent  salary 
,ind  benefits  pa<  kage  retlec  ting 
the  importance  of  this  position. 
Option  for  a  4  day  week. 

Please  telephone  Peter  Cottee 
on  01246  250191  (days)  or 
01246  569941  (evenings) 


LOCUMS 


SERVICE 


We  have  over  5,000  pharmacists 
registered  PLUS  experience  of 
handling  over  250,000  booking 
NATIONWIDE! 


•  Provided  by  experienced  staff. 
■  Locum  bone-fides  checked. 

•  A  mobile  &  motivated  locum 

•  NATIONWIDE  COVERAGE. 

•  Pharmacist  staff  to  deal  with 
technical  issues. 

LEAVE  THE  WORRY  TO 


I 


BvumiMqkm  0121-233  0233 
NwuuXU  0191-2330506 
Mtutdutot  0161-766  4013 
SUffuti  0114-2699  937 
EdiMbivtgk  0131-229  0900 
Cauiiff  01222549174 
Lmdm  01892515963 
Exetw  01392422244 


BUSINESS  FOR  SALE 


COMPUTER  SYSTEMS 


DISCOVER  HIDDEN 
DISPENSING  PROFITS 


Increase  Profitability 
Enhance  Customer  Car* 
Increase  Staff  Motivation 
Improve  Communication 
Improve  Efficiency 
Slash  Workloads 
Provide  Professional  Practice  Image 
Increase  Flexibility 


W  1  T  H 


PACE  pet* 


Professional 
Dispensing  System  for 
Professional  Pharmacists 

FOR  DETAILS 
AND/OR  A  FREE  DEMONSTRATION: 

Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14 1AR 


There's  nothing  worse  than  being  at  the  end  of 
a  long  queue. 

To  dramatically  reduce  your  customers'  waiting  time  you  need  a 
high  speed  labelling  system  JRC  use  the  rapid  processing 
power  of  the  IBM  486  DX2-66  computer  combined  with  the 
unbelievable  speed  of  a  thermal  label  printer 


You  simply  can't  get  quicker  than  that! 


Call  John  Richardson  Computers 

(a  division  of  Taylor  Nelson  AGB  pic) 

ON  FREEPHONE:  0500  9471 16 


ALLIANCE  VALUERS 
&  STOCKTAKERS 
(01423)  508172 


LAKE  DISTR1C1 

Retirement  sale  of  sole  village  pharmacy 
in  this  much  sought  after  area.  Projected 
T/O  FYE  30  April  I996  £455,000.  NHS 
items  3,300  per  month.  Freehold  property 
only  £40,000.  Offers  around  £210,000  for 
GW  Fix  plus  SAV 

PEMBROKESHIRE 

NHS  Contract,  registered  ESP  No 
goodwill  required  SAV  circa  £20,000 


LANCASTER 

Leasehold  town  centre.  T/O  152?, 000 
NHS  items  3,700  per  month.  Urgent  sale 
sought,  hence  £200,000  for  GW/Fix. 

LEEDS 

Retirement  sale.  Leasehold  pharmacy  in 
suburban  shopping  centre.  T/O  £280,000 
from  5  day  trading  only.  NHS  items 
average  2.211  per  month.  Offers  united 
for  GW/Fix  plus  SAV 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  40%  -  Hollister  ostomy 
5x300  3.8cm  3313.  Tel:  0181-546  4605 

TRADE  LESS  30%+VAT  -  2  Flixotide 
500  disk  refill,  5x100  Melleril  100, 
10x30  Stelazine  10,  2  Ventide,  48 
Nimotop.  Tel:  01223  246535. 

TRADE  LESS  40%  -  Ostomy  Products 
-  Convatec  S353,  S265,  Salts  Cohesive 
washers  (small),  Atmocol  pocket 
spray.  Tel:  01827  261442. 

TRADE  LESS  20%+VAT  -  Prograf  lmg 
20,  Prograf  5mg  50,  Fragmin  5000iu 
0.2mlx70,  Konakion  lmgx70  amps, 
Orimeten  250mgx316.  Tel:  01372 
729318/817001. 

TRADE  LESS  50%+VAT+POSTAGE- 
2x100  Sinemet  275,  3x100  Sinemet 
110,  2x100  Catapres  100  meg,  3x60 
Cordarone  200  (all  exp  1999).  Tel: 
0191-420  0217. 


TRADE  LESS30%+\AT+POSTAGE  - 

2x10  Conveen  urine  bags  5151. 
lOx  100ml  Uro-tainer,  Chlorhexidine 
1,  (exp  11/97).  Tel:  0171-730  8747. 

TRADE  LESS  20"o  +  \  AT+  POSTAGE  - 
Drogenil  tabs  250mg  1x84  (exp  9/98), 
Suprecur  nasal  spray  (exp  8/97). 
Trade  less  30%+VAT+postage  -  Con- 
vatec S353,  S281.  Tel:  01268  5651 1 1. 

TRADE  LESS  40%+VAT+POSTAGE  - 
11  Eprex300iu  prefi  lied  syringes.  Tel: 
0181-672  6116. 

TRADE  LESS  50%+VAT+POSTAGE  - 
1  Flixotide  diskhaler  refill  lOOmcg 
(exp  3/96),  55  Lodine  300mg  caps 
(e/96).  Trade  less  30%+VAT  -  5x100 
Keflex  500mg  caps,  5x100  Keflex 
250mg  caps.  Tel:  0181-672  6116. 

TRADE  LESS  25%+VAT  -  2x28  Nitro- 
dur  0.2mg/hr  patches  (exp  8/96  1/97), 
1x30  Transiderm  Nitro  10  (.exp  7/98). 
Trade  less  50%  -  15  Transiderm  Nitro 
5  (exp  9/96),  16  Mirtitran  10  (exp 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPoS 


Developed  and  Supplied 
hv  Pharmacists 


i 

m 


PROMOTED 


Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road,  Droitwich,  Worcs  WR9  9RI) 
Telephone  01905  795335  Fax:  01905  795345 

Please  quote  re/CD96  when  replying  to  this  ad 


4/96).  Trade  less  20%  -  150  Tuinal 
lOOmg  (exp  7/98),  5x59  Iodoflex  (exp 
8/97).  Tel:  0181-800  4876. 

TRADE  LESS  20%  +VAT+POSTAGE  - 
3x56  Androcur  50mg,  2x56  Slo- 
phyllin  125gm  (exp  6/96),  2x100  Teg- 
retol Retard  lOOmg  (exp  10/96),  1x20 
Asacol  (exp  10/96).  1x100  Paroven 
(exp  9/97),  1x100  Neo  Mercazole  5mg 
tabs  (exp  8/98),  1x28  Accupro  5mg 
(exp  4/97).  Tel:  0116  239  3139. 

TRADE  LESS  70%+VAT  -  25x  13.5ml 
Sodium  Cromoglycate  2%  eye  drops 
Vividrin  (exp  4/97).  Tel:  01208  72769. 

TRADE  LESS  40%+VAT  -  OP4xl0mg 
Suprefact  nasal  spray  (3/97),  67  Bus- 
par  lOmg  (exp  2/97),  100  Celance 
0.05mg  (exp  10/96),  LOO  Nalcrom 
(exp  7/99),  1x567  Flixotide  disk  refill 
500mg  (exp  4/97),  120  Endoxana 
50mg  (exp  1 1/96).  Tel:  01279  422909. 


TRADE  LESS  50%+VAT+POSTAGE  - 

Wide  range  of  colostomy  bags  in  var- 
ious sizes.  Tel:  01425  629229. 

TRADE  LESS  40%+VAT  -  Sandostatin 
vial  5ml,  Neoral  oral  solution  50ml. 
Tel:  01705  66:3945. 

TRADE  LESS  25%+VAT+POSTAGE  - 
2xl5g  Cutivate  cream,  Atnoxil  fiztabs 
125  &  250mg,  600  Glucobay  lOOmg, 
1000  x  Cogentin,  100  Methyldopa 
125mg,  1  Normacol  Plus,  150  Provera 
400mg,  Tamoxifen  40mg,  70  Pro- 
mazine 50mg.  Tel:  0181-874  1495. 

TRADE  LESS  35%+VAT  -  Distamine 
125mg  (exp  10/96),  Piroxicam  lOmg 
caps  (exp  12/96),  Fenbufen  300mg 
caps  (exp  2/97),  Labetalol  400mg 
(exp  3/97),  6x21  Progynova  lmg  (exp 
3/97),  Sustac  2.6  (exp  1/97),  Nysta- 
form  cream  (exp  1/97),  Antabuse 
200mg  tabs  (exp  12/96).  Tel:  01724 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


The  Power 
of  Multiples . . . 
...  the  Privilege 
of  Independence. 


Independent  Pharmacists 
"Profit  from  Professionalism" 

Become  a  member  of  the 
UK's 

fastest  growing  group 
•  JOIN  US  NOW  # 


Wish  to  become  a  member?    NllCare  pic 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 

Tel:  0181-732  2772 
Fax:  0181-732  2774 


ATUL  SHAH  SOLICITORS 
TEL:  0181  863  9001 

FOR  CONVEYANCING  WORK 
AND  ALL  YOUR  LEGAL  ADVICE 


BUSINESSM 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


843194. 

TRADE  LESS  50%+VAT+POSTAGE 

Nitro-Dur  patches  0.  lmg/hr  x  28  (exp 
4/96),  Predsol  enemas  x  7  (exp  5/96), 
Enrich  vanilla  12x250ml  (exp  6/96), 
Ensure  vanilla  12x250ml  (exp  6/96), 
Serenace  amps  20mg/ml  x  10  (exp 
7/96),  Actinac  x  2  (exp  12/96).  Tel: 
01502  572603. 

TRADE  LESS  40%+ VAT  -  Foscavir 
infusion  250ml  and  500ml,  Amikin 
lOOmg  amps,  Amikin  500mg  amps. 
Tel:  0171-739  4723. 

TRADE  LESS  25%+VAT  -  Danazol 
200mg,  mefenamic  acid  500mg  tabs, 
Sandocal  1000  tabs,  Tamoxifen  lOmg, 
Slow  Sodium  tabs,  Keflex  125mg/5ml, 
cyproterone  acetate  50mg  tabs.  Tel: 
01766  830437. 

TRADE  LESS  25%+VAT  -  36  Maxolon 
inj  (exp  10/99),  9  Haldol  5mg/ml  (exp 
3/99),  10  Zofran  inj  4ml  (exp  11/97), 
12  Zofran  2ml  (exp  11/97),  15  Bric- 


anyl  inj  lml  (exp  10/96).  Tel:  01604 
20008. 

TRADE  LESS  35%+VAT  -  2x30  Colo- 
plast  Assura  2476,  1x30  Dansac 
Unique  320-30,  1x30  Dansac  Unique 
320-35,  2x30  Laryngofoam  flesh.  Tel: 
01480  214355. 

TRADE  LESS  20%+VAT+POSTAGE  - 
Ac  Vax  injections,  Depo-Medrone 
40mg/ml  inj,  Viskaldix  tabs,  Leder- 
span  20mg/lml  inj,  Adcortyl 
lOmg/lml  ii\j,  Ridavra  3mg  tabs.  Tel: 
0181-854  8045. 

TRADE  LESS  30%+VAT  -  2x100 
Celance  0.25mg,  6x  100ml  RimactaJie 
syrup,  11  vials  Recormon  2000iu.  Tel: 
0181-946  0414. 

FUR  SALE 

BiYi  W  3181  -  New  shape  Reg-L,  £12,800, 
black,  32,000  mi'es,  5-speeds,  4- 
doors,     BMW  FSH/remote  alarm/- 


mdfellte  pic 

TEL:  0181-841  4144 

FAX:  0181  841  8390 


C 


I 


A 


A 


L  L 

KODAK  GOLD  FILM 


NETT  PRICE 

%  OFF  TRADE 

GA  135x24  EXPS(IOOASA) 

1.48 

40% 

GA  135x36  EXPS(IOOASA) 

1.90 

40% 

GB  135x24  EXPS  (200ASA) 

1.79 

33% 

GB  135x36  EXPS  (200ASA) 

2.26 

33% 

GC  135x24  EXPS  (400ASA) 

2.21 

22% 

GC  135x36  EXPS  (400ASA) 

2.76 

22% 

KODAK  FUN  CAMERA 

2.99 

—  GOODS  SUBJECT  TO  AVAILABILITY 
MEDIELITE  PLC 
BELVUE  BUSINESS  CENTRE 
UNITS  16  &  17  BELVUE  ROAD 
NORTHOLT,  MIDDX  UB5  5QQ 

<I  •  Olfil  ft^il  A 1 AA  FAY-  Hlftl  £^Qf1 


THE  DEADLINE  FOR  NEXT  WEEK  S 
ISSUE  IS  MARCH  26TH  AT  4PM. 
PLEASE  CALL  LUCY  REYNOLDS 
ON  01732  377222  OR 
FAX:  01732  368210 


alloys,  PAS.  ABS,  electric  win- 
dows/mirrors, centre  locking,  stereo. 
Tel:  0181-472  6313  eve  0181-372  1146. 

PARK  SYSTEMS  -  Labelling  program, 
£200,  version  7.  Normal  price  £350. 
Tel:  01858  467027. 

RIMMEL  FLOOR  STAND  -  Huntley 
Mount  Pharmacy.  Tel:  0161-761  6662. 

JRC  486  PHARMACY  SYSTEM  - 
Nursing  homes,  vadis  pharmacology, 
thermal  and  broad  sheet  printers,  fast 
backup  cartridge.  Tel:  01749  676879. 

MINI  LAB  -  Oriental  Mini  2,  complete 
system,  prints  up  to  8x12,  100  films  a 
day,  1  year  old.  Tel:  01703  869820. 

NOMAD  CASSETTES  -  155  available 
at  £8  each.  Tel:  0151-639  3531. 

ILLUMINATED  -  Prescriptions  sign, 
72"  wide  x  15"  high  x  6"  depth,  £50. 
Bottle  dryer  (Nelldorm  electric)  60 
capacity  £50.  Tel:  01703  861377. 

PARK  VERSION  7  -  Complete  PMR 
software  pack.  New  £350+VAT.  Tel: 
0181-577  1413. 

JCR  PMR  -  Labelling  System  updated 
till  April  1995.  £350  ono.  Tel:  01703 
774786. 

COMFUTER  -  Alchemist  3G00 software 
(full  PMR)  and  printer £850  ono.  Tel: 
01702  292769. 


PHOTO  PROCESSOR  -  Imager  135,  4 
films/hour  or  240  prints/hour.  £7,000. 
Tel:  0171  935  1441. 

HEWLETT  PACKARD  -  Printer, 
deskjet,  £135  only.  Tel:  01252  23289. 

KIRBY  KL8  -  Tablet  counter,  good  con- 
dition, offers.  Tel:  01623  657827. 

MINI  LAB  -  Oriental  Mini  2,  complete 
system,  prints  up  to  8x12,  100  films  a 
day,  1  year  old.  Tel:  01703  869820. 

LINK  PMR  SYSTEM  -  ICL  386,  3-5" 
diskdrive,  tape  streamer,  Panasonic 
printer,  colour  monitor,  Windows  3. 1, 
£600.  Tel:  01203  306742. 

WANTED 

POLAROID  -  Passport  camera  with  A 
board,  etc.  Tel:  0171  377  7563. 

MARTIN  DALE  -  Recent  edition.  Dis- 
pensing tablet  counter.  Tel:  01689 
854831. 

ACCOMMODATION 

SPAIN  -  CALPE  -  Blue  flag  beaches  50 
yards  from  apartment.  Sea  views, 
well  equipped,  all  amenities,  sleeps 
4/5.  From  £85  pw  all  ;n.  Tel:  eve  0161- 
281  3073. 
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SHOPFITTINGS 


SHOPFITTINGS 


Y  0  a  K  L I 


LIMITED 


COMPLETE  PHARMACY 
SHOPFITTING  SPECIALISTS 

Design  and  Manufacture    -    Nationwide  Service 
Competitive  Prices 

ifl  -SMS'         Nordia  House,  Seacroft  Industrial  Estate, 
•■"™*<  coal  Road,  Leeds  LS14  2 AW 


Tel:  0113  232  3478    Fax:  0113  232  3348 


I! 


EXDkUM 

—  STOREFITTERS. 


— .-—  J 


COMPREHENSIVE  SHOPFITTING 
SERVICE  OFFERING  COMPETITIVE 
PRICED  INSTALLATIONS  FOR  THE 
RETAIL  PHARMACY. 

FROM  LOW  BUDGET  REFURBISHMENTS 
TO  INDIVIDUAL  UP  MARKET  IMAGES. 

01626-834077 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


4V\  H  VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 

Designers  and  Manufacturers  ol  Glass  Cube  *  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


TO  CONTACT  CLASSIFIED 
TEL:  01732  377222 
FAX:  01732  368210 


SPECIALISING  IN  THE  DESIGN 
&  SHOPFITTING  FOR  THE 
PHARMACY  TRADE. 
FOR  YOUR  INDIVIDUAL  NEEDS 
TEL:  01392  491920 


WOODSTYLF 

Y   Y    SHOPFITTING  AND  DESIGN  * 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


SHOPFITTINGS  FOR  SALE 


COMPLETE  SHOPFITTINGS 
FOR  SALE 

Steel  Shelving,  Brackets,  etc.  Approx.  20  bays. 
No  reasonable  offer  refused. 

Telephone:  Dublin  00  353  1847  7651 


STOCKTAKERS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester.  LE4  6QN 
Telephone:  (01  16)  266  5299   Facsimile:  (01  16)  261  0284 

SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

Comprehensive  /<^^-^^:::--S^N 
ocktaking  and  UI^^A 


Mpmbpf  of  the  Tr.-jrJp  V,i 


business  transfer 


STOCK  WANTED 


WANTID 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 
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Pill  rolling  comes 
alive  in  Plymouth 


Visitors  to  a  pharmacy  exhibition 
queued  up  to  try  their  hands  at 
pill  rolling  and  tilling  toothpaste 
tubes  during  Plymouth  Leisure 
Week  -  and  they  received  a  cer- 
tificate to  i trove  it. 

The  C  J  Park  Pharmacy  ex- 
hibit, which  was  recreated  within 
Merchant's  House  Museum  in 
1984,  attracted  around  360  visi- 
tors when  it  opened  for  one  day 
during  the  special  week. 

"The  day  was  an  enormous 
success  and  the  place  was 
buzzing  with  people,"  says  Dr 
Robert  Knight,  curator  of  the 
Park  Pharmacy  Trust,  which  runs 
the  exhibition  in  conjunction 
with  the  museum 


The  Trust  was  set  up  over  ten 
years  ago  in  order  to  buy  the  120- 
year-old  C  J  Park  Pharmac  y  in 
Mutley  Plain,  which  was  in  dan- 
ger of  being  modernised  by 
potential  owners.  The  pharmacy 
and  its  artefacts  were  then 
moved  to  the  museum  as  a  living, 
interactive  exhibit,  with  volun- 
teers on  hand  to  carry  out 
demonstrations. 

As  well  as  setting  up  a  similar 
type  of  exhibition  in  Kingsbridge, 
Devon,  the  Trust  is  also  seen  by 
many  pharmacies  as  a  place  to 
offload  old  artefacts.  "We  have 
enough  bedpans  to  fit  every  bot- 
tom in  Plymouth,"  declares  Dr 
Knight. 


Jacob  Bell:  wanted  dead  or  alive 


If  anyone  knows  the  where- 
abouts of  Jacob  Bell,  the  Chelsea 
Pharmacy  mascot,  would  they 
please  contact  Dr  Tony  Theobald 
immediately! 

Dr  Theobald,  deputy  head  of 
the  pharmacy  department  at 
King's  College,  London,  is  keen 
to  trace  Jacob,  a  bell  which  was 
regularly  tolled  and  paraded  at 
exam  results  time  between  1950 
and  1970. 

But  where  did  he  come  from 
and  what  happened  to  him?  And 
why  the  urgency? 

Dr  Theobald  explains  that 
Jacob  will  be  central  to  the  cele- 


brations marking  the  depart- 
ment's centenary  later  this  year-. 
"I  would  be  very  happy  to  receive 
any  anecdotes  and  information 
on  his  whereabouts.  We  plan  to 
find  Jacob,  re-hang  him  in  Room 
18  and  ring  him  loudly  at  the  cel- 
ebration," he  says. 

Failing  that,  the  celebrations 
will  still  go  ahead  with  a  reunion 
conference  and  dinner  for  all 
past  staff  and  students  on 
November  2  in  College  House. 

Details  are  available  from  Dr 
Theobald  at  King's  College  dep- 
artment of  pharmacy  (tel:  0171 
333  4840). 


Mouldy  old  dough 


Would  you  part  with  £23,000  for  a 
mouldy  plate?  Pfizer  did,  but, 
there  again,  it  did  come  from  the 
original  mould  that  led  to  the  dis- 
covery of  penicillin. 

The  sample  of  Penicillium 
mi/alum,  which  was  expected  to 
fetch  S  10,000  at  Sotheby's,  is  one 
of  only  two  specimens  taken 
from  the  original  glass  plate  pre- 
served at  the  British  Museum.  Sir 
Alexander  Fleming  gave  the  two 
specimens  to  his  laboratory 
assistant,  who  in  turn  gave  one  to 


his  secretary,  which  is  the  one 
that  now  belongs  to  Pfizer. 

The  culture  is  mounted  on  a 
two-inch  diameter  slide  with  a 
handwritten  inscription  on  the 
back,  which  reads:  'The  mould 
that  makes  penicillin.  Alexander 
Fleming.' 

Pfizer'  discovered  the  means  to 
mass-produce  penicillin  so  that  it 
could  he  used  worldwide.  Its  first 
major  foray  was  during  I  he  Sec- 
ond World  War  in  the  D-Day  land- 
ings in  in  I  1 


The  latest  National 
Pharmaceutical 
Association 
Assistant  of  the 
Month  award  has 
gone  to  Rebecca 
Ford  of  Farrell 
Pharmacy  in 
Swanage,  Dorset. 
Rebecca  (left)  is 
pictured  with  the 
Association's  head 
of  training,  Ailsa 
Benson,  who 
presented  her  with 
a  certificate  and 
Marks  &  Spencer 
vouchers,  courtesy 
of  award  sponsor 
Hoechst  Marion 
Roussel. 


Con  men  steal  cash  from  pharmacy 


London  pharmacists  are  being 
warned  to  be  on  the  alert  for  sus- 
picious characters  after  a  Har- 
row pharmacy  had  £240  stolen 
from  its  till  by  a  group  of  four  con 
men. 

The  thieves  used  diversionary 
tactics  to  distract  the  staff  of  the 
Shaftesbury  Pharmacy,  Harrow, 
while  one  of  them  reached 
across  the  counter  to  take  money 
from  the  open  till 

The  scam  comprises  a  woman 


wearing  a  headscarf  who  goes 
into  the  dispensary  to  ask  for 
Canestan,  a  gap-toothed  man  in 
his  late  40s  wanting  change  for  a 
£50  note,  and  two  other  members 

<  'I  I  In'  gang  who  (  Jaim  i  rd 

advice  on  hair  colorants  and  cold 
treatments. 

Police  say  the  group  is  well 
known  and  travels  around  the 
London  area.  However,  it  does 
not  confine  its  activities  solely  to 
pharmacies. 


1 

m  v.  . 


r* 
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Last  chance  to  catch  the  Materia 
Medica  -  a  new  cabinet  of 
medicine  and  art'  exhibition  at 
the  Wellcome  Building  in  Euston, 
London,  where  art  meets  science 
through  the  eyes  of  seven  artists. 
Pictured  is  the  work  of  Mariko 
Jesse,  whose  own  made-up 
bottles'  explore  the  whole  idea  of 
medicine  bottles.  The  exhibition 
is  free  to  the  public  and  runs  until 
the  end  of  March.  Further  details 
from  The  Wellcome  Trust  on  0171 
611  8888. 


APPOINTMENTS 


Pfizer  Consumer  Healthcare  has 
recruited  Barbara  Hodgson  as  its 

new  marketing  manager  res- 
ponsible for  Migraleve,  TCP  and 
Buttercup. 

Caroline  Lander  has  joined  Rob- 
inson Healthcare  as  product 
manager  focusing  on  wound  care 
products. 

Pretty  Polly's  new  managing 
director  is  Brian  Duffy,  who  takes 
over  from  Alan  Falconer. 
Robert  J  Childs  has  been  ap- 
pointed general  manager  of  Braun 
UK  following  the  departure  of  Bob 
Colliver. 

Agfa  has  appointed  Chris  Roberts 

as  national  sales  manager  for 
professional  products. 
Crescent  Installation,  a  distributor 
of  Caem  Modular  Shopfitting 
System,  has  appointed  David 
Haydon  as  sales  manager. 
David  Massam,  director  of  the 
Association  of  the  British  Phar- 
maceutical Industry,  has  been  re- 
appointed to  the  Advisory  Council 
on  the  Misuse  of  Drugs. 


All  rights  reserved.  No  part  of  I  his  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
or  retrieval  system  without  the  express  prior  written  consent  of  the  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storage  and  retrieval  systems.  Miller 
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EXTRA  PAIN  RELIEVING  INGREDIENT 


THE  LITTLE  YELLOW  BOX 
THAT'S  A  GREAT  Din  HELP 


BIG 


vNADIN*  reinforces  its  leadership  with  its  highest  ever  brand  share 

of  18.4%  in  the  analgesics  markef 


rade  Mark 


tsource:  Infoscan 


duct  Information:  Anadin  Extra  Presentation:  Tablel  tor  oral  administration  Each  tablet  niniains  Aspirin  Ph  Em  300  mg,  Paracetamol  Hi  Eur  200  mg.  Calteine  Ph  Eur  45  mg   Uses:  Foi  the  symptomalic  treatment  ol  mild  to  moderate  pain 

hache  soie  throat,  per lod  pains  Symptomatic  relief  ol  sprains,  strains,  rheumatic  pain,  sciatica  lumbago,  tibtositis.  muscular  aches  and  pains,  toinl  swelling  and  stillness,  mlluenza.  teveristiness  and  levensh  colds  Dosage:  Adults,  the  elderly  and  ynung  persons  ovet  12  years  two  tablets 
y  4  hours  to  a  maximum  ol  8  tablets  in  24  hours  Not  lor  children  under  12  without  medical  supervisiun  Contraindications:  Peptic  ulceration  and  those  with  a  history  ol  peptic  ulceration,  haemophilia,  concurrent  anti-coagulant  therapy,  hypersensitivity  10  aspirin  0 
icetamol.  children  under  12  years  and  when  breast  leeding  because  ol  possible  risk  ol  Reyes  Syndrome  Interactions:  May  polentiale  the  effects  ol  oial  aohcoagulenls.  heparin,  meloclopramtde.  oral  hypoglycemics,  melhotreiate  and  phenyloin  (transient)  May  reduce  the  eflecls  ot 
onolaclooe  and  pyrazinamide  The  uricosuric  eltecls  ol  ptobenecid  may  be  reduced  Alcohol  reduces  liver  capacity  In  deal  with  paracetamol  Chronic  use  enhances  ellecl  ol  warlann  Cholestyramine  reduces  absorplion  ol  paracetamol  Metoclopiamide  and  dompendone  accelerate 
Diption  ol  paracetamol  May  mteiacl  with  chloramphenicol  causing  increased  plasma  levels  Special  Warnings:  this  producl  may  provoke  or  worsen  asthma  II  should  be  given  with  caie  to  patients  with  impaired  liver  or  kidney  tunclion  and  to  patients  taking  other  drugs  thai  alter  I 
liver  Precautions:  Not  applicable  Side  Effects:  Side  eltecls  are  mild  and  mteguenl.  but  there  is  a  high  incidence  ol  gaslro-tnlestlnal  irritation  Bronchospasm  aod  skin  reactions  may  occur  in  hypeisensihve  patients  Isolated  reports  ol  Ihrombo  rlopenia  purpura 
haemoglobinaennia  and  agranulocytosis    Effects  on  ability  to  drive  and  use  machines:  No  rlated    Incompatibilities:  None  slated    Use  during  pregnancy  and  lactation:    1  Overdosage: 

w  symptoms  allei  taking  this  product  at  the  lecommended  dosage  level  Such  persons  should  discontinue  use  whereupoo  symptoms  should  subside  Severe  intoxication  Irom  heavy  oveidosage  is  shown  by  hyperventilation,  tever  restlessness,  kelosrs,  respiratory  alkalosis 
abolic  acidosis  and  convulsions  CNS  depression  may  lead  to  cardiovascular  and  respiraloiy  failure  Symptoms  ol  paracelamol  overdose  are  pallor,  nausea,  vomitlmg,  anorexia  and  abdomioal  pain  Prompt  treatmenl  is  essential  in  Ihe  management  ol  paracetamol 

Pharmaceutical  Precautioos:  Ni  special  precautions  Legal  Category:  Up  10  25  tablets  GSL  Over  25  tablets  -'p:     Package  quantities  and  prices  (ei.  VAT):  8 
duct  Licence  No:  PL  0165/5013  Date  ol  Preparation:  October  1994  Shelf  Life:  3  yeais  Whitehall  Laboratories  Limited  Taplow  Berkshire.  SL6  0PH 


Staphlococcus  aureus,  one  of  the  common  organisms  that  can  cause  eye  infections. 


When  there's 
more  than 
just  something 
in  their  eye 

You  won't  see  rhese  little  chaps 
in  vour  customers'  eves.  But 
you  should  be  able  to  tell  an 
infection  bv  the  look  of"  it  — 
redness,  discharge,  grittiness. 

That's  when  vou  know  you 
can  trust  in  Brolene,the  first- 
choice  recommendation  for 
eye  infections  in  pharmacy. 

Available  as  ointment  or  drops, 
Brolene  works  hard  against 
infection,  yet  is  gentle  on 
the  eyes. 

Brolene:  anti-bacterial  action 
against  conjunctivitis, 
blepharitis,  styes  and  other 
minor  eve  infections. 


Brolene 


The  No.l  pharmacy  eye  care  product  for  infections. 


BROIFNF:  Active  Ingredients:  F.ve  Drops:  Propamidine  Iserhionate  0.1%  w/v.  Fve  Ointment:  Dibromopropumidine  Iserhionare  0.15%  w/v,  Indications:  Eye  Drops:  Treatment  ot  minor  eye 
infections  I  ye  ( Immune  I  reatment  ot  minot  eye  and  eyelid  infections.  Dosage:  Fve  Dtops:  One  or  run  drops  up  to  lour  times  daily.  Eye  I  (intment:  Applv  once  or  twice  daily.  Contra  indications: 
Hypersensitivity  in  ingredients.  Precautions:  Blurring  ot  vision  may  occur  on  administration.  Patient  should  not  drive  ot  operate  machinery  until  vision  is  clear.  H  vision  becomes  distutbed,  symptoms 
become  worse  or  no  significant  improvement  occurs  after  two  days,  use  should  be  discontinued  and  medical  advice  obtained.  F.ve  drops  should  not  be  used  with  sott  ot  hard  contact  lenses  It  ptegnant 
or  breast  feeding  use  only  if  considered  essential  bv  physician.  Side  Effects:  Hypersensitivity.  Price:  10ml  1  ye  Drops  RSP  £2.WTrade  £1"  80  (It))  Sg  Eye  Ointment.  RSP  £3  I'VTtadc  £19.00  (10). 
Legal  Category:  P  Product  Licence  Number:  l  ye  Drops  P1.0012/5087R  I  ye  Ointment  PL001  2/5086R.  Rhone  Poulenc  Roter,  RPR  House  St  Leonards  Road  Eastbourne  BN21  3YG. 
Date  of  Preparation:  May  1995. 


RHONE-POULENC  RORER 


CHEMIST   &   DRUGGIST  PUBLICATION   FOR   PHARMACY  ASSISTANTS 


om  toothwrms  to  tartar  control  •  Water:  the  essential  skincare  ingredient  *  Dealing  with  dandruff 


All  you 


to  get  rid 
of  thrush 


Canesten 


CLOTRIMAZOLE 
ONE  500MG  PESSARY 
WITH  APPLICATOR  AND 

20G  1%  CREAM 


CANESTEN 1  PESSARY 

CLINICALLY  PROVEN  TO  TREAT  THE  CAUSE  OF  THRUSH 

(VAGINAL  CANDIDIASIS) 

CANESTEN  1% CREAM 

SOOTHES  AND  RELIEVES  THE  ITCHING  CAUSED  BY  THRUSH 


Stock  up  now  for  the  massive  £2  Million 
TV  and  women's  press  campaign 


Relieves  itch  immediately.  Itch  is  the  most 
common  symptom  of  vaginal  thrush  and  an  itch 
needs  immediate  relief.  New  Canesten  Combi 
contains  a  handy  tube  of  1%  clotrimazole  cream 
for  immediate  soothing  relief. 


Treats  infection  fast.  And  a  single  dose  pessary  to 
be  used  at  a  convenient  time  to  clear  the  infection 
fast.  With  massive  support  and  Canesten's  unrivalled 
position  as  market  leader  the  only  interactions  you're 
likely  to  see  will  be  with  new  customers. 


Relieves  itch  immediately  •  Treats  infection  fast 


Abridged  Prescribing  Information  Presentation:  One  Canesten  1  Pessary  (containing  500  mg  Clotrimazole  BP]  plus  a  20  g  tube  of  Canesten  1%  cream  (containing  1  0%  Clotrimazole  BP)  Uses:  Pessary  for  candidal  vaginitis,  cream  for 
associated  vulvitis  and  to  beat  the  sexual  partner  to  pievent  reinfection  Dosage  and  Administration  Adults  The  pessaiy  should  be  inserted  intravagmally,  preferably  at  night,  using  the  applicatoi  provided  The  cieam  should  be  applied 
nighl  and  morning  to  the  vulva  and  surrounding  area  and/ or  to  the  partneis  penis  to  prevent  reinfection  Children  Paediatnc  usage  is  not  recommended  Contra  indications:  Hypei sensitivity  to  clotrimazole  Warnings  and  Precautions: 
Medical  advice  should  be  sought  if  this  is  the  fust  time  the  patient  has  experienced  symptoms  of  candidal  vaginitis  Before  use.  medical  advice  must  be  sought  if  any  of  the  lollowmg  aie  applicable  More  than  two  infections  of 
candidal  vaginitis  in  the  last  six  months,  previous  history  of  a  sexually  transmitted  disease  or  exposure  to  partner  with  sexually  transmitted  disease,  pregnancy  or  suspected  pregnancy,  aged  under  16  or  over  60  years,  known 
hypersensitivity  lo  imidazoles  or  other  vaginal  anti  fungal  products  Do  not  use  if  the  patient  has  any  of  the  following  symptoms,  whereupon  medical  advice  should  be  sought  liregular  vaginal  bleeding,  abnormal  vaginal  bleeding  or  a 
blood  stained  discharge,  vulval  oi  vaginal  ulcers,  blisters  oi  sores,  lowei  abdominal  pain  oi  dysuna,  any  adveise  events  such  as  redness,  irritation  oi  swelling  associated  with  the  treatment,  fever  or  chills,  nausea  oi  vomiting,  diarrhoea; 
loul  smelling  vaginal  discharge  If  no  improvement  in  symptoms  is  seen  after  seven  days,  the  patient  should  consult  then  doctor  Side-effects  Raiely  local  mild  burning  or  irritation  immediately  after  use  Hypersensitivity  reactions  may 
occui  Use  in  Pregnancy  Only  when  considered  necessary  by  the  clinician  II  used  during  pregnancy,  extra  care  should  be  taken  when  using  the  applicator  to  pievent  the  possibility  of  mechanical  trauma  Legal  Category:  R  Package 
Quantities  and  Basic  NHS  Cost:  1  x  500  mg  pessaiy  packed  in  foil,  plus  a  20  g  tube  of  Canesten  1%  cream  An  applicator  foi  the  pessary  is  included.  £4  25  Product  Licence  Numbers  Cream  1%  001 0/00 16R.  500  mg  Pessary 
III)  10/OOILi  Further  information  available  from:  Bayei  pic.  Pharmaceutical  Division.  Bayer  House.  Stiawberry  Hill.  Newbury.  Berkshire  RGH  1JA  Telephone  (0 1 635)  563000  Date  of  Preparation:  July  1995  >i<  Bayer  pic.  January  1996. 
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Save  our  Skin 

Whether  it's  acne  and  spots  or 
eczema  and  dermatitis, 
pharmacy  statt  can  provide 
sutterers  with  advice  and 
effective  treatments 


12 


First  aid  kit  in  a 
bottle 

The  popularity  of  Tea  Tree  oil  has 
grown  rapidly  in  the  past  few  years 
Maria  Murray  reviews  the  origins  and 
actions  of  this  versatile  plant  extract 

16 


Water,  water 
everywhere 

Beauty  editor  Liz  Jones 
describes  the  role  of  water  in 
skin  care 
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On  a  travel 
through  time 

Victoria  Goldman  traces  the  history  of 
oral  hygiene  products  from  ancient  Egypt 
to  modern  times 

20 


Body  talk 

Your  body  language  often 
reveals  what  you're  thinking  but 
not  saying.  Diane  Bailey  gives 
an  insight  into  the  basics 

22 
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Are  you  registered 
for  Counterpart? 

Details  of  what  existing  Counterpart 
users  need  to  know,  plus  how  to 
register  if  you  have  not  done  so  already 
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Not  a  lotta 
laughs 

Incontinence  is  no  joke  for  the 
3  million  adults  in  the  UK  who 
suffer,  as  Mary  Allen  explains 


26 


For  mouth  ulcers  they're  the  business 


Great  Pastilles 

In  a  slow-dissolving  formulation  for  long- 
lasting  pain  relief,  Classic  Rinstead 
Pastilles  contain  menthol  to  soothe 
damaged  tissue,  and  chloroxylenol  to 
help  stop  secondary  infection. 

Great  Support 

A  high  impact  national  advertising 
campaign  on  poster  and  Adshell  sites 
close  to  pharmacies.  Plus  great  new 
showcards  for  your  pharmacy,  and  handy 
dispensers  for  self-selection. 

(IS 


as 


Great  Deals 

To  boost  your  profits  even  more,  take 
advantage  of  our  great  bonus  offers. 


For  further  information  contact  your 
Schering-Plough  Consumer  Health 
representative,  or  call  Schering-Plough  on 
01707-363739 


RINSTEAD 


•AidshP".Cac«'on 


■I]  The  classic  pastilles.  3 


>VER  THE  COUNTER  23  March  1996 


Congratulations  to  all  ol 
you  who  passed  the  first 
examination  for 
experienced  medicine 
counter  assistants.  Almost 
2,500  of  you  achieved  the 
pass  mark  of  80  per  cent. 
Commiserations  to  those 
of  you  who  didn't  quite 
make  it,  but  better  luck 
next  time.  The  second 
exam  for  assistants  will 
take  place  on  Thursday, 
May  23. 

More  good  news  on  the 
training  front  is  that 
Cambridge  Counterpart, 
Chemist  &  Druggist's 
Pharmacy  Assistant 
Development 
programme,  sponsored 
by  Whitehall 
Laboratories,  is  now 
accredited  and  meets  the 
Royal  Pharmaceutical 
Society's  requirements. 
Turn  to  page  8  for  more 
information  about  the 
course  and  how  to 
register. 

Several  other  training 
courses  have  also  been 
accredited  by  the  College 
of  Pharmacy  practice.  The 
College  will  be  issuing 
certificates  to  assistants 
who  'satisfactorily' 
complete  one  of  the 
accredited  courses  and 
will  be  charging  £5  for 
providing  the  certificate, 
a  cost  that  was  not 
anticipated  when  the 
various  course  providers 
submitted  their  courses. 

In  this  issue  we  focus  on 
skin  care  as  it's  an  area 
that  customers  freguently 
seek  advice  on  from  you, 
the  pharmacy  assistant. 
Whether  it's  the  latest 
moisturisers  and  anti- 
ageing  products  or 
emollients  for  eczema 
and  other  damaged  skin 
conditions,  you  can  offer 
advice,  especially  if 
you've  read  our  features. 


Maria  Murray 

Supplement  co-ordinator 


NEWS 

Life  after  death 

Over  two  and  a  half  million 
people  have  currently  registered 
their  intention  to  help  others  by 
donating  their  organs  once  they 
are  dead.  This  year,  which  is  the 
25th  anniversary  of  the  donor 
card,  the  government  has 
launched  new  initiatives  to  try 
and  boost  this  figure.  Dale  Farm 
and  Express  Dairy  are  delivering 
four  million  NHS  Organ  Donor 
registration  forms  to 
households.  The  Passport 
Agency  will  be  including  a  form 
with  every  new  and  serviced 
passport,  accounting  for 

approximately  five 


For  many  years  men's  health 
appeared  to  be  a  much  neglected 
issue.  Women's  magazines  were 
bursting  at  the  seams  with 
information  for  women  on  their  health 
-  self  examination  for  breast  cancer, 
-thrush,  contraception,  hormone 
replacement  therapy -the  list  is 
endless.  Now  men  have  started  to 
take  more  of  an  interest  in  their  health 
and  general  fitness.  An  entire 
magazine,  Men's  Health,  covers 
problems  ranging  from  baldness  and 
heart  disease  to  impotence  and 
cancer. 

Healthcrafts  has  recognised  the 
importance  of  this  area  of  health 
education  and  provided  expert 
information  on  nutrition  for  The 
Complete  Guide  to  Men's  Health 
Video  which  adds  another  dimension 
to  its  educational  campaign,  Solution 
Selling.The  video,  narrated  by  Julia 
Carling  and  TV  and  radio  health 
expert  Michael  Van  Straten,  covers 
four  key  areas:  lifestyle;  nutrition, 
illness  and  sexual  health. 

Richard  Nail,  senior  brand 


million  a  year.  Somerfield  and 
Gateway  stores  will  be  handing 
out  around  half  a  million  of  the 
leaflets. 

The  registration  form  and 
donor  card  have  been 
redesigned  and  ethnic  versions 
should  be  available  shortly. 

The  need  for  organ  donation 
is  greater  than  ever  because  as 
demand  has  increased  the 
number  of  donated  organs  has 
failed  to  keep  pace,  largely  due 
to  the  continuing  reduction  in 
fatal  road  accidents. 

Registration  forms  and  donor 
cards  are  available  from  public 
libraries,  main  post  offices, 
Citizens'  Advice  Bureaux, 
pharmacies  and  other  public 
places  or  by  phoning  free  of 
charge  on  0800  555777. 
Completed  forms  can  then  be 
returned  free  of  charge  to  the 
UKTSSA. 

VMS 

market  on 
the  up 

Last  year  another  750,000  people 
joined  the  ranks  of  vitamin,  mineral 
and  supplements  users,  according  to 
a  new  report  from  Seven  Seas. 

In  the  UK,  44  per  cent  of  women 
and  32  per  cent  of  men  now 
supplement  their  diet,  a  proportion 
which  is  still  less  than  in  other 
countries  such  as  the  US,  Australia 
and  Germany,  where  one  in  two  adults 
regularly  take  supplements. 

Cod  liver  oil  is  still  the  largest 
sector,  accounting  for  30  per  cent  of 
the  market  in  value  terms.  It  attracted 
more  new  users  to  the  market  last  year 
than  any  other  sector. 

The  next  largest  sector  is 


multivitamins  (20  per  cent),  followed 
by  single  vitamins  (14  per  cent), 
starflower  and  evening  primrose  (12 
per  cent)  and  garlic  (8  per  cent). 

Heart  maintenance  nutrition,  which 
includes  antioxidants,  garlic  and  the 
omega-3  fish  oils,  has  seen  a  growth 
of  20  per  cent  to  over  £40  million. 

A  new  driving 
hazard 

Driving  long  distances  can 
affect  men's  fertility,  claim 
French  doctors.  Taxi  drivers, 
sales  representatives  and  lorry 
drivers  who  clock  up  thigh 
mileages  on  the  road  form  a 
disproportionate  percentage  of 
husbands  who  have  difficulty 
fathering  children,  according  to 
French  doctors.  After  studying 
over  1,000  parents,  researchers 
found  that  the  partners  of  men 
who  spent  long  periods  seated 
with  their  legs  together  took,  on 
average,  10  per  cent  longer  to 
conceive.  It  appears  that  the 
drivers'  testicles  are  kept 
unnaturally  warm  which  reduces 
their  sperm  count.  The  problem 
does  not  extend  to  men  sitting  in 
offices  all  day  as  they  can 
change  position  and  their  legs 
are  not  pressed  together. 


Help  preserve  the  male  of  the  species 


manager  for  Healthcrafts,  says  "The 
nutritional  information  contributed  by 
the  company  will  help 
raise  awareness  and 
understanding  among 
men  about  the  role  of 
vitamin  and  mineral 
supplementation  in 
attaining  and  maintaining 
good  health". 

The  Compelete  Guide  to 
Men's  Health  is  endorsed 
by  BUPA.  It  retails  at  £10.9 
and  is  available  from  all 
good  video  shops, 
wholesalers  and  sports 
centres. 

However  ten  lucky  0TC 
readers  will  receive  a  free 
copy,  courtesy  of 
Healthcrafts.  To  enter  the  draw 
simply  send  your  name  and 
address  on  a  postcard  to: 
OTC/Men's  Health  video, 
Miller  Freeman  House, 
Tonbridge,  Kent  TN91RW 
before  April  25.  The  first  ten 
names  out  of  the  bag  after  this 


date  will  be  the  winners. 
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Zovirax  take  the 
plunge  into  fashion 


llympic  swimmer  Sharron  Davies  is 
icture  here  modelling  the  award 
/inning  design  for  Best  Commercial 
levelopment  at  the  T  Suit  Challenge 
ashion  Show,  sponsored  by  Zovirax 
)old  Sore  Cream.  Students  from  a 
ondon  fashion  and  design  college 
/ere  challenged  to  produce  designs 
)r  sport  and  active  wear  inspired  by 


some  aspect  of  Zovirax  or  its  pump 
action  pack.  This  particular  swimming 
costume  is  being  manufactured 
commercially  by  Speedo  and  will 
feature  in  promotions  later  on  this 
year 

Judges  of  the  show,  including 
Sharron  Davies,  Clothes  Show  host 
Jeff  Banks  ,and  fashion  editors  from 
consumer  magazines  had  some  tough 
decisions  to  make  after  viewing  over 
50  unique  outfits  including  the  one 
pictured  below. 


HEA  focus  on 
folic  acid 

If  you've  had  more  customers 
asking  you  for  advice  on  folic 
acid,  it's  probably  due  to  the 
national  advertising  campaign 
launched  by  the  Health 
Education  Authority  last  month. 
The  HEA  is  spending  £2.3 
million  on  television  adverts, 
leaflets  and  posters  to  highlight 
the  importance  of  taking  folic 
acid  prior  to  conception  to 
reduce  the  risk  of  the  baby  being 
born  with  a  neural  tube  defect 
such  as  spina  bifida.  The  HEA  is 
also  approaching  some  bread 
and  cereal  manufacturers  to 
encourage  them  to  fortify  their 
foods  with  folic  acid. 

Research  carried  out  by  the 
Department  of  Health  has 
revealed  that  awareness  of  the 
importance  of  folic  acid  among 
women  has  almost  doubled  in 
the  past  two  years,  and  has  now 
reached  51  per  cent.  However, 
only  one  in  ten  women  (11  per 
cent)  acted  on  the  information. 
So  there's  still  guite  a  bit  of 
work  to  be  done. 

Women  planning  a  baby 
should  be  recommended  a  daily 
400mcg  folic  acid  supplement. 


TRAINING 


Chemist  &  Druggists  Cambridge  Counterpart  Counter  Assistants 
Development  Programme  has  been  accredited  by  the  College  of  Pharmacy 
Practice. 

This  means  counter  assistants  successfully  completing  the  course  and  having 
satisfactory  communication  skills  meet  the  Royal  Pharmaceutical  Society's 
training  requirements. 
The  six  other  accredited  courses  are: 

•  Buttercup  Training  medicines  counter  assistants  course 

•  Lloyds  medicines  counter  assistants  course 

•  National  Pharmaceutical  Association's  revised  medicines  counter 
assistants'  course 

•  Pragmatic  Training  pharmacy  counter  assistant  development  programme 

•  NPA's  Pharmacy  Interact 

•  Boots  health  care  assistants'  course 

Certificates  will  be  issued  by  the  College,  via  the  course  providers  to 
assistants  who  have  satisfactorily  completed  an  accredited  course.  The 
College  is  charging  a  £5  fee  for  certification 

For  more  information  on  Cambridge  Counterpart  turn  to  pages  8  and  9  of  this 
issue. 


The  Royal  Pharmaceutical  Society's  second  examination  for  'experienced 
medicine  counter  assistants'  will  take  place  on  Thursday  May  23.  Applications 
to  sit  the  exam  should  be  made  in  writing  to  Room  309,  Royal  Pharmaceutical 
Society ,  1  Lambeth  High  Street,  London  SE1  7JN  stating  the  name  or  names 
of  the  assistants,  the  name  of  the  pharmacist  who  will  be  supervising  the  exam 
and  the  name  and  address  of  the  pharmacy  at  which  the  assistants  are 
working.  The  closing  date  for  registration  to  sit  the  May  exam  is  Monday,  April 
1 .  Results  will  be  sent  out  to  supervising  pharmacists  by  July  1 . 
A  final  examination  will  be  held  on  Thursday,  November  14.  Applications 
received  after  April  1  will  be  registered  for  the  November  date.  A  maximum  of 
two  attempts  are  allowed  so  the  Society  is  encouraging  experienced  assistants 
to  register  for  the  May  date.  The  examination  fee  is  £10  per  candidate. 


Congratulations  are  in  order  for  the  2,464  experienced  medicines  counter 
assistants  who  passed  the  Royal  Pharmaceutical  Society's  first  examination, 
which  was  held  on  January  25. 

Of  those  assistants  whose  papers  were  returned  for  marking,  92.7  per  cent 
achieved  the  pass  mark  of  80  per  cent. 

The  193  asistants  who  failed  to  reach  the  pass  mark  are  allowed  one  further 
attempt  either  at  the  second  examination  in  May  or  third  in  November. 


Two  assistants,  Carol  Panetta  and  Sharon  Witts,  from  the  same 
pharmacy  in  Blackpool  have  scooped  first  and  third  places 
respectively  in  United  Norwest  Co-operatives'  Pharmacy  Assistant 
of  the  Year  awards.  Second  prize  went  to  Joan  Young  of  the 
Chestergate  branch  in  Stockport.  The  competition  tested  assistant 
knowledge,  selling  skills  and  customer  care.  Pictured  (left  to  right) 
are  United  Norwest  Co-operatives  chief  executive  Martin 
Beaumont,  Sharon  Witts,  Carol  Panetta,  Joan  Young  and  Health 
Care  Division  controller  Geoff  Flint 
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The  kids  aren't 


It  may  surprise  you  to  learn  that 
depression  is  a  common  mental 
health  problem  in  young  people, 
affecting  at  least  two  in  100 
children  under  12,  and  as  many 
as  five  in  a  hundred  teenagers. 
Depression  Alliance  has 
launched  a  new  cartoon- 
illustrated  leaflet  entitled 
Depression  in  Children  and 
Young  People'  which  reviews 
the  signs  of  depression  in  the 
young,  its  causes,  its  effects  on 
everyday  life  and  what  can  be 
done  to  help.  The  leaflet  cost 
£0.50  (inclusive  of  p&p)  and  is 
available  from:  Depression 
Alliance,  PO  Box  1022,  London 
SE1  7QB. 


Bach  to 

basics 


Bach  Flower  Remedies  is  holding  a 
series  of  free  training  evenings  for 
pharmacists  and  pharmacy  assistants 
so  that  you  can  help  the  customer 
select  the  most  appropriate  remedy  lor 
them.  The  evenings  include 
complimentary  refreshments  and 
buffet.  Dates  and  venues  for  the 
seminars  are  as  follows:  March  28, 
Penns  Hall,  Birmingham,  April  18, 
Sopwell  House,  St  Albans:  April  25, 
The  Town  House,  Glasgow,  May  16 
Hotel  Metropole,  Leeds:  May  23, 
Harrington  Hall,  London;  September 
26,  Cardiff  Marriott,  Cardiff;  October 
10,  Reigate  Manor,  Reigate. 

To  obtain  an  application  form 
contact  your  A.  Nelson  Co  territory 
manager  or  call  the  freephone  order 
line  on  0800  289515. 


Tampax  goes 


online 

If  Chemist  &  Druggists  site  on 
the  Internet  (check  it  out  on 
http://www.dotpharmacy.com) 
has  whetted  your  appetite  for 
surfing  the  net',  you  may  like  to 
check  out  Tambrands  site 
(http://www.tampax.com).  It's 
Teaching  Guide  includes 
background  information  on  both 
the  physical  developments  and 
emotional  changes  associated 
with  puberty.  Another  element 
of  the  site  is  the  Troom 
(http://www.troom.com)  which 
is  visually  based  on  a  teenagers 
bedroom.  By  clicking  on  icons  in 
the  room  you  can  access 
information  on  periods,  diet  and 
exercise  during  menstruation 
and  details  of  the  Tampax 
product  range.  Another  section 
covers  related  topics  such  as 
pre-menstrual  syndrome,  Toxic 
Shock  Syndrome  and  period 
pains. 

Script 
charges 
up  again 

From  April  1  the  prescription  charge 
goes  up  again,  this  time  by  £0.25  to 
£5.50.  Four-month  pre-payment 
certificates  will  rise  by  £1.30  to 
£28.50  and  annual  pre-payment 
certificates  will  increase  by  £3.60  to 
£78.40.  Charges  for  elastic  stockings 
and  tights,  wigs  and  most  fabric 
supports  supplied  through  hospitals 
will  be  increased  proportionately  with 
the  prescription  charge  rise,  an 
increase  of  nearly  5  per  cent. 

Pharmacies  bodies,  including  the 
NPA  and  the  RPSGB  condemmed  the 
increase  as  a  "tax  too  far"  and 
"inconsistent  in  its  application". 

Kids  help  you 
quit 

Having  children  can  help 
smokers  quit,  particularly 
women,  according  to  a  new 
report  from  the  Imperial  Cancer 
Research  Fund. 

The  more  children  a  woman 
has,  the  more  likely  she  is  to 
succeed,  and  this  applies  to 
both  the  rich  and  poor.  Overall, 
people  living  in  poverty  are  less 
likely  than  the  wealthy  to  give 
up  smoking.  However,  once 
allowances  are  made  for  this 
difference,  having  children 
increases  the  likelihood  of 
stopping  smoking  to  a  similar 
extent  in  both  groups.  A  mother 
with  one  child  is  40  per  cent 
more  likely  to  give  up  smoking 
than  a  childless  woman. 

Becoming  a  father  also  helps 
men  to  quit,  but  to  a  lesser 
extent  than  women  -  25  per  cent 
more  likely  to  stop  smoking  than 
a  childless  man. 


It's  all  happening  in 
Yorkshire 


Yorkshire  folk  have  topped  the 
national  league,  yet  again,  when  it 
comes  to  bedroom  antics  A  national 
survey,  commissioned  by  Durex 
found  that  people  in  Yorkshire,  on 
average,  had  sex  88  times  a  year,  up 
from  79  in  1995.  City  slickers  in  the 
London  area  have  shown  no 
improvement  on  1995,  coming  last 
again  with  an  average  of  71  sessions 
between  the  sheets  over  12  months. 
Looks  like  that  North/South  divide 
runs  all  the  way  down  the  double  bed1 


Saturday  night  and  Sunday 
morning  are  the  favourite  times  for 
sex,  but  by  Tuesday  less  than  4  per 
cent  of  those  surveyed  are  in  the 
mood  for  love. 

Condoms  are  still  the  most  popular 
contraceptive,  used  by  almost  one  in 
four  adults  (24  per  cent).  Chemist 
shops  are  still  the  most  popular  retail 
outlet  for  condom  purchases  but 
supermarkets  and  vending  machines 
are  taking  increasing  shares  of  the 
market. 


Congratulations  to  Sandra  Snowden  who  is  the  'Unipath  Pharmacy 
Assistant  of  the  Year'  for  1995.  Sandra,  an  assistant  at  the  National 
Co-Op  Chemist  in  Barnsley,  has  won  an  all-expenses  paid  holiday 
tor  two  to  Mauritius  and  £100  spending  money  as  part  of  her  prize. 
She  is  pictured  here  receiving  her  holiday  tickets  from  Unipath's 
National  Account  manager,  Carol  Thorpe 
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Com  pi  th  ion 


We've  got  you  taped! 


If  you've  been 
wondering  what  Will 
Carling  and  the  rest  of 
the  Engla  nd  rugby  tea  m 
were  wearing  on  their 
noses  this  year,  then 
the  answer  is  3M 
Breathe  Right  nasal 
strips  -  one  of  a  ne  w 
ra  nge  of  innovative 
tapes  and  plasters  from, 
3M  Health  Care 


The  3M  Breathe  Right  nasal 
strips  are  made  front  an 
adhesive  material  based  on 
the  technology  used  to  design 
3M  Micropore  and  Medipore  tapes. 
They  also  contain  a  thin  plastic  strip 
and,  when  applied  to  the  outer  sides 
of  the  nose,  Breathe  Right  gently 
dilates  the  nostrils  to  allow  a 


freer  passage  of  air. 
Clinically  proven  to  reduce  nasal 
airflow  resistance  by  more  than  30 
per  cent  -  without  the  use  of  drugs  - 
3M  Breathe  Right  nasal  strips  were 
invented  to  provide  relief  from 
breathing  difficulties,  such  as  snoring 
or  congestion.  By  improving  nasal 
breathing,  Breathe  Right  nasal  strips 
discourage  breathing  through  the 
mouth  which  leads  to  snoring. 
Sports  people,  too,  have  been  quick 
to  recognise  the  benefits  of  enhanced 
nasal  breathing  -  and  3M's  new  'Go 
faster  plaster'  is  proving  as  popular 
on  the  sportsfield  as  it  is  in  the 
bedi  n1 

The  tape  technology  of  3M  is  also 
behind  the  launch  of  new  3M  Comfort 
Strips  plasters.  These  lightweight 
plasters  are  designed  to  stretch  and 
conform  to  body  contours,  such  as 
knuckles,  and  have  a  soft,  velvet 
feel,  which  sets  new  standards  of 
comfort  in  a  plaster.  Added  to  this, 
the  plasters  are  hypoallergenic  and 
incorporate  a  unique 
hole  technology  which 
allows  the  skin  to 
breathe. 

The  introduction  follows 
the  path  of  innovation  set 
last  year  with  3M  Active 
Strips  plasters  -  flexible, 
cushioned  plasters, 
featuring  a  new  adhesive 
designed  to  stick  to  skin 
that  is  not  completely 
dried.  Now  available  in 
colourful  'Blights'  or 
'Knees  and  Elbows',  3M 
Active  Strips  are  ideal  for 
active  children1 


First  aid  tapes  for  101  sticky  situations 

•  A  new  range  of  hypoallergenic  First.  Aid  tapes,  based  on  3M 
Health  Care's  established  hospital  products,  are  now  available 
in  easy  to  use  dispensers 

•  3M  Micropore  tape  is  a  lightweight,  skin-tone  microporous 
tape  developed  for 

sensitive  skin, 
which  allows  the 
skin  to  breathe  ant 
offers  almost  pain- 
free  removal 

•  3M  Transpore 
tape  is  a  clear, 
porous  tape,  which 
is  particularly 
suitable  for  hard  to 
bandage  areas, 
such  as  knees, 
elbows  and  fingers 

•  3M  Durapore 
tape  is  a  strong, 
'silk'-feel  tape 
designed  for 
general-purpose 
bandaging,  where 
extra  strength  is 
required 


WIN  -  &500  worth  of  Marks  &  Spencer  vouchers 


I  Competition 

I There  are  £500  worth  of  Marks  &  Spencer  vouchers  to  be  won  in  our  3M 
'We've  got  you  taped!'  competition  (ten  prizes  of  £50  worth  of  vouchers). 
Just  tell  us  which  3M  tape  or  plaster  you  would  use  in  the  following  sticky 
|  situations: 

1  A  child  has  fallen  in  the  playground  and  cut  her  knee  


I  

|  2  Your  partner  keeps  you  awake  all  night  snoring.. 

I 


3  You  cut  your  knuckle  chopping  vegetables.. 


4  You  have  sensitive  skin.  Which  tape  would  you  use  to  secure  the  dressing?. 


Name  . 


|  Pharmacy.. 
I  Address  


_   Telephone  number.  

I  Please  send  your  completed  entry  form  to:  3M  'We've  got  it  taped' 

Competition,  Chemist  &  Druggist,  Miller  Freeman  Professional  Ltd, 
I  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW.  Competition  entries  must 
'  be  received  by  April  30. 

^^^^  Active  Micropore,  Durapore  and  IYanspore  are  trademarks  of  3M  Company 

The  rules 

1  The  competition  is  open  to  pharmacists  and  pharmacy  assistants.  -  '  Inly  one  entry  per  person  will 
be  accepted,  and  entries  must  he  on  a  form  cut  from  this  publication  3  The  competition  is  not  open  to 
employees  of  3M,  or  Miller  Freeman,  their  agencies  or  relatives  4  Entries  received  after  April  :«l  will 
not  he  eligible.  5  The  judges  decision  is  fin;ii  and  no  correspondence  will  be  entered  into  fi  3M 
reserves  the  right  to  use  any  submissions  for  its  future  publicity  8  No  cash  alternatives  will  be 
offered 


Have  id  been  signed  up  for 


Counterpart  training? 


K  you 
existing  Cambridge 
Counterpart  course 
user  you  will  need 
to  prepare  for 
certification;  new 
users  need  to 
register  now.  Check 
with  your  pharmacist 
to  see  what  action 
has  been  taken  on 


A 


ccreditation  of 
the  Cambridge 
Counterpart 
Pharmacy 
Assistant 
Development 
Programme  last  week  means 
that  assistants  wishing  to  use 
the  Programme  must 
register  with  Chemist  & 
Druggist  now  in  order  to 
qualify  tor  a  College  of 
Pharmacy  Practice 
certificate. 

College  requirements  also 
stipulate  that  independent 
verification  of  marking  is 
carried  out  by  the  course 
providers  -  with  C&D's 
innovative  telephone 
marking  system  offering  the 
ideal  solution. 

I  lundreds  of  assistants 
have  been  using  this  service 
successfully  since  the 
programme  began  in  July 
1995,  and  it  is  the  option 
recommended  by  C&D  to 
new  course  participants. 

Key  decisions 

The  key  decision  poinls  for 

you  and  your  pharmacy 

manager  are: 

1.  For  assistants  already 

following  Counterpart  and 

registered  for  telephone 

marking 

Continue  with  the  course 
(including  the  progress 
module  -  set-  right).  Once 
you  have  completed  all  the 
modules  you  will  receive  the 
results  and  documentation 
for  ( !PP  certification.  (See 
Section  A,  right ) 


2.  For  assistants  who  are 
using  Counterpart  but  not 
registered  for  telephone 
marking 

Use  the  form  opposite  to 
register  now.  When  you 
receive  your  PIN  you  should 
enter  your  questionnaire 
responses  up  to  date,  then 
follow  the  course  to  the  end. 
CPP  certification  will  be 
available  as  above.  (See 
Section  B,  right) 

3.  For  assistants  not  yet 
following  Counterpart 

Use  the  form  opposite  to 
register  now.  If  your 
pharmacy  has  kept  the 
modules  published  so  tar 
modules  (sponsored  by 
Whitehall  Laboratories),  you 
should  start  on  the  course  at 
once  and  mark  the 
questionnaires  as  soon  as 
you  receive  your  PIN. 

It  you  do  not  have  the 
modules,  use  the  order  form 
on  the  page  opposite  to 
obtain  complete  packs  ot  the 
modules  issued  to  date.  (See 
Section  C,  right ) 

Progress  module 

An  additional  requirement 
set  by  the  College  of 
Pharmacy  Practice  is  that 
candidates'  progress  should 
be  monitored  externally  by 
the  course  provider. 

This  is  already  done  by 
C&D's  telephone  marking 
system,  but  as  a  beneficial 
revision  aid  an  extra 
progress  guestionnaire 
(numbered  14,  but  published 
in  April  alongside  module 
1 1 )  is  being  added  to  the 
course. 

It  will  cover  material 
learned  in  modules  1-9.  The 
number  of  guestionnaires 
covered  by  telephone 
marking  will,  therefore,  be 
extended  from  13  to  14. 


How  to  get 
certification 
through 
Counterpart 


A For  assistants  registered 
for  telephone  marking 
(PIN  users) 

Assistants  subscribing  to 
Chemist  &  Druggist's 
interactive  telephone 
marking  system  will 
automatically  be  registered 
with  Chemist  &  Druggist  as 
a  course  provider.  You  will 
shortly  receive  your  learning 
record  for  the  first  seven 


Cambridge  Counterpart  Pharmacy  Assistant  Development 
Programme  is  Chemist  &  Druggist's  cost-effective  solution 
to  the  Royal  Pharmaceutical  Society's  requirement  that  by 
July  1, 1996,  medicines  counter  assistants  must  be 
undertaking,  or  have  already  completed,  an  approved 
course  of  training. 

Experienced  assistants  also  have  the  option  to  take  a 
multiple  choice  question  paper  (MCQ)  set  by  the  Society  - 
ideally  after  using  Counterpart  as  part  of  their  revision 
process.  The  next  two  opportunities  for  examination  are  on 
May  23  and  November  14  (see  C&D  March  9  p297  for 
details). 

Thanks  to  the  generous  sponsorship  of  Whitehall 
Laboratories,  all  C&D  community  pharmacy  subscribers 
have  received  free  monthly  topic-based  training  modules 
since  July  last  year.  Each  unit  in  the  13-module  distance- 
learning  programme  is  for  use  by  up  to  four  assistants  and 
comes  complete  with  four  individual  question  papers,  plus 
a  case  study  for  discussion  with  the  supervising 
pharmacist. 

In  the  week  preceding  each  module,  a  "Pharmacist's 
Briefing"  in  Chemist  &  Druggist  magazine  provides 
guidance  to  pharmacist  tutors  on  serious  disease  and  other 
implications  arising  from  the  training  process  -  picking  up 
particularly  from  the  point  where  assistants  are  instructed 
to  "Refer  to  the  pharmacist". 

Assistants'  progress  is  monitored  in  the  pharmacy  using 
the  "Development  Log"  (copies  are  included  with  this 
week's  issue  of  C&D) ,  but  independent  monitoring  and 
marking  by  the  course  provider  are  required  for 
achievement  to  be  recognised  for  certification  by  the 
College  of  Pharmacy  Practice. 
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lodules. 

Make  sure  your 
upervising  pharmacist 
ompletes  and  retains  the 
assistant  Development  Log 
lelivered  with  the  March  id 
ssue  of  C&D  as  an  in- 
iharmacy  training  record. 

Each  PIN  user  will  need  to 
omplete,  as  soon  as 
lossible,  Progress  MCQ  14, 
o  be  delivered  with  C&D  on 
S.pril  27,  along  with  Module 

L, 

Assistants  successfully 
ompleting  the  Counterpart 
ourse  will  be  sent  a 
ompletion  certificate,  and  a 
etter  lor  their  supervising 
)harmacist  to  sign  and 
eturn  to  Chemist  & 
druggist. 

The  letter  requires 


phai macisl  tutors  to 
acknowledge  thai  youi 
It  laming  lias  been  \  >i  ope.]  ly 
monitored,  thai  you  have 
attained  satisfactory 
communication  skills,  and 
I  hiil  yon  I  ml  h  togethoi  have 
woi ked  lhion(|h  each  sot  ol 
(  rise  si  udies. 

Charges 

There  is  a  charge  ol  £2.50 
(plus  £0.44  VAT)  to  covei 
processing  ol  youi 
certification  through  the 
<  !ollege  ol  Phai  macy 
Practice.  Tins  results  from  an 
adililion.il  £5  charge  levied 
by  the  Royal  Phai maceutical 
Society  lor  each  assistant 
cei  tificated  by  the  ( 'IT, 

These  monies  Will  he 

requested  on  course 
completion 

B Assistants  following 
Counterpart  but  not  yet 
registered  (non-PIN  users) 

Assistants  using 
(  buntei part  and  retaining 

the  elements  ol  eaeh 
Pharmacy  Assist, ml 
Development  Module  as  it  is 
completed,  will  need  to 
registei  with  Chemist  & 
Druggist  as  a  course  user. 

The  ( 'ollege  ol  Pharmacy 
Prai  in  e  requires  ( '&D  to 
verily  every  assistant's 
learning  achievement. 

We  suggest  registering 
with  our  interactive 
telephone  marking  system 
(PIN)  is  the  easiest  way  to  do 
tins. 

Pharmacists  should 
complete  and  retain  the 
Assistant  Development  Log 
delivered  with  C&D's  March 
Hi  issue  as  an  m-pharmary 
training  record. 

Each  new  PIN  user  will 
need  lo  complete  as  soon  as 
possible  Progress  MCQ  14, 
lo  be  delivered  with  C&D  on 
April  27  along  with  Module 
I  I . 

On  payment  ol  the 
required  tee  C&D  will  issue 
you  with  a  PIN  and  you  will 
automatically  become 
registered  as  a  course  user. 
As  a  registered  assistant,  you 
should  then  phone  in  with 
your  N K  'Q  results  attained 
to  date. 


Charges 

Registration  lee  (lo  cover 
issue  ot  PIN  tor  telephone 
marking)  £12.50. 
Administration  charge  for 
(  TP  certification  £2.50  and 
RPSGB  levy  £5. 
TOTAL  £20  (plus  £.'{.50  VAT). 

Manual  users 

It  you  do  not  have  access  to 
a  touch  tone  telephone,  or 
you  or  your  supervising 
pharmacist  wish  to  continue 
with  the  manual  marking 


system,  you  should  wi  ite  to 
loh  n  S  Kelt  on,  Associate 
Publisher,  Phai  macy  ( Iroup 
Special  Proje<  is  a  I  <  'hemisl 
&  Druggist,  Millei  Freeman 
Professional,  Miller  Freeman 
I  louse,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1  RW. 
Special  arrangements  u  ill 
be  made  lo  cope  \\  il h  youi 
requirements 

Charges 

The  all-inclusive  lee  foi 
using  1 1 1 <  •  manual 

assi 'ssini Mil  method  is  £25 
(plus  £4.38  VAT)  foi 
registration,  mai king  and 
( 'PP  certification. 

C Assistants  not  yet  using 
Counterpart 

II  youi  phai  macy  holds  all 


the  Counterparl  an idules 
published  to  date,  you  may 
registei  on  the  course  as  in 
Se<  t ion  B  above. 

Foi  subsi  i ibincj 
pharmacies  who  have  not 
kept  ( lountei  part,  <  '&D  can 

provide  complete  sets  ol 
ba<  k  issik 's 

Charges 

Sets  ol  back  issues  id  5  (plus 
£2.63  VAT) 

Registration  plus  RPSC  !B 
levy  £20  (plus  £3.50  VAT). 

Sill  isei  it  iei  s  w  in  i  have 
mislaid  one  oi  two  modules 
only  should  contacl  Tracy 
Mathews  on  0181  7478797. 
Very  limited  numbers  are 
available. 


I  1 

■    Pharmacy   | 

Pharmacist  

Address   * 


Telephone  Fax 


Please  list  by  name  in  alphabetical  order  the  names  of 
assistants  who  wish  to  register  for  Counterpart  (see 
section  B  above) 

II  you  are  using  Counterpart  but  are  registering  to  use 
C&D's  interactive  telephone  marking  system  (PIN)  for  the 
first  time,  please  till  in  the  '£  space'  at  the  end  ot  the 
name  line  with  the  tee  (£23.50  including  VAT). 


Name  £ 

Name  £ 

Name  £. 

Name  £, 

Name  £ 

Name  £. 

Name  £ 


Subtotal  £  

My  pharmacy  subscribes  to  C&D  at  the  above  address. 
I  would  like  [  ]  complete  set(s)  of  Counterpart  modules  1- 
()  at  £17.63  (including  VAT)  per  set 

£  


Total  £  

Cheques  should  be  made  payable  to  Miller  Freeman 
Professional,  and  sent  to  Sue  Cheeseman,  Pharmacy 
Group  Special  Projects,  Chemist  &  Druggist,  Miller 
Freeman  House,  Sovereign  Way,  Tonbridge,  Kent  TN9 
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"Do  most  vaginal  thrush 
patients  prefer  a 
vaginal  treatment  or  an  ora 

In  a  clinical  study,  three  times  as  many  women  expressed  a 
preference  for  Diflucan*  One  (single  oral  dose  150mg 
fluconazole)  over  clotrimazole  (single  vaginal  tablet  500mg) 

A  single  capsule,  taken  by  mouth   No  mess,  no  bother,  no 
embarrassment 

Can  be  taken  immediately,  no  need  to  wait  until  bedtime 

Diflucan  One  (150 mg  fluconazole)  takes  as  little  as  2  days 
to  give  complete  symptomatic  relief 

Diflucan,  available  on  prescription  since  1  988,  has  been 
shown  to  be  extremely  well  tolerated 

A  £2  million  advertising  and  PR  campaign  is  supporting 
the  OTC  launch . 

MIL  i  OMR  ! 


treatment? 
Read 
my 
lips." 


UlfLV  CAM 

contains  fluconazole 

194)  Euiopea         il  of  Obstetrics  &  G-, 
2  Report  of  an  International  Multn  i  ntr- 

Abbreviated  product  information  for  Diflucan  One  (fluconazole! 

f  . ,   ■       hd  jle  ora 

tivity  to  I       izoli  red  az  i      /  and  women  ol 

idequati       hacepttoi  ployed  l-1 

Anticoagulants  cy<  losponn,  oral  sulphonylureas,  phenytom     1     ,  .  , 

abdominal  discomfort,  diarrhoea,  flatulence  and  rarely  anaphylaxis  Legs!  category  QD  P$c^3ge  Quantity  and  Cost 
Pnce  150mg  capsule,  pad  of  1  £7  12  (PL1906/0017I  Product  Licence  H~?:.i- :  ptiz<  ■ 
Wilsom  Road,  Alton.  Hampshire  GU34  2TJ  Date  of  preparation  Novembei  1595 

»  TRADEMARK  Consumer  Healthcare 


Skin  complaints  are 
often  regarded  as 
'minor*  problems. 
However,  for  many 
sufferers  it  is  the 
psychological 
burden  that  is 
hardest  to  bear  and 
has  the  greatest 
impact  on  their 
lives. 

Zha  Ihomton  helps 
you  recognise  and 

suitable  OTC 
products  for 
sufferers  of 
damaged  skin 

One  ot  the  drug 
scares  to  hit 
the  national 
newspapers 
recently 
concerned  the 
antibiotic  Minocin 
(minocycline),  widely 
prescribed  for  the  treatment 
ol  acne.  Naturally  this 
triggered  enquiries  in  the 
pharmacy  about  the 
treatment  ot  skin  complaints. 

The  pharmacy  is  often  the 
first  port  ot  call  for  sufferers 
and  it  is  important  that  they 
receive  appropriate  advice 
and  treatment  and,  when 
necessary,  referral  to  their 
family  doctor. 

While  skin  complaints  are 
not  life  threatening,  they  can 
cause  untold  embarrassment 
and  extreme  irritation. 
Anxiety  about  the  condition 
can  make  it  worse,  yet  most 
skin  complaints  can  be 
cleared  up,  or  at  least  greatly 
relieved,  with  suitable 
treatment:  facts  that  patients 
should  be  made  aware  of. 


Acne  answers 

Since  the  report  linking 
minocycline  with  a  tew 
cases  of  rheumatoid  arthritis 
and  hepatitis  (resulting  in 
death  in  two  cases]  was 
published  in  the  British 
Medical  Journal  in  January, 
pharmacists,  GPs  and  the 
Acne  Support  Group  have 
received  a  deluge  ot 
enquiries  from  sufferers 
unsure-  whether  they  should 
continue  treatment  with  this 
drug. 

Wyeth  Laboratories, 
manufacturers  of  the  drug, 
say  that  with  over  1  million 
patients  treated  with 
minocycline  each  year  in 
Britain,  the  adverse  effects 
suffered  by  40  or  so  people 
represents  a  veiy  rare 
occurrence.  The  company 
also  points  out  that  these 
adverse  effects  are 
recognisable  and  reversible 
once  treatment  is  stopped. 

Minocycline  has  become  a 
widely  used  treatment 
because  of  its  proven 
efficacy.  However,  users  will 
have  to  decide  tor 
themselves  whether  the 
psychological  strain  of 
severe  acne  outweighs  the 
risk  ot  treatment.  Sufferers 
of  severe  acne  which  won't 
respond  to  OTC  treatments 
should  discuss  the 
alternatives  with  their  GP. 

Causes  and  effects 

Puberty  is  a  prime  time  for 
spots  and  acne  because  of 
an  excess  in  the  body  of  the 
male  hormones,  known  as 
androgens,  traces  ot  which 
are  also  present  in  women. 

These  cause  over-stimul- 
ation ot  the  sebaceous 
glands  which  produce  oil, 
blocking  the  skin  pores. 
Bacteria  can  then  cause 
inflammation  and  infection. 
However,  chronic  acne  can 
also  be  triggered  by  other 
factors,  such  as  the 


contraceptive  pill.  Nor  is  it 
exclusively  a  youthtul 
affliction. 

There  is  no  doubt  that 
acne  can  cause  its  mainly 
adolescent  sufferers  extreme 
distress  and  there  have  been 
a  number  ot  cases  of 
attempted  suicide  by 
sufferers.  While  adolescents 
may  find  themselves  teased 
and  bullied  in  their  youth, 
older  sufferers  find 
themselves  less  successful  at 
job  seeking  than  then  clear- 
skinned  counterparts. 

Clearing  up 

Fortunately,  90  per  cent  ol 
sufferers  are  cleared  ot  then 
acne,  and  most  ot  them  find 


relief  from  OTC  remedies. 

Antibacterial  skin  washing 
liquids  and  soaps  such  as 
Biactol  and  Panoxyl,  and 
antiseptic  creams  and 
lotions,  such  as  Cepton,  will 
reduce  the  level  of  activity  of 
the  bacteria  ever-present  on 
facial  skin. 

Treatments  containing 
benzoyl  peroxide,  such  as 
Clearasil  Gel,  encourage 
peeling  ot  the  dead  top  layer 
of  skin  to  unblock  pores. 
Sensitive  skins  may  suffer 
from  burning  and  redness, 
so  it  is  best  to  try  such 
preparations  on  a  small  area 
of  skin  first. 

II  the  acne  is  not 
responding  to  treatment 


1  2 
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with  OTC  products',  the 
customer  should  be  referred 
to  his  or  her  GP,  who  will  be 
able  to  prescribe  antibiotics 
such  as  minocycline  or 
tetracycline  which  are 
highly  effective. 

It  is  very  important  that 
acne  is  treated  as  soon  as 
possible,  otherwise  the 
inflammation  and  pus 
formation  will  damage  the 
structure  of  the  skin  and 
leave  scars.  Encourage  acne 
sufferers  not  to  squeeze  their 
spots  as  this  can  result  in  a 
pitted  (orange  peel)  scars. 

Teenage  girls  should  take 
care  when  using  cosmetics 
as  bacteria  can  be 
introduced  into  spots  with 


the  finger  tips.  Once  there, 
they  will  easily  multiply.  It  is 
best  to  apply  cosmetics  with 
clean  brushes.  Although 
cosmetics  may  have  a  shelf 
life  ot  two  or  three  years, 
once  opened  they  should  be 
used  up  and  replaced.  No 
cosmetics  or  applicators 
should  ever  be  shared. 
•  For  further  information 
contact:  The  Acne  Support 
Group,  PO  Box  230,  Hayes, 
Middlesex  UB8  9HW.  Tel: 
0181  845  8770. 

Eczema 

Symptoms  ot  eczema  can 
range  from  dry,  scaly  skin  to 
weeping  cracks  and  weals. 
Sufferers  complain  ot 


burning  and  severe  itching. 
Scratching  the  skin  causes 
bleeding  and  opens  the  way 
tor  infection. 

Eczema  may  be  caused  on 
parts  of  the  body  in  contact 
with  irritant  chemicals  or 
detergents.  Other  sufferers 
may  be  allergic  to  eveiyday 
items  such  as  nickel 
jewellery  or  cosmetics. 

Atopic  eczema,  often 
suffered  by  those  with  other 
allergic  conditions,  such  as 
asthma  or  hayfever,  occurs 
on  the  back  of  the  knees, 
ears  and  elbows  and 
sometimes  affects  the  whole 
body.  It  can  be  genetic  or 
triggered  by  a  variety  ot 
factors  ranging  from  diet  to  a 


change  ol  washing  powder. 

This  type  ol  eczema  is 
common  in  babies  but, 
although  il  can  persist  or 

even  develop  111  Icltei  life, 

mosf  grow  oul  ol  the 
condition. 

Managing  eczema 

For  mild  eczema  yon  can 
seieci  from  a  range  ol 
emollients,  such  as  E45 
(  !ream,  Dei  mamisl  Spray, 
Oilatum,  Unguentum  Merck 
( Iream  oi  l  Iltrabase,  for 
example.  They  keep  the  skin 
moisturised  and  slop  il 
drying  oul  and  cra<  king. 

As  soap  (  <in  be  very 
drying  on  skin,  bath  oils  can 
be  used  instead.  Suitable 
products  include  Diprobath, 
Emulsiderm,  I  lydromol  and 
I'olyttii  Emollient.  To 
prevent  contact  eczema, 
customers  ran  be  advised  to 
use  a  protective  cream  su<  h 
as  Savlon  Oarnei  <  'iciiii. 

For  more  severe  symptoms, 
topical  corticosteroids  are 
now  available  ( )T( '  in 
products  such  as  1  Ic45  and 
Eurax  1 1c.  The  anti-inflamm- 
atory properties  of 
hydrocortisone  1  per  rent 
will  often  bring  eczema 
under  control  but,  unlike 
emollients,  which  can  be 
liberally  used,  corticosteroids 
should  be  used  precisely  and 
.sparingly. 

Emollients  should 
continue  to  be  used  with  the 
corticosteroid.  If  the 
symptoms  do  not  respond 
after  two  weeks  of 
hydrocortisone  treatment, 
the  patient  should  seek 
further  help  from  a  GP. 

High  doses  ot  evening 
primrose  oil  may  reduce  the 
itchiness,  but  it  can  take  up 
to  three  months  for  this 
treatment  to  be  effective. 

For  those  whose  e<  /ema 
does  not  respond  to  any 
other  treatment,  Chinese 
herbal  remedies  have  been 
known  to  help,  I  lowever, 
they  should  only  be  taken 
after  consultation  with  a 
doctor,  who  will  monitor 
kidney  and  liver  function. 

•  Information  about  all 
aspects  of  eczema  including 
the  use  of  Chinese  herbs  can 
be  obtained  from  The 
National  Eczema 
Association,  103Eversholt 
Street,  London  NW1  1BU. 
Tel:  0171  388  4097. 

•  The  National  Pharmaceut- 
ical Association  produces 
some  uselul  leaflets  on 
eczema  and  the  use  of 
corticosteroids.  The  NPA 
also  publishes  one  with  tips 
for  helping  a  child  who  has 
eczema. 

•  A  patient  booklet 
'Understanding  Atopic 

Continued  on  pl4  ^ 
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Eczema  referrals 

There  are  a  number  of 
Situations  where  an  eczema 
sufferer  should  be  referred  to 
a  GP  for  further  investigation 
or  treatment: 

•  The  patient  has  never 
suffered  from  eczema  before 

•  The  skin  is  broken  or 
bleeding,  or  you  suspect  a 
secondary  bacterial  infection 

•  Seven  day's  treatment  with  1 
per  cent  hydrocortisone  cream 
has  not  improved  the  condition 

•  Eczema  is  widespread  over 
the  body 

•  Eczema  appears  on  the 
eyes,  face  (ears  can  be  treated 
OTC),  anal  or  genital  areas 

•  The  patient  is  under ten 
years  old 

•  The  patient  is  pregnant 

Information  supplied  by  Crookes  Healthcare 


Symptoms  of  eczema  can  range  from  dry,  scaly  skin  to 
weeping  cracks  and  weals 


A  patient  with  acne 
before  treatment  with 
oral  isotretinoin 


Continued  from  pi  3 

Eczema',  sponsored  by  Leo 
Laboratories,  is  available 
free  to  eczema  sufferers, 
their  families  and  friends.  It 
provides  information  on  the 
condition,  discusses 
treatment  options  and  gives 
handy  hints  on  managing 
the  symptoms.  Copies  are 
available  by  writing  to: 
Understanding  Atopic 
Eczema,  PO  Box  613,  Oxford 
OX44  7QL, 

•  Crookes  I  lealthcare, 
manufacturer  of  the  E45 
emollient  range,  produces  a 
range  of  patient  information 
leaflets  on  Eczema,  Common 
Rashes  and  Itchy  Skin,  and 
Dry,  Sensitive  and 
Uncomfortable  Skin.  These 
can  be  obtained  free  of 
charcje  by  sending  an  SAE 
to:  E45  Skin  Tips,  Dept  CDE, 
PO  Box  193,  Nottingham 
NG3  2HA. 

Psoriasis 

Psoriasis  is  a  non-infectious 
skin  disease  which  causes 
ugly  patches  of  red  skin 
covered  in  whitish  scales. 
Although  the  condition  can 
be  inherited,  some  people 
carry  the  gene  without 
having  any  symptoms 
themselves. 

Symptoms  come  and  go 
for  little  apparent  reason 
although  trigger  factors  have 
been  identified  as  stress, 
viral  infection  and  sonic 
drugs,  beta-blockers,  for 
instance. 

This  distressing  condition 
is  caused  by  skin  cells 
reaching  the  surface  of  the 
skin,  dividing  and  shedding 
much  more  rapidly  than  the 
normal  rate  of  three  to  tour 
weeks. 

Although  psoriasis  can 
occur  at  any  age,  it  lends  to 
first  appear  either  in  the  late 
teens  or  late  middle  age.  It 


affects  both  men  and  women 
equally,  but  in  children  it  is 
more  common  in  girls.  Its 
prevalence  also  varies 
between  different  races, 
being  least  common  among 
North  American  Indians, 
Japanese  and  black 
Americans. 

Treatment  concentrates  on 
decreasing  the  speed  of  cell 
turnover.  The  vitamin  A 
derivative  calcipotriol  is 
used,  as  are  dithranol  and 
products  containing  coal  tar 
such  as  Psoriderm  Bath 
Emulsion. 

Tacalcitol,  a  vitamin  D3 
analogue,  is  a  new 
prescription  treatment  for 
psoriasis  which  also 
interferes  with  cell  turnover. 

PUVA  (a  combination 
treatment  involving 
exposure  to  a  type  of  ultra- 
violet light  and  while  taking 
oral  methotrexate)  and 
holidays  in  the  sun  can  help 
too  -  but  only  if  the  patient 
applies  sun  protection  to 
prevent  sunburn.  Psoriasis  is 
worse  during  the  winter. 

As  with  other  dermatolog- 
ical  conditions,  emollients 
play  an  important  part  in  the 
management  of  the 
condition  by  moisturising 
the  skin. 

The  unpredictable  nature 
of  the  condition,  and  the 
differences  in  response  to 
I  he  wide  spectrum  ol  OTC 
and  POM  treatments,  means 
that  patients  should  consult 
with  a  health  professional  on 
a  regular  basis  to  assess  the 
severity  of  their  condition 
and  the  effectiveness  of 
treatment. 

•  Further  information  can 
be  obtained  from  the 
Psoriasis  Association,  7 
Milton  Street,  Northampton, 
Northamptonshire  NN2  7JG. 
lei:  ()1<><)4  71  1  12() 


Rosacea 

Rosacea  is  a  common,  but 
under  diagnosed,  condition 
which  occurs  on  the  face, 
causing  redness  on  the 
cheeks,  nose  and  sometime 
forehead  or  chin. 

This  intense  but  inter- 
mittent flushing  is  often 
accompanied  by  a  feeling  of 
burning.  Subsequent  thread 
veins  and  even  red  lumps  or 
spots  may  then  develop. 

The  cause  is  unknown,  but 
rosacea  is  exacerbated  by 
extremes  of  temperature, 
spicy  food,  stress  or 
cosmetics.  Many  sufferers  do 
not  seek  help  until  the 
condition  is  at  its  worst. 

The  most  effective 
treatments  are  prescribed 
antibiotics  in  the  form  of 
tablets  or  gels.  You  should 
try  and  dissuade  sufferers 
from  using  OTC  hydro- 
cortisone 1  per  cent.  Using 
cortisone  will  make  the 
condition  worse. 

Sufferers  should  choose 
hypo-allergenic  cosmetics 
such  as  products  from  the 
Simple,  Almay  or 
Neutrogena  ranges,  as  well 
as  non-greasy  moisturisers 
which  protect  the  face  from 
sun  and  wind.  Exfoliates  and 
facial  scrubs  should  be 
avoided. 

Certain  foods,  alcohol,  in 
particular  red  wine,  can 
aggravate  the  condition. 

Above  all  else,  you  should 
persuade  patients  that  their 
condition  can  be  treated 
with  prescribed  drugs  and 
that  their  complaint  will  not 
be  seen  as  trivial.  In  tact,  if 
left,  rosacea  can  cause 
permanent  skin  damage, 
another  incentive  for 
seeking. 

Advice  about  rosacea  is 
available  from  the  Acne 
Support  Group  listed  earlier. 


A  patient  with  acne  after 
oral  isotretinoin 
treatment 


Before  you  go 

Remember  that  many 
sufferers  of  skin  disorders 
are  very  self  conscious  about 
their  condition.  You  could  be 
the  first  member  of  the 
health  care  profession  they 
have  approached  for  advice 
and  information. 

Make  sure  you  have  some 
of  the  freely  available 
consumer  leaflets  about  skin 
conditions  prominently 
displayed  in  your  pharmacy. 
Pharmacies  are  encouraged 
by  the  Department  of  Health 
to  provide  health  promotion 
literature 

Some  customers,  especially 
teenagers,  may  find  it  less 
embarrassing  to  pick  up  a 
leaflet,  read  it  at  home  and 
then  return  for  an  OTC 
product  or  seek  further 
information  from  their  GP. 
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WASH 
E45 


A  quarter  "I  .1  capful  dI  Bath  E45 
poured  into  lukewarm  bath  watei 
turns  l>,n hing  ii iii i  ill \  sk  in  i licrapy, 
I  Ins  unperfumed  kith  nil  rchydrates 
dry  skin,  restores  its  soilness, 
soothes  itching  and,  due  l o  1 1 ^ 
silicone  com ent ,  leaves  .1  long 
lasting  emollicni  harrier. 

Besides  Bath  E45,  the  E45  range 
includes  many  othci  dermatological 
products,  .ill  "t  which  have  heen 
I.  irmulated  and  >  arefully  designed 
to  ci  implement  1  me  am  ithei 


tODUCT  INFORMATION:  CREAM  E45:  White  bland  emollient  cream  which  contains  white  soli  paraffin  Br  H  V\.  w/w,  lij.hr  liquid  paraffin  I'h  tin  1 l.b%  »  » 
J  hypoallergenic  anhydrous  lanolin  1.0%  w/w,  Uses:  For  the  symptomatic  relief  of  dry  4m  conditions,  where  the  use  of  .111  emollient  i»  indicated,  such  as  flaking,  chapped 
n.  ichthyosis,  traumatic  dermatitis,  sunburn,  the  dry  stage  ol  eczema  and  certain  dry  cases  ot  psoriasis  Dosage  and  administration:  Apph  to  the  affected  pan  rwo  01 
ee  times  daih,  Contra-indications,  warnings  etc:  Cream  L45  should  not  he  used  h\  patients  who  ire  sensitive  t"  any  ol  the  ingredients  Packaging  quantities:  hibes 
naming  50g,  tubs  containing  I25g  and  also  500g  RSP:  Hrbe  50g  LI  n  tub  I25g  Li  55  Tub  500g  L8  i5  Legal  category:  GS1  Product  licence  number:  I'l 
11  5904  Product  licence  holder:  Crookes  Healthcare  Ltd  .  Nottingham  NG2  5AA  Date  of  preparation:  I  laohel  |W5  Hc45  HYDROCORTISONE  CREAM: 
100th  white  cream  containing  hydrocortisone  acetate  Pr  1",,  w/w.  Uses:  Lor  the  relict  of  mild  to  moderate  ec:ema,  irritant  and  allergic  contact  dermatitis  and  inseel  bite 
crions.  Dosage  and  administration:  \ppk  sparingly  to  i  -mall  area,  once  or  twice  a  day,  for  .1  maximum  .a  -even  I  iy<  Contra-indications,  warnings  etc:  IL45 
tuld  not  he  uscel  on  the  eyes  or  tace.  the  ano-genital  area  or  on  broken  ot  infected  skin,  including  impetigo,  cold  -ores,  acne  or  athlete's  loot  The  product  should  nor 
used  in  pregnancy  or  in  children  undei  10  ve.irs  without  medic. il  advice  Packaging  quantity:  Tube  containing  I5g  RSP:  11  55  Legal  category:  P 
nduct  licence  number:  I1!.  0527/005°  Product  licence  holder:  t  rookes  Healthcare  Ltd.  Nottingham  NU2  v\A   Date  of  preparation:  Octobei  llW 


Wash  E45  1  s  .1  unique,  non  drying, 
emollient  si mp  sulistil mo  Hc45 
I  lydri  icortisonc  1  ream  I  %  is  the 
most  effective  treatment  you  can 
recommend  foi  mild  in  moderate 
eczema  Lotion  E45  is  an  effective 
moisturisei  that  easily  smoothes 
ovet  large  areas  ol  dry  skin  And 
(  !ream  E45  is  the  clinically  r" ivrn 
mainstay  ol  emollient  therapy  fur 
millions. 


Effective  for  .1  wide  range  ol  dry 
skin  conditions,  fn mi  ichthyosis  ti  1 
eczema  to  contact  dermatitis  to 
general  dryness,  .ill  E45  products 
arc  formulated  without  potentially 
sensitising  additives. 

I  1 1.1 1    inc. 1 1  is  you  can  rely  on  this 

unique  range  to  offer  your 
customers  .1  unique  choice  -  and 
tailor  a  therapy  suited  to  theit 


E45 

COMPLEMENTARY 
THERAPY 
FOR  DRY  SKISM 


First  aid  kit 
in  a  bottle 

//  you  are  a  fan  of  exports  from  down  under 
-  Chardonnay  Fosters,  soap  stars  -  you  can 

now  add  tea  tree  oil  to  the  list. 
Maria  Murray  reviews  the  many  uses  of 
this  essential  oil 


First  did  kit  in  a  bottle  is 
how  Australians 
describe  ted  tree  oil. 
This  versatile  plant 
extract  with  antiseptic 
and  fungicidal  actions  has 
grown  in  popularity  over  the 
last  lew  years  and  is  now 
included  in  shampoos, 
moisturisers,  insect 
repellents,  deodorants  and 
toothpaste  -  as  well  as  being 
used  neat  or  diluted.  Even 
man's  best  friend  can  enjoy 
the  benefits  of  tea  tree  oil 
with  his  very  own  dog 
shampoo  (Thursday 
Plantation).  But  what  is  a  tea 
tree  and  why  should  its  oil 
be  used  for  any  ol  these 
purposes. 

Botanical  facts 

Tea  tree  oil  is  obtained  from 
the  leaves  of  Melaleuca 
alternifoliu,  a  tree  species 
which  is  a  native  plant  ot 
north-east  New  South  Wales 
and  south  eastern 
Queensland,  but  is  now 
grown  in  many  other  parts  of 
Australia.  Legend  has  it  that 
the  plant  was  christened  'tea 
tree'  by  some  ot  Captain 
Cook's  more  adventurous 
crew  members  who 
attempted  to  brew  a  cup  ot 
tea  trom  the  leaves.  They 
may  have  been  a  lot 
healthier  after  drinking  the 
oily  concoction  but  it 
certainly  didn't  taste  like 
Tetley. 

Swampy  inhospitable 
terrain  proved  to  be  ideal 
growing  conditions  for  the 
wild  trees  and  until 
relatively  recently  the 
harvesting  was  carried  out  in 
a  traditional  manner  by 
individual  cutters  using  a 
knife.  The  first  tea  tree  farm 
growing  the  plant  on  a 
commercial  basis  was  set  up 
as  recently  as  1970,  but  the 
huge  increase  in  demand 
has  led  to  a  tenlold  increase 
in  production  ot  tea  tree  oil 
o ve i  Ihe  last  nine  years 

II  takes  12  months  for  the 
tree  to  grow  to  a  height  ol 
tive  leel,  at  which  stage  they 
can  be  harvested.  Each 
mature  leal  ol  Ihe  tea  lice 
contains  hundreds  of  small 
oil  sacs  from  which  the 
essential  oil  is  steam 
distilled. 

How  does  it  work? 

Tea  lice  oil  is  pale  yellow- 
green  in  colour  with  a  spicy, 
yet  antiseptic-like  aroma.  As 
it  is  actually  a  composite  of 
97  substances  including 
monoterpenes, 
sesquiterpenes  and  terpene 
alcohols,  a  standard  has 
been  introduced  to  ensure  a 
consistent  quality.  In  high 
quality  oil,  terpinen-4-ol,  the 
major  bacteriocidal  and 
fungicidal  agent,  must  be  at 


feast  30  per  cent  and  the 
cineole  component  must  be 
less  than  15  per  cent,  as  high 
levels  ol  cineol  have  been 
associated  with  irritation  of 
mucous  membranes. 

Other  constituents  ot  the 
oil  have  a  variety  of 
functions:  penetration 
facilitators  (helping  the 
active  ingredients  pass 
through  the  skin  or  other 
membranes);  lipophilic 
solvents  (to  help  keep  non- 
aqueous elements  in 
solution)  and  antimicrobial 
synergists,  which  act  with 
terpinen-4-ol  to  kill  bacteria. 

Tea  tree  oil  acts  by  causing 
structural  damage  to  the 
bacterial  or  fungal  cell  wall 
and  cell  membrane  followed 
by  a  breakdown  ot  essential 
elements  ot  the  microbial 
cell. 

lea  lice  ml  retains  its 
germicidal  action  even  in 
the  presence  of  blood,  pus, 
serum,  mucous  and  necrotic 
tissue. 

Recent  studies,  earned  out 
at  Australian  universities, 
have  found  that  tea  tree  oil, 
at  concentrations  as  low  as 


0.15  per  cent,  can  effectively 
kill  hospital  isolates  ot 
antibiotic  resistant 
Staphylococcus  aureus. 


Further  research  has 
suggested  that  other 
bacteria  and  fungi,  including 
Candida  albicans  and 
Propionibacterium  acnes  can 
be  inhibited  by  tea  tree  oil, 
at  concentrations  of  between 
0.1  and  0.75  per  cent. 

Through  the  ages 

Aborigines,  the  original 
inhabitants  of  Eastern 
Australia,  have  used  the 
plant  for  medicinal  purposes 
for  thousands  of  years. 
Poultices,  formed  from 
crushed  tea  tree  leaves  and 
mud,  were  applied  to  heal 
wounds,  burns  and  other 
skin  complaints. 

Aboriginal  stories  of 
'magic  lagoons'  with  healing 
properties  probably  relate  to 
lakes  surrounded  by  wild  tea 
trees  where  the  leaves 
falling  into  the  water 
gradually  created  a  vast  tea 
tree  oil  solution. 

In  the  1920s  tea  tree  oil 
was  rediscovered  by  Dr 
Arthur  Penfold  who  found 
the  essential  oil  to  have  1 1- 
13  times  the  germicidal 
action  of  phenol,  but  without 
its  toxicity.  During  the  1930s 
and  early  1940s  the  oil  was 
favoured  by  Australian 
doctors  and  dentists  and 
even  as  far  back  as  1939  tea 
tree  oil  was  being  used  in 
antiseptic  toothpastes.  Tea 
tree  oil  was  issued  to 
Australian  army  personnel 
heading  off  to  the  battlefietd 
during  World  War  II. 

Growing  popularity  ol 
antibiotics  during  the  1940s 
meant  tea  tree  oil  tell  out  of 
favour.  But  consumer  trends 
towards  more  'natural' 
products  and  the  increasing 
threat  of  antibiotic  resistance 
have  both  favoured  the 


In  practice 

The  list  of  ailments  which  tea  tree  oil  can  treat  grows  longer  every  day.  Here 
are  some  suggested  applications: 

•  Spots 

Using  a  cotton  bud  apply  pure  tea  tree  oil  directly  to  the  spots  two  to  three 
times  daily 

•  Insect  bites  and  stings 

Apply  the  oil  immediately  to  the  affected  area  to  obtain  anaesthesia 

•  Muscular  aches 

For  temporary  relief  rub  the  oil  into  the  affected  area  or  add  two  to  three  drops 
to  a  hot  bath  and  soak 

•  Blocked  nose 

Put  one  teaspoonful  of  oil  into  a  steam  bath,  or  put  a  few  drops  onto  a 
handkerchief  or  tissue 

•  Sore  throats,  mouth  ulcers  or  bad  breath 

Dilute  five  to  six  drops  of  the  oil  in  a  small  amount  of  warm  water  -  only  about 
four  to  six  teaspoonfuls  -  and  gargle 

•  Smelly  feet 

To  disinfect  and  deodorise  smelly  feet,  dilute  5-10  drops  of  tea  tree  in  a  bowl 
of  warm  water  and  soak  the  feet  for  five  minutes  every  night 
In  comon  with  all  essential  oils,  tea  tree  should  not  be  taken  internally. 
To  make  life  even  easier  for  us,  a  number  of  manufacturers  have  incorporated 
tea  tree  oil  into  lotions,  shampoos,  conditioners,  insect  repellents, 
deodorants,  soap  and  toothpaste.  Brands  that  you  may  find  on  your  pharmacy 
shelves  include,  Thursday  Plantation,  Australian  Bodycare  and  Beauty  HQ. 

•  If  you  want  to  find  out  more  about  tea  tree  oil  and  its  uses  check  out  Julia 
Lawless'  book  Tea  Tree  Oil,  published  by  Thorsons  and  costing  £3.99 
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WASH 
E45 


Vi  mi  ciin'i  recomiueiul  a  more  cllct live 
way  r  1 1 . 1 1 1  |%  hydrocortisone  I" 
relieve  ilii.'  inll;mim;ition  ol  mild  to 
nil  iderai  e  eczema  and  contact 
ill  i  in. ii  ii  i-   And  Hc45,  the  leading 

I  %  liyJr  ituriisi  me  in  pharmai  \  Ii  n 
years,  is  l he  ideal  complement  in 
cmollicm  therapy. 

rhar's  why,  besides  Hc45,  the  1:45 
range  in<  hides  .i  numhei  i  il  emi  illieni 
products,  .ill  "I  which  have  heen 
formulated  and  carefully  designed  tu 

I I  implement  '  M  te  anotl  icr: 


Wash  E45  is  .i  unit|ue,  non-drying, 
emollient  soap  substitute.  Bath  I  45 
moisturises  and  protects  with  ■> 
Ii  >ng-lasting  emi  illieni  barrier.  L  il  ii  'ii 
E45  i s  .in  effective  moisturisei  thai 
easily  smoothes  over  large  areas 
.il  dry  --kiii.  And  t  Iream  E45  is  the 
i  linically  pn  >\  en  mainstay  i  if  enii  illieni 
therapy  loi  millions. 


:ODUCT  INFORMATION:  CREAM  E45:  White  hl.mJ  cm. >lli 

I  hypoallergenic  anhydrous  I.  lin  I  0""  »  «  Uses:  Fur  the  >ympt  atic  n 

n,  ichthyosis,  traumatic  dermatitis,  sunburn,  the  dn  .t.«x  "I  ec:ema  .inj  i 
ee  times  il.nK  Contra-indicatjons,  warnings  etc:  (  team  b45  should  nut 
training  50g,  tuhs  containing  1 2 5}3  and  also  500g  RSP:  lube  50g  U  "r 

!7  5904  Product  licence  holder:  I   lies  Healthcare  Ltd  .  Nnttmgl  

uiiirh  w'hite  cream  containing  hydrocortisone  acetate  RP  I"»m  i\  Uses:  !. 
ictions.  Dosage  and  administration:  Appt\  •p.niiieh  to  i  small  ite.i,  m 
mid  not  he  used  on  the  eve  m  lace,  the  anti-genital  area  or  on  broken  oi 


mi  which  contain*  w  I  n 
rlicl  "I  dry  skin  conditu 

Iv  used  K  patient*  nil, 


oduct  licence  number:  PL 


i  paraffin  BP  14  5".,  n  »,  lighi  liquid  paraffin  I'll  Bin  12 1»"..  »  « 

here  the  useol  an  e  litem  is  indicated,  such  as  flaking,  chapped 

Dosage  and  administration:  Apph  to  the  attected  part  two  >  «r 
.envitive  to  m\  i  >!  the  ingredients    Packaging  quantities:  Tubes 
Tub  |2ig  ll  ii   lull  iOOg  L.s  ii  Legal  category:  GSL  Product  licence  number:  PL 
\. IAA  Date  of  preparation:  Octobei  1-W5  Hc45  HYDROCORTISONE  CREAM: 
tile  rebel  ol  mild  t'1  moderate  ecretna,  irnr.nii  and  allergic  contact  derm  ifttis  and  insect  hue 
:e  "i  nine  ,i  day,  loi  i  maMtmim  "1  seven  day*  Contra-indications,  warnings  etc:  He4"i 

advice   Packaging  quantify:  Tube  contai  ■■  1      RM>:  IJ  is   Legal  category:  i 


Effective  for  .1  wide  range  ol  dry 
skin  conditions,  from  ichthyosis  to 
eczema  to  contact  dermatitis  to 
general  dryness,  .ill  L45  products 
.11c  formulated  without  potentially 
sensitising  additives. 

Th.it  means  you  can  rely  on  this 
unique  range  to  niter  your  customers 
.1  unii|iic  eliMice  -  and  tailor  a  therapy 
suited  U  1  then  needs. 


E45 

COMPLEMENTARY 
THERAPY 
FOR  DRY  SKIN 


Product  licence  holder:  l  rookc-  Healthcare  Ltd-,  Nottingham  N't i2   SAA    Date  of  preparation: 


i 


i 


The  water  margin 


Liz  Jones  looks  at 
one  of  the  best,  yet 
low-tech,  skin  care 
ingredients  around 

There's  not  much  to  beat  the 
refreshing  teeling  of 
splashing  water  on  your 
face.  It's  an  instant  reviver: 
both  physically  and 
mentally. 

According  to  Dr  Chris 
Gummer,  head  of  skin 
research  at  Procter  & 


Gamble,  water  is  the  most 
active  ingredient  that  can  be 
delivered  in  any  significant 
guantity  to  the  skin  on  a 
daily  basis.  It  removes  the 
white  appearance  of 
dryness,  relieves  tightness 
and  provides  a  soft,  smooth 
surface.  Its  obvious 
plumping  effect  on  dry  areas 
gives  an  instantaneous 
reduction  in  the  appearance 
of  fine  lines  and  wrinkles. 

However,  because  the  skin 
is  lipophilic  (ie  doesn't  like 


water)  it  is 
difficult  to 
deliver  the  water 
where  it  is 
needed.  It  is  even  ' 
more  difficult  to 
maintain  moisture 
over  extended 
periods  eg.  eight 
hours  or  more. 
Many  moisturisers, 
even  when  left  on 
the  skin,  may  only 
show  a  measurable 
effect  for  less  than 
three  hours,  he  says. 

The  goal  of  all 
high-tech,  or  low-tech 
tor  that  matter, 
moisturisers  is  to  keep 
water  in  the  skin. 
Nowadays 

manufacturers  try  and 
achieve  this  through  the 
use  of  moisturisers  with 
water-like  benefits,  such 
as  glycerine.  Don't  forget 
between  60-80  per  cent 
ot  all  moisturisers  are 
made  of  water  any  way!  £3 

Water  babies 

It  should  come  as  no  surprise 
that  water  is  so  important  to 
us.  Indeed,  we  are  composed 
mainly  of  water.  A  woman, 
on  average  is  between  55 
and  05  per  cent  water,  and  a 
man  between  65  and  75  per 
cent. 

It  is  the  principal 
constituent  ot  all  body  fluids 
(blood,  lymph  and  tissue 
fluids)  and  is  the  medium  by 
which  nutrients  are  carried 
to  all  cells  and  waste 
products  removed  through 
the  circulatory  and 


lymphatic  systems.  It 
is  a  shock  absorber,  a 
temperature  regulatoi  and  a 
lubricant.  Wowee! 

Deprivation  of  water  or 
excessive  water  loss  leads  to 
dehydration,  which  in  turn 
can  result  in  dry  skin.  When 
the  stratum  comeum  lacks 
water,  skin  becomes  dry, 
rough  or  cracked  because 
this  skin  layer  needs  water 
to  maintain  its  flexibility. 

And  you  thought  that  the 
advice  to  drink  two  litres  a 
day  (of  water  unfortunately) 
for  a  healthy  complexion 


Skin  care  speak  ...  and  what  it  really 
means 

•  Helps  maintain  a  healthier  complexion  ...  providing  you  cut  out 
chocolate,  alcohol,  chips,  crisps  and  everything  else  that  makes 
life  worth  living 

•  Reduces  the  appearance  of  fine  lines  ...  As  long  as  you're 
measuring  the  depth  of  your  'fine  lines'  under  some  super-duper 
high  tech  laboratory  microscope.  And  what  pray  is  a  'fine  line'? 
Wrinkles,  crowsfeet,  I  got  plenty.  But  fine  lines? 

•  Improves  the  skin's  tone  and  firmness  ...  It's  not  my  skin  that 
needs  firming  but  my  flesh! 

•  Restores  the  skin's  suppleness  and  softness  and  creates  a  more 
radiant  and  fresher  appearance  ...  Terrific.  Enter  the  human  fruit 
salad! 

•  Protects  skin  against  the  elements  ...  Comes  with  a  free 
telescopic  umbrella  and  scarf. 

•  Meets  the  needs  of  mature  skin  ...  contains  cod  liver  oil  and  is 
discounted  by  25  per  cent  on  presentation  of  bus  pass 

•  A  gentle  fluid  for  total  pleasure  ...  What  part  of  the  body  is  this 
meant  for?  Puh-leeze,  this  is  a  family  publication! 

•  Rediscover  the  face  you  left  in  the  mirror  this  morning  ...  No 
thanks.  I  want  to  look  a  lot  better  than  that,  that's  why  I  bought  this 
stuff 

•  Perfect  your  skin  in  minutes  ...  By  consulting  a  Harley  Street 
plastic  surgeon 

•  Allows  your  skin  to  breathe  ...Unlike  you,  who's  breath's  just 
been  taken  away  by  the  price  tag 

*AII  the  above  examples  come  from  current  products  and  their 
advertising 
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Treat  yourself  to  a  home  facial 


Make  it  Simple! 

Part  of  the  new  look  Simple 
skin  care  range  is  full 
ingredient  labelling  on  pack. 
However  what  do  all  the 
ingredients  mean  or  do?  A 
new  consumer  leaflet  from  the 
company  will  soon  reveal  ail. 
As. an  example,  here  are  the 
ingredients  and  functions  of  its 
Overnight  Repair  Cream: 
water:.. vehicle 
PEG-8  Beeswax... emulsifier 
C1 2-1 5  Alky  I  Benzoate... 
emollient 

Dioctyl  Maleate...  emollient 
Glycerin...  humectant 
Cetearyl  Octanoate... 
emollient 

Dimethicone.. .emollient 
Hydrogenated  Vegetable  Oil 
...emollient 

Tocopheryl  (Vitamin  E)  Acetate 
...moisturiser 

Cetyl  Acid. ..consistency  aid 
Propylene  Glycol... humectant 
Sodium  Carbomer..  .thickener 
Lecithin. ..Liposome 
Methylparaben... preservative 
BHT...  antioxidant 
Sodium 

Hyaluronate... moisturiser 
2-Bromo-2-Nitropane-1, 3-diol 
...preservative 

And  remember  when  you  are 
reading  the  list,  the 
ingredients  are  listed  in 
descending  order  by  volume. 

Source:  Simple,  Smith  &  Nephew 


4ST' 


Start  by  giving  your  face  and 
thorough  cleansing  with  your  usual 
products.  This  is  no  time  to  try 
something  new... 
Now  begin  to  massage  your  skin 
using  your  usual  moisturiser  using 
the  following  movements: 

1.  Stroke  upwards  to  chin  using 
alternate  hands  (sometimes  it's 
easier  to  use  the  backs) 

2.  Place  your  thumbs  in  front  of 
your  neck  and  'knuckle'  the  cream 
firmly  into  the  back  of  the  neck  right 
up  to  the  base  of  the  skull 

3.  Now  place  two  fingers  above  and 
below  the  jawbone  and  pull  them 
gently  from  point  of  chin  to  ears 
several  times 

4.  Using  three  fingers,  stroke 
upwards  and  outwards  form  the 
corners  of  the  mouth,  under 
cheekbones  to  top  of  the  ears 

5.  Now  from  nose  up  and  out  to 
temples  under  cheeks 

6.  From  between  eyebrows  trace  a  V 
shapes  up  to  hairline 

7.  Then  apply  quick  short  strokes, 
hand  over  hand,  down  over  the  nose 
8  Finally  tap  very  gently  around  the 
delicate  eye  area,  working  inwards 
under  the  eyes  towards  the  nose  and 
outwards  over  the  lids  towards  the 
temples.' 

Once  you've  completed  this  drill, 
remove  all  traces  of  any  leftover 
moisturiser.  You  are  now  ready  for 
your  face  pack. 

Apply  this  thickly,  making  sure  you 
cover  up  all  the  pores  (but  leaving 
two  nice  big  'panda  eyes'  around  the 
eyes. 

Ignore  phone/door  bell/  kids  and 
dream  of  Dr  Ross/Dr  Green  (from 
ER  -  hey  this  is  your  daydream,  you 
choose)  for  20  minutes.  Return  to 
reality  and  remove  pack. 
Now,  looking  so  toned  and  glowing, 
how  could  either  Ross  or  Green  turn 
you  down? 


was  cin  Old  Wives'  Telle? 
Mais  non!  Six  to  eight 
qlcisses  (i  dciy  will  do  more 
for  your  skin  than  ciny  cream 
on  the  markel  -  mainly 
because  it  plays  an  essential 

Idle  111  skill-fell  renewdl  by 

keeping  moisture  levels 
high.  Without  il  your  skin 
w  ill  dry  out  and  the  wrinkles 

you've  been  trying  to  keep 
til  buy  will  triumph. 

Look  .il  the  example  ol 
Lauren  Hutton,  who  at  the 
age  ol  45+  is  still  modelling. 
She  swears  by  mineral 
Wcitei.  In  Fact  hei  tip  is  to 
strategically  place  bottles  ol 
mineral  water  around  the 
house,  so  that  she  can  swig 
al  will.  Il  sounds  like  a 
good  idea  in  order  to  meet 
thai  two  hire  a  day 
requirement. 

Cleansing  spirit 

Water  also  forms  a  major 
basis  for  most  ol  out 
cleansing  routines. 

Dermatologists  are  split 
over  whether  washing  with 
soa])  and  water  is  a  no-no  or 
not.  Some  believe  that  it 
produces  the  best  cleansing 
results  -  il  cuts  through  oil 
and  grime  on  oily  acne- 
prone  skin  like  a  dream  - 
while  others  think  il  too 
harsh  because  it  destroys  the 
skin's  natural  flora  and  pH. 
Tin ■  fact  is  although  the 
acid-mantle  that  protects  the 
skin's  natural  flora  is 
removed  by  soap  and  water, 
it  ac  tually  renews  itself  in 
around  45  minutes. 

So  your  cleansing  habits 
should  really  depend  on 
your  skin  type.  It  you  have 
oily  skin  then  you  might  just 
get  away  with  the  daily  use 
ol  soap  and  water  and  it  you 
have  dry  skin  then  a  more 
emollient  cleansing  cream 
and  toner  will  seem  like  a 
better  option. 

But  what  about  the 
majority  of  us  who  have 
combination  skin?  And 
sensitive  skin  to  boot?  It 
seems  that  the  'normal' 
vai  iant  of  yesteryear  is  long 
gone;  sensitive  and 
combination  seem  to  be  the 
'normal'  ol  the  Nineties. 
Well  there  are  a  lot  of  facial 
washes  out  there  for  starters. 

Indeed,  L'Oreal  research 
suggests  that  over  50  per 
cent  ot  women  in  the  UK 
claim  to  have  sensitive  skin 
which  requires  specific  care. 
A  lot  of  this  stems  from  the 
fact  we  all  like  to  think  we 
have  sensitive  skin. ..it  adds 
to  our  feminine  allure! 

And  manufacturers  love 
all  our  foibles  and 
insecurities.  The  growth  of 
syndet  bars  (soap  free 
cleansing  bars)  has  been 
fuelled  by  our  desire  tor  a 
less  harsh  alternative  to 


soap.  And  the  number  ol 
cleansing  regimes  on  the 
shelves  have  more  than 
doubled  in  the  last  couple  of 
years  -  foaming  gels,  oil 
control  washes. 

Modern  toners  bear  little 
resemblance  to  theii 
asi  ringi  ml  counterparts  ol 
days  gone  by.  Alcohol-free 
seems  to  be  the  new 
positioning  foi  these  gentler 
toners.  I  fowever,  I  tend  to 
find  that  a  splash  with  cold 
walei  aftei  the  cleansing 
process  is  just  as  good  as  any 
alcohol-free  tonei  on  the 
markel  -  and  it's  much 
cheaper  too! 


-  \ 
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Even  Ancient 
Egyptians  realised 
the  importance  of 
good  oral  hygiene. 
Victoria  Goldman 
uncovers  the 
historical 

background  of  our 
oral  care  products 


Oral  hygiene  has  been 
practised  tor 
centuries.  Ancient 
records  such  as 
Egyptian  Papyrus 
dating  from  3700  BC  are  lull 
ot  references  to  tooth  decay. 
People  blamed  'toothworms' 
for  holes  in  their  teeth  and 
tried  to  prevent  further 
damage  with  mouthwashes 
and  toothpicks. 

Early  attempts  at  oral 
hygiene  weren't  very 
inviting.  Hippocrates  (460- 
370BC)  recommended 
rubbing  the  teeth  with  a 
concoction  ot  burnt  hare's 
head  and  mouse  parts  mixed 
with  powdered  marble, 
followed  by  a  mouthnnse  of 
dill,  aniseed,  myrrh  and 
wine.  The  charcoal 
produced  from  burning  the 
bones  acted  as  a  cleansing 
agent. 

Primitive  brushes 
consisted  ot 
frayed  twigs 
ot 


rosemary, 
juniper  and 
cypress.  They 
were  used  to 
pick  between  the 


teeth  and  smooth  down  the 
surfaces.  Modern-type 
toothbrushes,  with  ivory 
handles  and  bristles  made 
from  horse  hair  and  silk, 
were  invented  in  China  in 
1498,  and  were  adopted  by 
European  courts  as  fashion 
accessories.  By  the  1800s, 
toothbrushes  could  be  found 
in  most  households. 

The  first  toothpastes  were 
harsh  brittle  powders; 
people  attacked  their  teeth 
with  mixtures  of  crushed 
bone  and  porcelain.  Less 
abrasive  dental  creams  were 
introduced  in  1833  and  sold 
in  jars.  In  the  1890s, 
toothpaste  made  its  debut  in 
collapsible  tubes  based  on 
those  used  by  artists. 
Oral  hygiene  was 
originally  practised  to 
prevent  bad  breath. 
Courtesans  in  the 
18th  century  used 
breath  sweeteners 
made  from  wine, 
honey  and  spices 
mixed  with  burn  I 
ashes.  It  wasn't  until 
Victorian  times  that  it 
was  discovered  that 
regularly  brushing  the 
teeth  prevented  tooth 
decay. 

Research  into  dental 
health  progressed  during  the 

9th  and  early  20th 
centuries.  In  1938,  the 
modern  toothbrush  with 
nylon  bristles  and  a  plastic 
handle  was  invented,  and 
mass  marketing  made  this 
relatively  inexpensive  brush 
widely  available.  Nylon  has 
many  advantages  over 


natural  bristles.  It  is 
less  susceptible  to  bacterial 
contamination,  has  an 
increased  resistance  to 
fracture  and  dries  out  faster. 

Brushing  up 

Dentists  recommend  that 
people  use  a  long-handled 
toothbrush  with  a  compact 
head  and  medium-textured 
bristles,  rigid  enough  to 
dislodge  plague.  However, 
modern  toothbrushes  come 
in  a  variety  of  different 
shapes  and  sizes,  and 
ergonomically-designed 
products  are  intended  to 
make  brushing  less  of  a 
chore. 

A  toothbrush  with  a 
flexible  neck  is  designed  to 
stop  people  putting  too 
much  pressure  on  their  teeth 
and  wearing  down  the 
enamel.  The  brush  head 
should  be  small  enough  to 
reach  the  back  of  the  mouth 
and  manoeuvre  easily  at 
different  angles.  A  rubber 
handle  provides  a  firmer 
grip  and  is  less  slippery 
when  the  brush  gets  wet. 
Some  children's  brushes 
have  extra  thick  handles  to 
increase  control. 

Toothbrushes  were 
originally  designed  tor 
specific  purposes  - 
interdental  brushes  with  one 
long  lull,  for  example,  clean 
between  the  teeth  -  but 
many  brushes  are  now 
multi-functional.  Toothbrush 
heads  may  have  bristles  that 
are  alternately  long  and 
short,  multi-directional,  saw- 


toothed  or 

have  a  spring  action,  and  are 
designed  to  follow  the 
profile  of  the  teeth  and  reach 
interdental  spaces.  There  is 
even  a  toothbrush  with  a 
semicircular  head  designed 
to  brush  three  sides  of  the 
teeth  at  once. 

Toothbrush  bristles  curl 
with  age.  Dentists 
recommend  that  people 
renew  their  toothbrush 
every  two  or  three  months, 
but  the  average  person 
renews  only  once  every  ten 
months.  Toothbrushes  are 
available  with  replacement 
heads,  and  some  products 
have  blue-coloured  central 
bristles  that  wear  down  with 
use,  as  a  reminder  that  the 
brush  needs  to  be  replaced. 

Oral  hygiene  hasn't 
escaped  the  clutches  of 
technology.  The  first  electric 
toothbrushes,  introduced  in 
the  late  1930s,  had  very  little 
impact,  and  the  newest 
generation  still  takes  up  only 
a  small  sector  ot  the  oral  care 
market.  Although  there  is  no 
clinical  evidence  thai 
electric  toothbrushes  are  any 
more  effective  than  manual 
brushes,  they  are  useful  for 
people  with  reduced 
dexterity. 

Let's  get  pasted 

Toothpaste  is  used  by  95  per 
cent  of  the  population.  Gel 
formulations  and  2-in-l 
pastes  and  mouthwashes  are 
the  latest  innovations  to  hit 
the  toothpaste  market, 
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Top  tfen  fpr 
toothcare 

Toothcare  is  a  lifelong 
commitment.  Here  are  ten 
simple  tips  to  help  you 
achieve  'teeth  for  life' 

1 .  Start  young.  Good  toothcare 
habits  in  childhood  will  last  a 
lifetime 

2.  Visit  your  dentist  regularly, 
preferably  every  six  months,  or 
as  recommended  by  your 
dentist 

3.  Seek  advice  from  a  dentist  or 
dental  hygienist  on  ways  of 
preventing  dental  diseases 

4.  Reduce  the  intake  and 
frequency  of  sugar  and  sugary 
products,  such  as  soft  drinks, 
especially  between  meals  and 
last  thing  at  night 

5.  Thoroughly  clean  your  teeth 
and  gums,  morning  and  night, 
for  at  least  two  minutes  each 
time 

6.  Use  a  fluoride  toothpaste 
which  helps  strengthen  and 
protect  teeth  against  decay 

7.  Use  dental  floss/tape  after 
proper  instruction  to  remove 
plaque  from  between  teeth 

8.  Use  disclosing  tablets  to  help 
you  see  if  any  plaque  is  left  on 
your  teeth 

9.  Don't  think  eating  an  apple 
will  replace  regular  brushing 

10.  Remember  that  prevention 
is  better  than  cure 

(Information  provided  by  Philips  Home 
Appliances) 


which  is  worth  over  £257 
million  (Nielsen  July/ August 
1995). 

Fluoride  toothpastes  were 
first  introduced  in  the  early 
1970s  cind  are  now  industry- 
standard.  They  have  been 
shown  to  reduce  cavities  by 
up  to  40  per  cent.  Most  adult 
toothpastes  contain  fluoride 
levels  of  looo  ppm,  although 
some  contain  1500  ppm; 
children's  toothpastes 
contain  smaller  amounts  ol 
fluoride. 

Some  toothpastes  claim  to 
be  able  to  prevent  the  build- 
up (il  plaque  and  (he 
subsequent  formation  of 
tartar,  which  may  lead  to 
gum  disease.  Antiplaque 
agents  include  triclosan  and 
zinc  citrate;  when  combined 
with  copolymer  their 
benefits  are  longer-lasting. 

Bicarbonate  of  soda 
[baking  soda)  is  not  new  -  il 
has  been  used  in  oral  care 
since  the  1800s  -  but  was 
:>nly  launched  into  the  wider 
population  in  the  form  of 

nolhpasle  ,i  lew  \euis  aqti 
It  is  though  I  to  decrease  the 
:icidity  el  plaque  and  reduce 
bacteria  build-up,  hut  its 
:linical  benefits  are  still 
unclear. 

Whiter  and  brighter 

rhe  early  toothpowders 
were  intended  to  restore  the 
natural  colour  ot  blackened 
:eeth,  and  abrasive 
toothpastes  are  still  used  by 
many  smokers  today. 


Whitening  toothpastes  are 
also  becoming  popular 
among  non-smokers  with  a 
desire  for  white  teeth.  Less 
abrasive  cosmetic 
formulations  were  Inst 
introduced  to  the  UK  public 
in  1 992  and  work  by 
breaking  down  the  bonds 
that  adhere  stains  to  the 
surface  ol  teeth. 

Sensitive  souls 

As  oral  hygiene  has 
improved  over  I  be  lasl  50 
years,  incorrect  and  over- 
zealous  brushing  has  led  to 
other  denial  problems.  One 
in  three  adults  claim  to  have 
sensitive  teeth,  a  major 
cause  ol  inoulli  discomfort. 
Sensitive  toothpaste  was 
launched  in  the  UK  over  30 
years  ago,  but  only  1 5 
percent  ol  people  with 
sensitive  teeth  use  a 
specially-formulated  paste. 

Swirl  and  spit 

Since  the  17th  century, 
people  have  washed  out 
their  moulbs  alter  meals  but 
mouthwashes  are  no  longer 
reserved  for  after-brushing 
use.  Clinical  trials  have 
shown  that  some  pre- 
brushing  solutions  reduce  50 
per  cent  more  plaque  in 
hard-to-reach  areas  than 
brushing  alone. 

Most  mouthwashes 
contain  fluoride  with  an 
antibacterial  agent  such  as 
chlorhexidine  or  triclosan. 
Then  antiseptic  properties 
disinfect  the  mouth  and 
leave  it  tasting  tresti. 
( Ihlorhexidine  shouldn't  be 
used  daily  since  it  can  leave 
yellow  stains  on  the  teeth. 

Alcohol  has  been  an 
ingredient  of  mouthwashes 
for  centuries,  but  recent 
claims  thai  il  reduces  pi  I 
and  corrodes  leelh  have  led 
to  I  In  ■  introduction  of 
alcohol-free  formulations. 

Between  the  teeth 

People  have  used  waxed 
thread  to  (  lean  between 
their  teeth  since  the  early 
19th  century.  Dental  threads 
-  floss,  tape  and  ribbon  - 
remove  plaque  that 
toothbrushes  can't  reach, 
and  many  are  impregnated 
with  fluoride.  Waxed 
threads,  which  glide  more 
easily  than  unwaxed 
versions,  are  particularly 


useful  il  someone  has  a  lot  ol 
fillings  or  uneven  edges  on 
their  teeth. 

II  everyone  used  boss  or 
tape  daily  as  recommended 
by  dentists,  we  would  use 
enough  floss  in  the  UK  every 
year  to  stretch  to  the  moon 
and  back  over  12  times. 

Final  note 

Clean,  healthy  teeth  are  a 
crowning  glory,  particularly 
if  they're  framed  by  a  big 
smile.  The  basic  message  is 
that  prevention  is  better 
than  cure.  Regular  brushing 
and  visits  to  the  dentists  will 
keep  the  Ancient  Eygptian 
'toothworms'  at  bay. 
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It's  not  what 

you  say. 


Words  are  just  one 
aspect  of  our 
communication 
with  others.  Often  it 
is  our  unconscious 
signals  and  signs 
that  betray  our  true 
feelings.  Read  on  as 
Diane  Bailey 
translates  some  of 
the  basics  of  body 
language 


Experts  say  that  what  you 
say  and  how  you  say  it 
makes  up  only  about  a 
seventh  ot  the  impression 
and  'messages'  which  you 
convey  to  other  people.  The 
rest  depends  on  what  they 
see,  body  language  and  the 
way  in  which  you  say  it 

Body  language  could  be 
described  as  'the  art  ol 
seeing  what  others  are 
thinking'.  There  is  a  direct 
link  between  our  body 
position,  gestures,  facial 
expressions  and  what  we  are 
thinking,  feeling  and 
speaking. 

First  impressions 


The  way  we  move,  act  and 
speak  when  we  first  meet 
people  is  central  to  the 
overall  impression  they  have 
ol  us.  One  of  the  basic  rules 
ol  human  relationships  is 
that  people  get  on  best  with 
those  they  trust.  This 
extends  to  business  where 
people  trade  from  and  deal 
most  happily  with  those  they 
trust, 

II  is  important,  when 
i  usloint'is  I  ii  si  sci  •  you  in  the 
pharmacy,  that  they  see 
someone  whose  body 
language  is  positive  and 
welcoming. 

Someone  who  slouches 
and  looks  grumpy  or  who 
stands  with  folded  arms 
appears  very  unwelcoming. 
Standing  up  straight,  facing 
the  customer  with  a 
pleasant,  interested 
expression  looks  both 
professional  and  welcoming. 

An  awareness  ot  basic 
body  language  and  the 
messages  it  sends  oul  will 
help  you,  not  only  to  'read' 
your  customers  effectively, 
but  to  send  positive, 
welcoming  and  encouraging 
messages  to  them 

Some  experts  suggest  that 
how  you  see  yourself  is  how 
you  project  yourself  .  The 
important  question,  then,  is 
do  you  see  yourself  as  others 


see  you?  Your  ideal  self  is 
the  way  you  can  see 
yourself,  your  social  self  is 
how  others  see  you.  The 
closer  the  'ideal'  is  to  the 
'social',  the  more  likely  you 
are  to  create  the  correct 
impression  with  customers. 

Cues  and  clues 

We've  all  heard  that 
someone  who  scratches  their 
nose  or  covers  their  mouth  is 
likely  to  be  lying  or  that 
someone  who  frowns  is 
angry.  However,  it  isn't  as 
simple  as  that.  Body 
language  is  not  about 
isolated  gestures  but  much 
more  about  clusters  of 
gestures  and  impressions. 

Body  language  cues  and 
clues  are  often  called  'non 
verbal'  cues  and  clues. 
These  come  from  a  number 
of  sources: 

Posture 

The  way  we  hold  our  bodies 
is  very  important.  You  need 
to  appear  open  and  friendly. 


Leaning  slightly  towards  the 
customer  when  talking  to 
them  shows  interest  and 
concern.  Leaning  or  turning 
away  could  indicate  lack  of 
interest  or  boredom.  A 
classic  signal  of  aggression 
is  standing  with  hands  on 
hips.  Fear  or  concern  is  often 
shown  by  folded  arms. 

Gestures 

The  right  gestures  at  the 
right  time  can  replace  the 
spoken  word.  However  the 
wrong  gesture  can  also  spoil 
some  well-chosen  words  or 
upset  the  other  person. 

We  can  all  interpret 
gestures  such  as  a  nod,  a 
wink,  a  shrug  of  the 
shoulders.  An  ill-placed 
yawn  can  easily  make  a 
i  ustomei  tool  \  ou  are  not 
interested  in  them. 
Clenching  your  hands 
together  just  because  they 
are  cold  could  make  a 
customer  feel  that  you  are 
frustrated  or  hostile  towards 
them.  It  you  do  this  when 
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the  customer  has  a 
complaint  it  may  make  you 
[eel  calmer  hut  il  could 
make  the  customer  feel  even 
angrier  or  more  aggrieved. 
Stabbing,  angry  or  sharp 
gestures  should  always  In- 
avoided  when  dealing  with 
:ustomers. 

Eye  contact 

rhe  eye  is  probably  Hit  -   si 

expressive  pari  ol  the 
luniau  body.  <  )ui  pupils 
lilate  and  contract  with  oui 
noods,  they  are  larger  and 
Tiore  open  when  happy  or 
excited  and  closed  and 
smaller  when  we  are  angry 
>r  feel  negative. 

Research  has  shown  thai 
Amen  a  person  sees  two 
lifferent  photos  ol  the  same 
ndividual  they  mentally 
Drefer  the  photo  where  the 
nipils  are  larger. 

Looking  at  people's  eyes, 
hat  is  their  pupils,  will  help 
/ou  judge  whether  you  are 
yetting  through  to  Ihem  or 
rot. 

The  normal  blink  rati-  is  6 
o  8  per  minute.  Boredom  or 
oss  ol  interest  is  likely  il  I  he 
)link  rate  slows  down.  Being 
iware  ot  pupil  dilation  or 
eye  blink  rate  can  help  you 
liter  your  conversational 
ack  to  keep  the  customer 
nterested. 

Looking  someone  in  the 
eye  when  you  speak  to  them 
;hows  that  you  are  aware  or 
nterested  in  them.  We  can 
;eem  honest  or  dishonest 
lepending  on  the  eye 
:ontact  we  maintain. 

Someone  who  makes  eye 
rontact  for  less  than  a  thud 
)f  the  time  is  probably  not 
eeing  completely  honest.  On 
he  other  hand  staring 
ixedly  at  someone  100  per 
rent  of  the  time  can  be 
msettling  tor  them.  A  good 
eye  contact  rate  to  aim  for  is 
30  per  cent  to  70  per  cent  of 
he  time.  Where  to  look  can 
3e  important. 

Head  and  face 

ihese  two  indicators  are 
Dest  considered  together.  We 
ill  have  a  wide  range  of 
:acial  expressions.  Some  of 
hese  such  as  smiling, 
scowling,  frowning  are 
rommon  throughout  the 
world  and  through  all 
:ultures.  Expressions 
:oupled  with  head  positions 
and  gestures  quickly  tell  us 
what  people  are  feeling 
without  the  need  for  any 
words. 

Head  positions  are 
relatively  easy  to  read.  Tilted 
to  one  side,  particularly  if 
accompanied  by  a  smile, 
indicates  interest.  Keeping 
your  head  down  implies  a 
closed  or  negative  attitude. 

It  is  very  important  with 


As  the  conversation 
develops  move  your  gaze 
down  somewhat  as  shown 
by  the  position  of  the 
triangle  here 

customers  that  your 
expression  is  appropriate, 
too  broad  a  smile  may 
suggest  to  the  customer  that 
you  are  not  taking  Ihem 
seriously.  Your  expression 
and  head  position  will  speak 
volumes  to  the  customer, 
make  sure  that  they  say 
what  you  want  them  to  say. 
There  are  unwritten  rules 
about  touching  other  people. 
People  in  places  like  lilts 
and  gueues  where  they  are 
forced  into  close  physical 
contact,  or  to  touch  each 
other,  avoid  speech  and  eye 
contact  to  lessen  the 
intrusion. 

Physical  Contact 

Generally  the  only 
acceptable  touching 
between  strangers  is  a 
handshake.  However,  if 
people  are  concerned  or 
upset,  as  they  may  be  in 
your  pharmacy,  a  gentle 
hand  on  the  arm  or  a  touch 
on  the  hand  accompanied  by 
a  sympathetic  impression 
can  be  very  reassuring.  If 
someone  is  really  upset,  an 
arm  round  the  shoulder  can 
be  very  helpful,  in  other 


circumstances  though,  such 
action  could  be  seen  as 
patronising. 

Personal  Space 

One  way  to  make  someone 
teel  very  uneasy  is  to  invade 
their  personal  space  and  get 
too  close  to  them.  This  is 
seen  as  threatening  and  as 
an  invasion  of  privacy.  If  you 
get  too  close  uninvited  the 
other  person  can  take  a 
dislike  to  you  without  really 
understanding  why. 

Personal  space  varies  with 
different  cultures.  The 
Japanese,  for  example,  live 
in  crowded  conditions  and 
have  smaller  personal  space 
areas  than  most  Europeans. 
For  most  people  in  the 
English  speaking  world 
spatial  zones  or  areas  tend  to 
be  as  follows  (Source  -  Alan 
Pearse). 

The  dimensions  below 
show  how  important  it  is  not 
to  invade  customers' 


intimate  and  personal  /om  -s 
il  you  want  them  to  be 
comfortable. 

Use  your  voice 

Your  voice  and  the  vocal 
noises  you  make  in 
conversation  are  very 
important.  The  tone,  volume 
and  pitch  ot  your  voice  can 
influence  the  way  customers 
receive  your  words  and 
messages. 

A  loud  shrill  voice  could 
give  a  customer  very 
negative  impressions,  while 
a  soft  relaxed  voice  could 
indicate  empathy  and 
interest. 

While  listening  to 
customers  you  can  show 
interest,  particularly  in  a 
telephone  conversation  by 
making  noises  such  as: 

'Umm'  'ah'  'ah  ah'  'OK' 

Silence  itself  can  be 
useful.  Don't  rush  in  to  till 

Continued  on  p24  ► 


Public  Zone 

Generally  for  talking  to  large 

groups  -  over  3.5  metres 

Social  Zone 

This  is  for  contact  with  strangers 

and  includes  sales  situations  - 1.2 

to  3.5m 

Personal  Zone 

For  social  occasions  and  friends  - 

46cm  to  1 .2m 

Intimate  Zone 

For  loved  ones  only  - 15  to  46cm 

Vocal  indications 


Tone 

Volume 

Pitch 


Voice 
Upset  <  ►  Relaxed 
Loud  <  ►  Soft 
Shrill  <  ►  Rounded 
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Continued  from  p23 

every  silence,  it  may  indicate 
that  a  customer  is  interested 
and  considering  what  you 
are  saying.  Read  their 
posture  expression  and  eye 
contact  to  tell  you  when  to 
read . 

Read  the  language 

In  a  sales  situation,  indeed  in 
any  situation  where  you  deal 
with  people,  understanding 
the  effect  of  your  own  body 
language  as  well  as 
interpreting  theirs  will  help 
you  to  be  more  effective  and 
successful. 

Don't  lorget,  warmth, 
hostility,  control  and 
submissiveness  can  all  lie 
shown  by  body  language 
and  non  verbal  signals. 
Remember  you  are  looking 
lor  clusters  or  groups  ol 
signals  and  not  just  isolated 
indications  or  gestures 

•  Warmth,  signitied  by: 


Proximity,  relaxed  tone  of 
voice,  smiles  and  respect  of 
personal  space 
•  I  lostility  signified  by: 
Hard  expression,  staring 
eyes,  invading  personal 
space,  'set'  mouth  and 
distance 

Conclusion 

It  may  seem  a  shame  but 
people  will  judge  a  book  by 
its  cover.  They  will  make 
immediate  judgements 
about  you  based  on  what 
they  see. 

You,  on  the  other  hand, 
must  avoid  making  such 
instantaneous  judgements 
about  your  customers.  Learn 
to  use  your  understanding  of 
body  language  to  help  you 
achieve  really  successful 
relationships  and 
interactions  with  customers 
and  colleagues. 

(Diane  Bailey  runs  Diane 
Bailey  Associates,  a  training 
consultancy  in  Rochdale) 


Congratulations 

to  Diane  Bailey! 

Congratulations  to  Diane  and 
her  staff  at  Diane  Bailey 
Associates  which  recently  was 
recognised  with  an  Investor  in 
People  award.  Although  they 
were  delighted  to  achieve  the 
standard,  they  were  already 
doing  much  of  what  was 
required  by  liP.  It  just  needed 
recognising,  reorganising  and 
documenting. 

Diane  says  HP  was  an 
opportunity  for  her  to  show  her 
high  level  of  commitment  to 
her  staff.  "Staff  feel  much 
more  empowered  about  being 
able  to  identify  their  own 
training  needs.  It  enables 
them  and  me  to  maximise 
their  potential." 

The  company  was 
established  in  1982  to  provide 
consultancy,  design  and 
delivery  of  bespoke  training. 


Product  Information.  Nurofen  Micro-Granules-  < 
Each  sachet  contains  400mg  Ibuprofen  B.P.  T 
Indications:  Effective  in  the  relief  of 
headaches,  cold  and  'flu  symptoms,  rheumatic 
and  muscular  pain,  backache,  fever,  migraine, 
period  pain,  dental  pain  and  neuralgia. 
Dosage  and  Administration:  Adults  and  children 
over  12  years:  Initial  dose  1  sachet,  then  if 
necessary  1  sachet  every  4  hours.  Do  not  excei 
3  sachets  in  any  24  hours. 
Precautions  and  Warnings:  As  with  some  other 
pain  relievers.  Nurofen  Micro-Granules  should  n 
be  taken  by  patients  with  a  stomach  ulcer  or 
other  stomach  disorder  or  hypersensitivity  to 
ibuprofen.  Patients  receiving  regular  medication 
asthmatics,  anyone  allergic  to  aspirin,  and 
pregnant  women  should  be  advised  to  consult 
their  doctor  before  taking  Nurofen  Micro-Granule 
Each  sachet  contains  132mg  (approximately 
6mEq|  sodium.  This  should  be  considered  in 
patients  whose  overall  intake  of  sodium  mustbi 
restricted.  In  normal  use,  side  effects  are  very 
rare,  but  may  occasionally  include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding,  and 
skin  rashes.  Not  recommended  for  children  und( 
12.  If  symptoms  persist  for  more  than  3  days 
patients  should  be  advised  to  consult  their  doctc 
Product  Licence  Number:  0327/0081. 
Licence  Holder:  Crookes  Healthcare  Limited, 
Nottingham,  NG2  3AA.  Legal  Categon/:  P. 
Price:  Nurofen  Micro-Granules:  6's  £1.69,  l- 
12's  £2.95.  Date:  lune  1995. 
Reference: 

1.  Busson,  M..  J.  Int.  Med.  Res.  1986, 14,  53. 
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A  sachet  of  Nurofen  Micro-Granules  dispersed  in  water  provides  fast  relief  for 
mild  to  moderate  pain.  Delivering  all  the  benefits  of  Nurofen  in  a  soluble 
form,  it's  as  well  tolerated  as  paracetamol  and  gentler  on  the  stomach  than 
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matter 


Incontinence  is  a 
subject  which  can 
raise  a  lot  of  laughs, 
but  as  pharmacist 
Mary  Allen 
explains,  it's  no  fun 
for  the  three  million 
adults  who  suffer 
from  it.  The  good 
news  is  that  as 
many  as  70  per  cent 
can  be  successfully 
treated  to  cure  or 
vastly  improve  their 
condition 


Did  you  realise  that 
last  Tuesday 
(March  19)  was 
National 
Continence  Day 
tollowed  on 
Wednesday  by 
National 
Bedwetting  Day? 
No  this  wasn't  an 
invitation  tor 
everyone  to  wet 
the  bed  -  instead  it 
was  a  day  for 
health 

professionals  to  try 
to  get  the  message 
across  to 
incontinence 
sufferers  and  their 
carers  that  help  is 
available. 
Hopefully,  your 
pharmacy 
displayed  the 
stickers  supplied 
by  the  Department 
of  Health  and  had 
plentiful  stocks  of 
the  campaign 
leaflets.  If  not, 
don't  worry  - 
incontinence 
doesn't  just  happen 
once  a  year  -  you 
can  use  the  leaflets 
at  any  time,  so  nag 
your  pharmacist  to 
order  some  now  (or 
take  the  initiative 
yourself  -  supplies 
are  free). 

How  common 
is  it? 

If  you  think  about 
it,  three  million 
adults  is  a  lot  of 
people.  It  means 
that  the  average 
pharmacy  will 
have  300 

customers  with  the 
problem.  Most  of 
them  don't  seek 
help,  either 
because  they  don't 
know  they  can  be 
helped  or  because 


they  are  just  too 
embarrassed  to  talk  about  it. 
So  it's  up  to  us  to  break 
down  the  barriers. 

Last  year,  I  ran  a  meeting 
tor  pharmacists  on  health 
promotion  and  split  the 
audience  into  four  groups, 
each  with  a  different  topic, 
to  discuss  what  pharmacies 
could  do  to  give  people 
better  information  or  other 
help.  Some  of  the  groups 
suggested  setting  up 
displays  in  pharmacy 
windows  for  their  particular 
topics  (such  as  head  lice). 
The  lady  who  reported  back 
on  the  incontinence  group's 
findings  said  they  didn't 
think  a  window  display 
would  be  suitable  -  it  could 
embarrass  passers-by!  Well  - 
if  we  find  it  embarrassing 
how  on  earth  are  we  going 
to  put  our  customers  at  ease, 
and  help  them  to  talk  about 
the  problem? 

Twenty  years  ago,  all  items 
such  as  condoms  were  kept 
hidden  in  drawers  and 
people  were  terribly  shy 
about  asking  for  them.  AIDS 
has  done  away  with  all  that, 
and  condoms  are  now 
prominently  displayed 
alongside  products  such  as 
lip  balm,  combs,  and  throat 
lozenges  and  hardly  anyone 
feels  embarrassed  about 
them  any  more.  We  should 
be  doing  the  same  with 
incontinence  aids  and 
display  them  openly,  along 
with  information  about  how 
to  get  help. 

Different  types 

People  can  suffer  from  either 
urinary  (bladder)  or  faecal 
(bowel)  incontinence. 
Incontinence  means  that  the 
sufferer  can't  control  either 
of  these  bodily  functions 
very  well.  There  are 
ditfeienl  types  ul  ui man 
incontinence  depending  on 
the  cause  -  see  box  1 . 

You  will  see  that  most 
types  are  treated  by 
improving  the  muscles 
involved,  or  in  extreme  cases 
by  surgery  or  electrotherapy. 
For  some  people,  including 
those  with  progressive 
diseases  affecting  nerves 
and  muscles,  it  may  not  be 
possible  to  cure  the 
incontinence  and  these 
people  will  perhaps  be 
helped  by  the  use  of 
catheters  which  drain  the 
fluid  from  the  bladder  and 
give  the  person  a  little  more 
independence.  If  you  want 
to  know  more  about 
catheters,  ask  your 
pharmacist. 

Muscle  in 

Chronic  constipation  can 
cause  urinary  incontinence 
because  it  can  lead  to 
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Urinary  incontinence  and  its 

causes 

Type 

Cause 

Description 

Treatment 

Stress 

Weak  pelvic  floor 
muscles  after  child 
birth,  or  chronic 
constipation 

Leaking  on  coughing 
etc,  or  exercise  eg 
aerobics 

Pefvic  floor 

exercises. 

Sometimes 

electrotherapy/ 

surgery 

Urge 

Loss  of  control  of 
hlarliipr  rnntrar- 
tions.  Irritation  of 
bladder  lining, 
perhaps  due  to 
infection. 
Some  drugs 

Sudden  strong  need 
tn  pmntv  the  bladder 

Bladder  retraining. 
Drugs  to 
improve 
control. 
Treatment  of 
the  infection 
with  antibiotics 

Overflow 

Usually  associated 
with  diseases  such 
as  enlarged 
prostate,  spinal 
injury 

Small  amounts  of 
urine  escape 
frequently.  Surgery  if 
required  to  treat 
underlying  disease. 

Use  of 
catheters. 
Treatment  of 
constipation 

Miscellaneous 

III  III  HJUIHiy/ UI  lyoiUdl 

disability.  Uninhibited 
wetting. 

1  Innhlp  tn  npt  tn  thp 

toilet  in  time. 

Dementia/confusion 

states 

Use  of  equipment 
(urinals  etc).  Adapt 
clothes  for  easier 
undoing.  Bladder 
retraining. 

iamage  ol  the  pelvic  door 
nuscles  -  these  muscles  lie 
it  the  base  ol  the  body  cincl 
lold  everything  in!  It  you 
lave  hdci  a  baby  you'll  know 
ill  about  I  hem  -  and  indeed 
vomen  sometimes  sutler 
ncontinence  alter  childbirth 
or  the  same  reason  as  that 
:aused  by  constipation  - 
Iamage  to  the  pelvic  floor 
nuscles. 

This  type  ot  incontinence 
:an  be  vastly  improved  by 
;xercises  to  strengthen  the 
>elvic  floor.  Where 
:onstipation  is  the  cause,  the 
oot  ol  the  problem  should 
>e  tackled  with  plenty  of 
luids,  a  good  fibre-rich  diet, 
ind  exercise.  A  laxative  is 
inly  occasionally  needed. 

There  are  other  aids  to 
mprove  the  pelvic  floor, 
uch  as  pelvic  cones.  These 
ire  special  weights  which 
ire  held  in  the  vagina  to 
mprove  muscle  tone  in  the 
lelvic  floor.  You  may  wish  to 
;eep  a  small  stock  in  your 
)harmacy  and  let  the  local 
loctors  and  continence 
mrse  know  that  you  stock 
hem. 

Drugs  at  fault? 

iome  people's  incontinence 
nay  be  caused  by  the 
nedicines  they  are  taking: 
liuretics  ('water'  tablets)  can 
ometimes  cause 
ncontinence  and  a  change 
)f  medication  often  solves 
he  problem. 

Sometimes  people  are 
Irowsy  from  taking  sleeping 
ablets  or  tranquillisers  and 
nay  not  be  so  aware  ol  what 
heir  bladder  is  telling  them, 
md  as  a  result  don't  get  to 
he  loo  in  time.  Again,  a 
:hange  in  medication  may 


make  all  the  difference,  so  it 
is  worth  the  patient  or  his  or 
her  carer  (ol  the  pharmacist) 
having  a  word  with  the 
doi  tin  about  Hie  modn  me 

Referral 

Often  it  may  be  the  carer, 
perhaps  the  daughter  ot  an 
elderly  woman,  who  visits 
the  pharmacy  to  buy 
incontinence  pads  and  other 
items,  and  may  comment  in 
passing  about  her  mother's 
condition  -  it's  not  much  tun 
looking  alter  someone  who 
is  wetting  themselves  all  the 
time. 

You  could  suggest  that 
they  talk  to  the  doctor  or 
continence1  adviser,  and  to 
the  pharmacist  who  may  be 
able  to  talk  to  the  doctor 
about  the  person's 
medication. 

Some  forms  of 
incontinence  can  be  treated 
by  taking  a  prescription 
drug  which  improves 
bladder  control,  and  this  is  a 
way  forward  for  some 
people.  So,  it's  very 
important  to  let  customers 
know  that  help  is  available. 

Other  sufferers,  such  as 
those  with  arthritis  or 
Parkinson's  disease  may 
have  problems  getting  to  the 
loo  because  they  can't  move 
very  quickly  -  and  when 
they  get  there  they  might 
not  be  able  to  cope  with 
undoing  buttons  or  zips. 
Often  they  can  be  helped  by 
suggesting  that  they  wear 
clothes  with  easy-to-open 
fastenings. 

In  practice 

So,  what  should  you  be 
doing?  Most  importantly  you 
should  make  sure  that  there 


is  plenty  ol  informa 
available  for  your  customers, 

Find  out  who  your  local 
continence  nurse  is,  and 
keep  her  telephone  number 
somewhere  handy. 

You  should  stock  a  g< >< id 
range  of  leaflets  for 
customers  (see  Useful 
contacts),  Always  try  to 
make  the  best  use  ot  them  - 
don't  leave  them  drooping 
over  the  edge  i it  then 
holders  gathering  dust. 
Think  of  imaginative  ways 
to  display  or  distribute  them. 
You  could  place  them  near 
the  baby  or  feminine 
sections  so  that  young  mums 
with  problems  after 
childbirth  see  them.  Or  it 
you  have  a  quiet  area  where 
people  can  talk  to  the 
pharmacist  without  others 
overhearing,  you  could  put 
them  nearby  so  that  people 
might  feel  more  like  asking 
advice. 

Junior  trouble 

Be  sympathetic  to  mothers  of 
children  who  seem  to  be 
taking  forever  to  become 
'dry',  particularly  at  night. 
Children's  bladder  control 
develops  at  different  rates  - 
although  most  children 
achieve  daytime  control 
around  the  age  of  three 
years,  night-time  dryness 
takes  a  little  longer,  and  it  is 
quite  normal  for  the 
occasional  'accident'  to 
occur  for  a  number  of  years 
after  this.  One  in  six  five- 
year  -olds  still  regularly  wets 
the  bed.  It's  no  fun  washing 
wet  sheets  day  after  day, 
especially  if  you  are  a  single 
mum  living  in  a  bedsitter,  or 
are  worried  about  your  child 
going  on  a  school  trip. 


So,  it  mums  complain,  you 
ran  reassure  them  thai 
there's  probably  nothing  al 
all  wrong  and  that  tune  will 
soil  things  out.  Tension  in 
the  home  about  wet  beds 
isn't  going  to  help  the  child 
to  feel  good  about  himsell 
and  will  probably  make 
matters  worse.  The  Enuresis 
Resource  and  Information 
<  !entre  provides  a  useful 
mlormation  pack  loi  parents 

(see  t  Iselul  contacts), 

Be  alert 

B« '  a  wan  i  ol  certain 
customers  in  youi  pharmacy 
buying  large  amounts  ol 
incontinence  pads  ii  you 
stock  them,  oi  even  large 
size  sanitary  towels. 
Sometimes  yon  may  see  an 
elderly  lady  purchasing 
large  quantities  ol  maternity 
sizi '  sanitary  towels  when 
she  is  well  past  the  age  ol 
needing  them.  You  could 
lactlully  approach  hei  oi  ask 
your  pharmacist  to  have  a 
word. 

A  numbei  ol  years  ago  I 
worked  in  a  pharmacy 
where  we  noticed  lhal  a 
regular  customer,  an  eldei  ly 
lady,  kept  buying  these 
items  and  alter  a  while  one 
Ol  the  stall  plucked  up 
courage  to  have  a  word.  The 
lady  did  go  to  the  doctor,  but 
in  her  particular  case  it  was 
too  late  -  her  problems  were 
caused  by  an  internal 
tumour  pressing  on  her 
bladder.  Who  knows?  -  it  we 
hadn't  all  been  so 
embarrassed  about  it,  the 
cancer  might  have  been 
caught  in  time. 

Make  sure  that  in  your 
pharmacy  at  least, 
incontinence  isn't  a  taboo 
subject.  H  people  know 
yours  is  a  pharmacy  where 
they  can  talk  without 
embarrassment,  you'll  have 
loyal  customers  for  life, 
whatever  their  problems! 


Useful  contacts 

The  following  organisations 
provide  information  and 
advice  for  health  care  workers 
and  for  the  public: 

•  Enuresis  Resource  and 
Information  Centre  (ERIC) 
65  St  Michaels  Hill 
Bristol  BS2  8DZ 

Tel:  0117  926  4920 

•  The  Continence  Foundation 
2  Doughty  Street 

London  WC1N2PH 

•  Incontinence  Helpline 
Tel:  0191  213  0050 

•  Campaign  leaflets  etc  from: 
Department  of  Health. 

PO  Box  410, 
Wetherby  LS23  7LN. 
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While  out 

Although  dandruff  is  not  a  life  threatening  or  painful  condition,  it  is  a  socially  sensitive 
subject.  Jeremy  ClitherowMBE  FRPharmS,  a  community  pharmacist  from  Knotty  Ash 
in  Liverpool  outlines  the  root  causes  and  solutions  to  the  problem 


"Hey,  snowflake,  where's 
the  blizzard?" 

There  is  absolutely 
nothing  better  for 
highlighting  dandruff  on 
dark  clothes  than  ultraviolet 
light.  So  what?  I  louses, 
shops  and  offices  don't 
generally  use  ultraviolet 
light,  so  where's  the 
problem? 

Night-clubs  invariably  use 
a  battery  ol  strobe,  laser  and 
ultraviolet  lights  for  effect, 
and  that's  where  large 
numbers  of  people  go  tor 
their  recreation.  11  I  hey  have 
dandruff,  it  will  stick  out  like 
a  snowstorm  and  they  are 
likely  to  be  the  butt  of 
wisec  racks  as  'amusing'  as 
the  one  above. 

Pharmacy  assistants  are 
particularly  likely  to  be 
asked  for  advice  on  dandruff 
treatment  Thai's  the  good 
news.  However,  dandruff 
treatment  to  some  customers 
covers  the  spectrum  of 
domestic  remedies  from 
bicarbonate  of  soda  to 
vinegar  washes  which  they 
swear  by.  Fortunately,  these 


are  in  the  minority  and 
the  majority  of 
sufferers  will  be 
seeking  your 
professional  advice. 
Therefore,  it's 
important  to  have  a 
good  background 
knowledge  of  the 
scalp,  the  conditions 
which  may  affect  it, 
how  they  differ  from 
each  other,  and  the 
treatments  available. 

Even  better  news  is 
that  there  is  now  a 
bigger  range  of 
modern,  effective, 
treatments  for 
dandruff.  Our  role  is  to 
match  the  customer 
with  the  most 
appropriate  product. 

And  it's  not  only  the 
ladies  who  are  hair 
conscious  -  this  is  a 
unisex  province.  Men, 
too,  want  to  have  a 
head  oi  thic  k,  shiny, 
healthy  hair  that 
doesn't  produce  a 
shower  of  flakes  every 
time  they  run  their 
lingers  through  it. 
Combine  the  correct 
diagnosis  with 
appropriate  treatment 


and  advice  on 
hair  health 
and  you'll 
have  a 
customer  for 
life. 


Controlling 
dandruff  is 
just  one 
aspect  of  total 
nan*  health 


What  is 
it? 

Dandruff  is 
the  common 
name  given 
to  the  ' 
condition 
Pityriasis 
capitis,  where 
the  scalp  sheds  its  loose 
dead  skin  profusely  and 
excessively. 

About  40  per  cent  of  the 
population  suffer  to  some 
extent.  Dandrull  rarely 
appears  before  puberty  and 
declines  with  age,  Sulterers 
report  seasonal  variations 
with  exacerbation  ol  the 
condition  during  the  winter 
months.  Dandruff  is  easily 
recognised  by  the 
characteristic  loose  white 
'llaky  bits'  seen  on  the  seal]) 
and  between  the  hairs. 

No  amount  of  brushing 
seems  to  remove1  it.  The 
more  you  brush,  the  more 
comes  away.  Badly  allected 
sufferers  can  produce  a 


mini-snowstorm 
simply  by  shaking 
their  head. 

But  what  of  the 
causes?  Until 
recently  experts 
have  been  divided 
on  this  subjei  l 
Some  believed 
dandruf  f  was  linked 
to  eczema  and  it 
was  treated 
accordingly.  Mild 
cases  received 
emollients,  gentle 
shampoos,  and 
perhaps  an  antiseptic  of  the 
cetrimide  family.  More 
severe  cases  were  treated 
with  overnight  applications 
of  salicylic  acid  ointments 
which  were  washed  otf  in 
the  morning.  Coal  tar 
shampoos,  which  are  guite 
soothing,  were  also 
recommended. 

Nowadays  it  is  generally 
accepted  that  dandruff  is 
assoi  uited  u  II  an 
overgrowth  of  a  yeast, 
Pityrosporum  ovale,  which 
occurs  naturally  on  all 
scalps.  However,  the  yeast  is 
much  more  prevalent  in  the 
presence  of  dandruff  and  if 

Continued  on  p30  ► 
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THE 
MOST 
EFFECTIVE 
DANDRUFF 
SHAMPOO 
IS 

ONLY 
AVAILABLE 
FROM 
YOU 


No  1  prescription  treatment.  Nizoral  shampoo  is  the  leading  prescription  treatment  for  dandruff,  trusted  by  GPs 
and  dermatologists  alike  for  its  efficacy  and  safety.  Now  its  clinically  proven  formula  is  available  without  prescription 
as  Nizoral  Dandruff  Shampoo;  backed  by  the  promotional  investment  to  ensure  commercial  success. 
Exclusive  pharmacy  opportunity.  New  Nizoral  Dandruff  Shampoo  contains  ketoconazole;  which  is  more  effective 
against  the  fungus  that  causes  dandruff  and  seborrhoeic  dermatitis  than  selenium  sulphide,  zinc  pyrithione  or  tar. 
Yet  it  is  gentle  and  odour-free.  It  is  the  most  effective  and  pleasant  treatment  dandruff  sufferers  can  buy  -  and 
they  can  only  buy  it  from  you. 

£2,000,000  national  launch.  National  TV,  press  and  magazine  advertising,  plus  PR  and  point-of-sale  materials 
will  be  making  sure  sufferers  get  the  message.  As  over  40%  of  the  population  have  dandruff  at  some  time,  the  sales 
potential  is  enormous.  For  one  of  the  best  pharmacy  opportunities  in  years,  recommend  Nizoral  Dandruff  Shampoo. 


■ 

NIZORAL 

Oandrufl  Shampoo 

•  Irti             1      ■  .  1  ■  <  : 

First  aid  for  dandruff 

PRODUCT  INFORMATION:  Presentation:  Pink,  unperfumed  shampoo  containing  ketoconazole  20  mg/ml.  Uses:  Prevention  and  treatment  of  dandruff  and  seborrhoeic  dermatitis. 
Dosage  and  Administration:  Adults,  Elderly  and  Children:  Wash  hair  and  leave  for  3-5  minutes  before  rinsing.  For  the  first  2  to  4  weeks  -  use  every  three  or  four  days  to  clear 
dandruff.  Thereafter,  use  once  every  1  or  2  weeks  to  prevent  dandruff  from  coming  back.  Contra-indications:  Hypersensitivity.  Precautions:  To  prevent  a  rebound  effect,  with- 
draw topical  scalp  steroids  gradually  over  two  to  three  weeks,  or  as  directed  by  your  doctor  or  pharmacist.  Side  Effects:  As  with  other  |\||20RAL™  Dandruff  Shampoo 
shampoos,  local  burning,  itching,  irritation,  oily/dry  hair  or  increased  hair  shedding  may  occur  but  are  rare.  Rarely  in  patients  with  chemically  Ketoconazole 
damaged  or  grey  hair.a  hair  discolouration  has  been  seen.  Pregnancy:  Can  be  used  during  pregnancy  and  lactation.  Legal  Category:  P.  MQH 
Product  Licence  No:  0242/0140.  Package  quantities,  Price:  60  ml  Bottle  £5.45  (33%  POP.).  Date  of  Preparation:  December  1 995. 

Full  prescribing  information  is  available  from  licence  holder:  Janssen-Cilag  Ltd,  P.O.  Box  79,  Saunderton,  High  Wycombe.  Ji  consumer  pharmaceuticals 

Buckinghamshire,  HP14  4HJ.  Nizoral  is  a  registered  trademark. 
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has  been  established  that 
the  number  of  P.  ovale 
bacteria  on  the  scalp  is 
directly  proportional  to  the 
symptoms.  It  is  not  yet  clear 
it  the  yeast  itself  causes  the 
flaking  or  if  it  is  the  sufferer's 
reaction  to  it. 

The  sebaceous  secretions 
ol  the  scalp  provide 
excellent  nutrition  for  the 
yeast.  Factors  such  as 
hormone  levels,  which  affect 
secretion  levels,  may  play  a 
role  in  the  development  or 
exacerbation  ol  dandruff. 

As  the  yeast  lives  on  all 
scalps,  dandruff 
cannot  be  'cured', 
merely  controlled 
or  temporarily 
cleared. 

Managing  it 

Much  of  the 
management  of 
dandruff  depends 
upon  the  severity 
of  the  condition. 

Mild  cases  may 
be  treated  with 
the  frequent  use 
of  mild  shampoo.  s 
This  will  separate  ': 
the  loose  Hakes  : 
from  the  scalp.  : 
Subsequent 
brushing,  when 
the  hair  is  dry, 
will  remove  the  flakes  from 
the  hair  shafts. 

Hair  should  be  rinsed 
thoroughly  as  flaking  can  be 
due  to  inadequate  rinsing. 
Studies  have  confirmed  that 
simply  washing  the  hair  can 
decrease  the  severity  of  the 
dandruff  and  pre-shampoo 
levels  are  only  seen  after 
about  lour  days. 

Zinc  pyrithione-based 
shampoos,  such  as  Head  & 
Shoulders,  which  has 
impressive  television 
advertisements,  have  a  great 
following.  It  has  bacterio- 
static and  fungistatic  actions 
and  binds  strongly  to  the 
hair.  For  optimum  effect, 
users  should  be  advised  to 
leave  the  shampoo  lather  on 
their  hair  for  at  least  one 
minute. 

Selenium  sulphide 
shampoos  (Lenium,  Selsun) 
are  more  fragrant  than  they 
used  to  be.  Many  users 
believed  the  hydrogen 
sulphide  odour  (similar  to 
rotten  eggs)  was  very 
noticeable  and  persisted  for 
some  time.  In  addition  to  its 
anti-fungal  action,  selenium 
is  thought  to  decrease 
multiplication  by  the  cells  of 
the  epidermis. 

Coal  tar  solutions  and 
extracts  are  included  in 
many  anti-dandruff 
shampoos  (Alphosyl, 
Denorex,  Polytar,  T/Gel). 


They  appear  to  interfere 
with  the  formation  of  the 
Hakes 

POM  to  P 

A  new  anti-dandruff  product 
has  just  been  launched  on 
the  market.  Until  recently 
Nizoral  Dandrutl  Shampoo 
was  a  Prescription  Only 
product,  but  it  is  now 
classified  as  a  Pharmacy 
medicine. 

Its  active  ingredient  is 
ketoi  ona/.ole,  .1  potent 
antifungal.  The  logic  is  that 
if  dandruff  is  caused  by  an 
overgrowth  of  yeast,  then  the 
most  effective  way  to  treat  it 
is  with  an 
anti-fungal 
agent. 

Sufferers 
should  be 
advised  to 
wash  their 
hair  with  the 
ketoconazole 
shampoo, 
leave  it  in 
contact  with 
the  hair  and 
scalp  tor 
three  to  five 
minutes  and 
then  rinse  it 
off.  The 
application 
should  be 
repeated 
again  during 
the  first  week  of  treatment, 
and  used  twice  in  the  second 
week.  After  that  maintenance 
treatment  every  one  to  two 
weeks  should  suffice,  with 
ordinary  shampoo  being 
used  in  the  interim. 

Anything  else? 

Dry  flaky  scalp  and  dandruff -like  flakes  can 
be  a  symptom  of  other  scalp  conditions: 

Seborrheic  dermatitis 


Other  hair  styling  and 
setting  products  do  not 
inactivate  ketoconazole 
shampoo,  but  care  may  be 
needed  on  coloured  or 
permed  hair. 

Scalp  irritation  is 
uncommon,  but  should  it 
happen  the  manufacturers 
recommend  discontinuing 
the  use  of  ketoconazole 
shampoo.  It  would  also  be 
sensible,  at  the  point  of  sale, 
to  check  that  the  patient  has 
not  been  using  a  topical 
steroid  scalp  lotion  for  the 
two  weeks  before  starting 


this  new  treatment  as  in 
such  cases  oversensitivity 
can  occur. 

Holistic  view 

Controlling  dandruff  is  just 
one  aspect  of  total  hair 
health.  When  treating  any 
scalp  condition,  attention 
has  to  be  paid  to  the  hair 
shafts,  the  roots,  the  scalp 
and  to  general  health.  There 
is  no  such  thing  as  a  single 
stage  hair  treatment  kit.  We 
are  talking  about  holistic 
hair  care  -  the  whole  not  just 
the  part. 


Seborrheic  dermatitis  has  also  been  linked 
to  the  P.ovale  yeast.  It  is  a  more  severe  form 
of  dandruff  where  scaling  is  accompanied 
by  itching  and  redness  of  the  scalp,  ft  can 
affect  other  areas  of  the  body  including  the 
face,  back  and  chest. 

Cradle  Cap 

This  is  a  condition  which  occurs  in  infants. 
The  symptoms  are  greasy  creamy  yellow 
scales  on  the  scalp,  face  and  neck  but 


predominantly  on  the  scalp.  The  nappy 
area  may  also  be  affected.  It  is  a  harmless 
skin  condition,  but  one  which  needs  careful 
management  if  the  scalp  is  not  to  become 
sore  or  infected.. 

Psoriasis 

This  condition  may  also  affect  the  scalp. 
Unlike  dandruff,  the  skin  is  reddened  and 
silvery.  It  can  be  very  itchy.  Usually 
c  psoriasis  patients  will  describe  the  'patches' 
I  on  their  flexures  -  the  elbows,  knees  and 
*  other  moving  joints. 

*s    Contact  dermatitis 

I  As  its  names  implies,  this  is  a  local  contact 
1  irritation  which  produces  a  red,  itchy  and 
%  sometimes  blistered  area  restricted  to 
$  where  the  contact  took  place.  If  it  is  all  over 
&  the  scalp,  think  of  shampoos,  hair  sprays, 
colorants  and  perms. 

Head  Lice 

The  lice  themselves  do  not  cause  the 
problem.  It  is  the  anticoagulant  substance 
in  their  saliva  which  prompts  the  scratching 
and  consequent  redness  that  leads  sufferers 
to  present  in  the  pharmacy.  The  diagnostic 
test  is  finding  the  empty  egg  shells  -  the 
nits  -  still  attached  to  the  hair  shafts.  The 
distance  from  the  scalp  is  a  measure  of  the 
duration  of  the  infestation. 
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Clarityn  gains  a  bigger  and  brighter  pack 


Schering-Plough  hcis 
increased  (he  pack 
size  ol  ( 'lcirilyn  lablols 
from  five  to  seven, 
with  no  increase  in  the 
retail  price  to 
customers  (£3.95).  The 
new  packaging, 
which  now  carries  the 
brand  name  Clarityn 
Allergy,  has  also  been 
extended  to  its  sister 
product  Clariteyes. 

Later  this  year  a 
window  display 
competition  tor 
pharmacies  will  otter 
three  air  conditioning 
units  as  prizes.  Just  in 
time  for  the  summer! 

'Summer  in  the  City' 
is  the  theme  for 


( 'larityn's  PR 
campaign  which 
includes  a  tape  ol 
summer  songs  and  a 
free  12-page 
consumer  leal  Id 
entitled  'The  Clarityn 
Allergy  Guide  l<> 
Summer  Survival  in 
the  City'.  It  includes 
hps  on  coping  with 

haylevel,  del. Ills  ol  Ihr 

British  Allergy 
Foundation  as  well  as 
a  £15  discount 
voucher  for  a  Pollen 
Research  Bureau- 
approved  Electrolux 
Airclean  1200  vacuum 
cleaner.  Requests  for 
leaflets  should  be 
addressed  to: 


The  Clarityn  Allergy 
Hayfever  Leal  lei 
Service,  PO  Box  193, 
Nottingham  NG3 
2HA. 


Bisodol  launches  Extra  Strong  Mint  variant 


Whitehall 

Laboratories  expei  Is 
to  attract  new, 
younger  consumers  to 
the  indigestion  market 
with  the  launch  of  an 
Extra  Strong  Mint 
variant. 

Consumer  research 
revealed  that  7.8 
million  adults  suffer 
indigestion  and  suck 
extra  strong  mints.  In 
general  they  tend  to 
be  younger  men  who 
Whitehall  believes 
have  been  neglected 
by  recent  innovation 
in  the  market.  Recent 
new  flavours,  such  as 
raspberry,  banana  and 


aniseed  tend  to  have 
greater  appeal  tor 
women  or  older 
sufferers.  This 
prompted  the 
development  ol  the 
new  product. 

The  new  variant 
retains  the  active 


ingredients  of  Bisodol: 
sodium  bicarbonate, 
calcium  carbonate  and 
magnesium 
carbonate. 

The  highly  portable, 
plastic  pack  with  a 
resealable  flip-top  lid 
protects  the  tablets 
from  being  crushed 
and  keeps  Ihem  fresh. 
A  pack  of  30  tablets 
retails  at  £1.49. 

Whitehall  is 
supporting  the  launch 
with  a  £2.5  million 
national  television  and 
press  campaign. 
Whitehall 

Laboratories  Ltd.  Tel: 
01628  66901  1 . 


POM  to  P  switch  for  Nizoral  Shampoo 


Nizoral  Dandruff 
Shampoo  is  the  latest 
product  to  switch  from 
Prescription  Only 
classification  to 
Pharmacy. 

Ketoconazole,  the 
active  ingredient  of 
the  shampoo,  is  a 
potent  anti-yeast  and 
anti-fungal  agent. 
This  makes  it 
particularly  effective 
against  dandruff 
which  is  strongly 
associated  with  the 
yeast  Pityrosporum 
ovale.  The  yeast 


occurs  naturally  on  all 
scalps  but  in  cases  of 
dandruff  and 
seborrhoeic 
dermatitis,  the  levels 
are  higher. 

To  clear  dandruff 
and  seborrhoeic 
dermatitis  the 
shampoo  should  be 
used  every  three  to 
tour  days  for  two 
weeks. 

Once  the  scalp  is 
clear  it  only  needs  to 
be  used  every  week 
or  two. 

A  60ml  pack,  which 


Dap  £> 


is  sufficient  for  three 
month's  treatment, 
retails  at  £5.45. 
J&J  MSD  Consumer 
Pharmaceuticals.  Tel: 
01494  450778. 


Not  a  dry  eye  to  be  seen 


( Jptrex  is  extending  its 
range  ol  <  >T( '  eyecare 
with  a  new  product  foi 
dry  eyes. 

( )ptrex  Dry  Lye 
Therapy  Lye  I  )rops 
contain  0.3  pel  cent 
hypromellose,  a 
clinically  proven  and 
effective  tear 
substitute  that  relieves 
eye  irrilalion  and 
provides  effective 
lubrication. 

Dry  eye  symptoms, 
such  as  stinging, 
soreness  or  a  gritty 
feeling,  can  be  caused 
by  central  heating  and 
air  conditioning  which 
remove  water  vapour 
from  the  air. 


The  new  drops  are 
presented  in  a  10ml 
dropper  bottle, 
packaged  in  ( )pl iex 
blue  carton,  and  retail 
al  £3.10. 

Promotional  support 
foi  the  launch  includes 
,i  high  profile 
edu<  ational  campaign, 
including  nationwide 
roadshows  to  raise 
awareness  ol  dry  eyes. 
A  consumer 
information  leaflet 
explaining  the 
symptoms  and  causes 
is  also  available, 

( )ther  developments 
across  the  ( )ptrex 
range  include  new 
packaging  design, 
featuring  an  oval 
shaped  logo  and  new 
consumer-friendly 
graphics  to  help 
differentiate  variants. 

( )ptrex  Lotion  now 
comes  in  a  clear  glass 
bottle  instead  of  the 
traditional  medicinal 
amber  glass.  Optrex 
Clear  Eyes  Eye  Drops 
replace  Clearine  and 
Optrex  Eye  Masks 
have  been  upgraded. 
Crookes  Healthcare 
Lid  Tel:  0115 
9507431. 


Introducing  the  US  number  one 


Whitehall  Laboratories 
is  ml  reducing 
Centrum,  the  number 
one  multivitamin 
supplement  in  the  US, 
into  the  UK  market. 

The  formula  of  29 
vitamins  and  minerals 
from  A  through  to  zinc 
also  contains  the 
complete  antioxidant 
group  of  nutrients, 
folic  acid  and 
micronutrients. 

It  has  been  adapted 
from  the  US  formula 
and  provides  15 
vitamins  and  minerals 
at  1 00  per  cent  of  the 
EC  Recommended 
Daily  Allowance 
(RDA),  which  the 
company  says  is  more 
than  any  other  brand 
currently  on  the 
market. 


( 'entrum  is  sugar- 
and  lactose-free  and  is 
also  suitable  for 
coeliac  sufferers  as  it 
is  gluten-free. 

(  'entrum  is  available 
in  packs  of  30  and  60 
retailing  at  £3.89  and 
£6.95  respectively. 
The  product  is 
packaged  in  a  five- 
sided  carton  to  allow 
more  on-pack  data. 
Whitehall  Laboratories 
Ltd.  Tel:  01628 
bb9()l  1. 


Centrum 


Centrum 


Centrtini 


Centrum 


OVER  THE  COUNTER  23  March  1996 


31 


Getting  personal  with  Simple 


Smith  &  Nephew  is 
tcikiny  d  more 
"personal  approach" 
in  its  packaging  oi 
Simple  products  and 
at  the  same  time  is 
reducing  the  number 
oi  cartoned  products. 
The  new  look  adds  d 


brighter  green  to  the 
regular,  lighter  green 
livery.  The  brand  is 
now  being  positioned 
as  "total  body  care" 
and  carries  ingredient 
listings  on-pack.  A 
new  consumer  leaflet 
explains  exactly  what 
the  ingredients  are, 
what  they  do  and  why 
they  are  included. 

Another  new  en- 
pack  teature  is  a  'skin 
indicator'  which  shows 
which  skin  type  the 
product  is  mos1 
suitable  for. 

The  Soothing  Eye 
cream  has  now  been 
renamed  Eye  Zone 
Benefits  Cream,  and 
Skin  Tonic  is  now 
Purifying  Skin  Toner. 
Smith  &  Nephew 
Consumer  Products 
Ltd.  Tel:  0121  327 
4750. 


Reckitl  &  ( !olman 
hopes  to  expand  the 
wax  depilatory  market 
with  the  launch  of  a 
new  product  in  the 
Immac  range. 

Immac  Warm  Wax  is 
a  natural  hair  removal 
system  which  can  be 
heated  in  the 
microwave.  As  it  is 
water  soluble,  it  is 
removed  with 
washable  cotton  strips, 
leaving  the  skin  hair- 
free  for  up  to  six 


weeks. 

Each  Warm  Wax  kit, 
retailing  at  £7.99, 
contains  a  250ml  jar  of 
wax,  ten  washable 
strips,  one  wooden 
spatula  and  an 
instruction  leaflet. 
Extra  strips  are 
available  in  packs  of 
20  (£2.99). 

The  launch 
coincides  with  the 
introduction  of  new 
pack  designs  across 
the  Immac  range  and 
reformulation  of  all  the 
creams,  sprays  and 
lotions.  Immac  Citrus 
Fresh  has  been 
renamed  Lemon 
Scented. 

Reckitt  &  Colman 
Products.  Tel:  01482 
320151. 


Chance  to  try  New  Tea 


A  new  range  of  tea 
tree  products  is  being 
distributed  in  the  UK 
by  Beauty  HQ  and 
OTC  readers  are 
being  ottered  ci 
chance  to  sample  the 
products  free. 

Cafled  simply  Tea 
Tree,  the  skin  care 
range  is  manufactured 
by  Flores  Natural 
Cosmetics  of  Holland 
and  consists  ol  ten 
lines: 

Balm  (30ml,  £7.45); 
Cleansing  Lotion 
(150ml,  £6.45), 
particularly  suitable 
tor  oily  skin;  Day 
Cream  and  Night 
Cream  (50ml,  £7.95), 
Wash  Gel  (150ml, 
£6.45),  pH  neutral  and 
alkali-free  alternative 
to  soap;  Hand  &  Body 
Cream  (50ml,  £7.45), 
suitable  for  dry  and 
sensitive  skins;  Foot 
Cream  (50ml,  £7.95); 
Shampoo  (150ml, 
£5.95)  said  to  be 
beneficial  in  dandruff; 
Natural  Spray  (100ml, 
£6.45),  body  spray  for 
the  treatment  of  spots, 
acne,  small  bums, 
minor  sunburn,  and 
insect  bites;  Treatment 
Stick  (5g,  £3.95),  a 
protective  stick  tor 
isolated  spots  and  cold 
sores. 


All  ot  the  products 
are  lanolin-  and 
perfume-free,  contain 
no  synthetic 
ingredients  and  are 
nol  tested  on  animals. 
The  range,  except  for 
the  Natural  Spray  and 
Treatment  Stick  is 
packaged  in  frosted 
glass  jars. 


•  Beauty  HQ  is 
offering  OTC  readers 
the  opportunity  to 
sample  its  Tea  tree 
Balm.  The  first  50 
assistants  to  write  to 
the  address  given 
below  will  receive  a 
30ml  pack  of  Tea  Tree 
Balm.  All  runners-up 
will  be  sent  a  sample 
sachet  of  the  balm  and 
an  information  leaflet 
on  the  range. 

Please  send  your 
name,  address  and  the 
name  and  address  of 
your  pharmacy  to: 
Beauty  HQ  Ltd  (OTC 
( )ffer);  Unit  B  10,  Acre 
Business  Park,  Acre 
Road,  Reading, 
Berkshire  RG2  0SA. 


Acting  on  a  fragrant  Impulse 


02  is  the  new  spring 
variant  for  the  Impulse 
brand.  Its  tragrance 
follows  the  fresh  and 
citrus  trend, 
characterised  by 
Calvin  Klein's  (  K 
One.  02  has  fruity  top 
notes  of  citrus,  melon, 
green  apple  and  mint; 
with  heart  notes  of 
freesia,  rose  and 
peach.  Base  notes  are 
musk,  cedar  and 
halitot. 

The  introduction  of 
the  new  variant 
coincides  with  a 
totally  new  look  across 


the  Impulse  range, 
with  brightly-coloured 
cans,  matt  gold 
graphics  and  new 
hieroglyphic  symbols 
(representing  the 
personality  of  each 
spray). 

The  £H  million 
support  package  tor 
the  range  includes 
press,  TV  and  cinema 
advertising,  which 
breaks  on  April  1 5. 

The  Impulse  Vanilla 
range  has  been 
rationalised  and 
Vanilla  Delights  has 
been  dropped.  In  the 


regular  Impulse  line, 
Flamenco  land  Vive 
have  also  been 
discontinued. 

Elida  Faberge.  Tel: 
0181  481  6000. 


Cancer  charities 
move  into  sun 

Two  leading  cancer 
chanties  have  launched 
sun  protection  ranges 
but  neither  will  be 
available  to  independent 
community  pharmacies. 

Cancer  Research 
Campaign  (CR(')  has 
produced  an  SPF  20 
sunblock  in  two  sizes 
(200ml,  £7.99;  400ml, 
£11.99).  The  Imperial 
Cancer  Research  Fund 
range  includes  SPF  15 
(250ml,  £8.95;  500ml, 
£12.99);  SPF2  5tor 
children  (250ml,  £9.49) 
and  an  SPF25  sunshield 
(250ml,  £9.49). 


Elancyl  boosts 
its  body  care 

Pierre  Fabre  is  further 
extending  its  Elancyl 
body  care  line  with 
five  new  products, 
they  are:  Toning 
Shower  gel  (250ml, 
£6.95);  Beautifying 
Body  Scrub  (150ml, 
£7.85);  Firming  Body 
Cream  (200ml,  £14); 
Firming  Bust  Gel 
(75ml,  £17.95);  and  a 
Stretch  Mark  Cream 
(150ml,  £10.50). 

All  the  new  products 
are  packaged  in  the 
distinctive  green 
Elancyl  livery. 

( Ihefaro 
Proprietaries  Ltd.  Tel: 
01223  420950. 


Fresh  fragrance 
from  Craven 


The  French  house 
Carven  is  launching  a 
new  fragrance  in  April, 
its  first  in  eight  years. 

Eau  Vive  is  an  'eau 
fraiche',  and  is  a  blend 
of  green  citrus  top 
notes,  including 
fennel,  coriander  and 
juniper  berries;  with 
heart  and  bottom  notes 
of  fruits,  herbs,  vanilla 
and  musk. 

It  is  presented  in  a 
sguare,  lrosted  glass 
bottle  with  the  Carven 
signature  '(  "  cap  in 
aqiidiiicinne.  It  is 
available  in  two  sizes, 
60ml  and  125ml, 
retailing  at  £13.95  and 
£19.95  respectively. 

International  Classic 
Brands   M  0181  .79 
6060. 
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Sore  throat  lozenges  from  Vantage 


/antage  has  added 
wo  new  products  to 
ts  range  ot  Pharmacy 
3nly  products, 
ryromycin  antibiotic 
ind  antiseptic  Ihroal 
ozenges  arc  available 
n  packs  ot  24, 
etailing  al  £1.65. 
Its  Night-time  Sleep 
*ud  tabids  contain 
I5mg  ol 

liphenhydramine 
lydrochloride. 
'resented  in  a  tamper- 
iroot  and  child- 
esislanl  cap  closure, 
he  20-tablet  pack 
E1.65)  has  a  warning 
m  the  label  and  is 


supplied  witn  a 
palicul  leallcl. 
A  A I  I  I'M, inn, lie 
Ltd.  Tel:  01928 
717070. 


:als 


'holography  moves  into  new  age 


"he  launch  ol  the 
advanced  Photo 
lystem  (APS) 
worldwide  is  moving 
ihotography  into  a 
lew  age  ot 
levelopment.  APS 
ncorporates  a  digital 
nemory  layer  on  a 
4mm  film  (slightly 
mailer  than  the 
amiliar  35mm)  which 
an  record  information 
diich  is  then  used  by 
tie  D&P  machines  and 
emains  on  the 
egatives.  It  also 
Hows  films  to  be 
hanged  mid-way 
tirough  shooting  and 
lien  reloaded  at  a 
iter  date  without 
using  any  pictures. 
Negatives  are 
eturned  in  the  tilm 


canister  and 
customers  receive  a 
sheet  ol  miniature 
prints  to  select 
reprints.  ( Cameras  are 
able  to  take  prints  in 
three  different  formats 
(including  panoramic  ). 

Kodak,  Fuji, 
Minolta,  Nikon  and 
Canon  have  worked 
together  to  develop 
the  new  system  . 
Prices  for  cameras  are 
expected  to  be 
between  £59.99  and 
£169.99  and  film 
between  £3.79  and 
£5.79. 

Kodak  says  the  new 
system  is  the  stepping 
stone  between 
photography  as  it  is 
now  and  digital 
imaging. 


lomforting  wound  care 


M  Comfort  Strips  are 
iew  lightweight 
ilasters  with  a  soft 
elvety  feel  which  are 
lesigned  to  stretch 
nd  conform  to  body 
ontours.  They  are 
lypoallergemc  and 
iicorporate  hole 
echnology  to  enable 
he  skin  to  breathe. 
Single  packs  retail 
n  20s  (£1.69),  30s 


Comfo.rt 
Strips 


(£1.99),  45s  (£2.29) 
and  bands  (£1.99). 

The  company  has 
also  revamped  its 
Active  Strips.  The 
cushioned  plasters 
now  feature  a  long- 
lasting  adhesive  that 
sticks  to  damp  skin. 
Two  new  variants 
have  also  been  added 
to  the  range:  Active 
Strips  'Blights', 
coloured  plasters 
packaged  in  a  bright 
orange  box,  set  to 
capture  a  larger  share 
of  the  children's 
market;  and  Active 
Strips  knees  and 
Elbows,  large  size 
plasters  designed  for 
lugger  wound  areas. 
They  retail  at  £1.69 
and  £1.99  respectively. 
Scholl  Consumer 
Products  Ltd.  Tel: 
01582  482929. 


•  Throat  aid 

Dequacaine  has 
produced  a  new 
consumer  l< 'all' it 

entitled  'I  lelp  is  at 
hand  when  a  severe 
soie  throal  strikes' 
which  aims  to  raise 
awareness  ol  the 
pharmacist's  role  in 
the  community  and 
to  provide  advice  on 
types  of  sore  throal . 
Copies  can  be 
obtained  by  writing 
to: 

Deguacaine  leaflet 
offer,  Keene 
( lommunications,  37 
Golden  Square, 
London  W 1  R  4AI  I. 

•  Movelat  Relief 

Movelal  has  been 
repackaged  as 
Movelat  Reliel  tor 
specific  over  the 
counter  use  in  mild 
to  moderate  arthritic 
pain.  A  new  40g 
pack  is  being  made 
available  in  both  the 
cream  and  gel 
formulations  (£4.40). 
Panpharma  Ltd.  Tel: 
01494  766866. 

•  Garlic  and  oils 

Efamol  has 
launched  a  new 
nutritional 
supplement, 
Efagarlic,  which 
combines  the 
benefits  ot  evening 
primrose  oil,  fish 
oils,  vitamin  E  and 
garlic.  A  90-capsule 
pack  retails  at  £6.95. 
Efamol  Ltd.  Tel: 
01703  634343. 


High  strength  in 
economy  tub 

Pulse  High  Strength 
Triomega  is  now 
available  in  a  60- 
capsule  economy-size 
tub,  retailing  at  £8.25 
Each  capsule  contains 
200mg  of  EPA. 
Seven  Seas  Healthcare 
Ltd.  Tel:  01482  375234. 


Cool  Colgate  gets  its  stripes 


( !olgate  Tuple  ( !ool 
Stripe  gel  is  the  latest 
addition  to  the 
( Colgate  toothpaste 
range.  It  features 

si  II  pes  ol  deep  bl  lie 

and  turquoise  gels 
which  the  company 
says  will  encourage 
family  usage  and  have 
a  strong  appeal  to 
mothers  and  <  hildren. 
The  white  paste 
'can  ies  a  strong  cavity 
fighting  message'. 

The  new  line 
replaces  ( !olgate  Blue 
Minly  (  iel  and  will  be 
available  liom  mid- 
March.  The  100ml 
lube  retails  at  £1.49 
and  the  50ml  tube  ,il 
£0.85,  puces  which 
the  company  says 
make  the  new  gel 

more  profitable  than 
its  predecessor.  A 
100ml  pump  dispenser 
will  also  be  introduced 
mid- April. 


To  encourage 
consumei  trial  of  the 
new  product,  packs  oi 
( lolgate  Blue  Minty 
(  iel  are  carrying  a 
money-off-next- 
purchase  coupon  foi 
Triple  <  !ool  SI  ripe  (  Iel. 
( lolgate-Palmolive 
Ltd.  Tel:  01483 
302222. 


Perfectil  joins  Vitabiotics  range 


Robinson  1  lealthcare 
is  introducing  a  new 
dietary  supplement  to 
the  Vitabiotics  range. 
Perfectil,  promoted  tor 
skin,  hair  and  nails,  is 
a  one-a-day  vitamin 
and  mineral  capsule 


/}/(, n  ,>/>.!«'  „ 

ftemenq! 

fir  fa  til 


Immi  \  u  i 


containing  25 
nutrients,  specifically 
known  lor  their  skin 
(  are  benefits,  these 
include  vitamins  A,  C 
and  E,  zinc,  biotin, 
and  ammo  acids 
cystine,  methionine 
and  lysine.  A  pack  of 
30  capsules,  a  month's 
supply,  retails  at  £4.95. 

Robinson  says  Die 
product  bus  been 
endorsed  by  Neville 
Daniel,  a  leading 
London  hair  and 
beauty  salon, 
freguenled  by 
celebrities  such  as 
l( icinna  Lumley  and 
the  latest  James  Bond, 
Pierce  Brosnan. 
Robinson  1  lealthcare. 
Tel:  01246  220022. 


Squish  &  Squeeze  for  healthy  teeth 


Sguish  Grip  and 
Sgueezy  are  two  new 
children's  brushes 
from  Oral-B. 

Both  brushes  feature 
small  heads  and  soft, 
squeezy  handles  with 
a  raised  thumb  rest  to 
give  greater 
manoeuvrability. 
Other  features 
include:  long  angled 
filaments  to  reach 
back  teeth,  blue 
indicator  filaments 
and  end-rounded 
filaments  t<  i  protect 
the  gums. 

Sguish  Grip  is 


suitable  tor  children 
aged  one  to  <  sight 
years  old,  while 
Squeezy  is  more 
suitable  tor  c  hildren 
aged  nine  and  over. 
Both  brushes  are 
available  in  bright, 
two-tone  colours  and 
retail  at  £1.99. 

Support  for  the  new 
products  includes  an 
advertising  campaign 
in  the  national  press, 
dental  surgery  posters 
and  leaflets. 
Oral  B  Laboratories 
Ltd.  Tel:  012'  16 
432601. 
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ing  an  anniversary 


(  !ongratulations  to 
Predictor  which 
celebrates  its  silver 
anniversary  in  1996. 

When  the  tirst 
predictor  kit  was 
launched  m  1971  it 
looked  more  like  a 
chemistry  experiment 
with  tesl  tubes,  stands 
cind  pipettes  and  took 
four  hours  to  produce 
a  result.  Twenty  live 
years  on,  the  test  stick 
with  an  absorbent 
sponge  tip  only 
requires  a  one-second 
dip  at  any  time  of  the 
day.  This  can  be  done 
from  the  day  of  the 
missed  period 
producing  a  result, 
which  is  over  99  per 
cent  accurate,  in  just 
four  minutes. 

As  part  ol  the  year- 


£2  million  new  look  for  the  Durex  range 


long  celebrations, 
( Ihefaro  will  be 
distributing  scratch 
cards  to  test  stall 
knowledge  with  prizes 
<>t  up  to  £1000. 
Chefaro  Proprietaries 
Ltd.  Tel:  01223 
420956. 


Photostability  for  Sport  range 


The  Ambre  Solaire  UV 
Sport  range  will  now 
feature  the 
Photostable  filtration 
system,  which 
indicates  its  ability  to 
resist  degradation  by 
the  sun's  energy,  thus 
ottering  more  durable 
protection  against 
UVA  rays. 

The  three  products 
in  the  UV  Sports 
range  are:  SPF8 
(125ml,  £6.29);  SPFlb 
(£6.79);  and  SPF25 


(£7.29). 

Laboratoires  Gamier 
is  also  extending  its 
main  range  with  the 
introduction  ot: 
Photostable  Sun  Bloi  k 
SPF  30  Milk  (200ml, 
£10.49)  and  Cream 
(100ml,  £8.69),  and 
Photostable  High 
Protection  Milk  SPF15 
(400ml,  £13.99). 

The  products  are 
available  from  March. 
Laboratoires  Gamier. 
Tel:  0171  937  5454. 


On  the  line  with  Steradent 


Reckitt  &  Colman  has 
launched  the  firsl 
direct  response 
television  campaign  in 
the  denture  sector. 
The  new  £1  million 
campaign  has  broken 
regionally  and  will  roll 
out  nationally  during 
the  summer. 

The  television  ad 
concludes  with  a  free 


Caroline  number  (0800 
1  1  1 345)  inviting 
consumers  to  call  for 
ii Hi  ii  in, il  H  hi   I  he 
company  is  targeting 
the  ten  million 
denture  wearers  who 
don't  currently  use  a 
specialist  cleanser. 
Reckitt  &  Colman 
Products  Ltd.  Tel: 
01482  320151. 


Durex  is  spending 
over  £2  million  on  a 
relaunch  of  its  condom 
range  which  includes 
major  repackaging 
and  new  brands. 

The  new  Safe  Play 
sub  brand  targets 
younger,  sexually- 
active  adults  with  a 
lively  image 
promoting  satety 
combined  with  fun. 
Select  is  a  selection 
pack  of  ribbed, 
coloured  and 
flavoured  condoms 
including  ice-mint.  As 
with  all  other  condoms 


in  the  Durex  range, 
they  carry  the  BSI 
Kitemark  and  the 
European  confomiity 
(CE)  marking. 

All  Durex  condoms, 
which  are  made  from 
a  hypoallergenic 
natural  rubber  latex 
formulation,  are  now 
packaged  in  sguare 
foil  which  has  been 
found  to  make  use 
simpler. 

Research  carried  out 
tor  the  company 
discovered  three 
distinct  stages  ot 
sexual  evolution: 


'  \pi  i  imentation  and 
consolidation.  The 
new  packs  reflect 
these  stages. 
LRC  Products  Ltd.  Tel: 
01992  4511  1  1 


More  tartar  control  from  Colgate 


Colgate-Palmolive  is 
looking  to  strengthen 
its  place  in  the  tartar 
control  category  with 
a  new  formula  and  a 
new  look  for  Colgate 
Tartar  Control 
toothpaste. 

Renamed  Colgate 
Tartar  Control  Micro 
Formula,  the  new 
formulation  includes  a 
tartar  inhibitor  and 
prophy  siiica  (which  is 


a  cleansing  agent). 
The  packs  still  feature 
the  gold  colouring  but 
now  incorporate  the 
'Ring  ot  Confidence' 
branding. 

Prices  have  been 
increased  to  reflect  the 
new  benefits:  50ml 
(£0.89),  100ml  (£1.59) 
and  150ml  (£1.99). 
Colgate-Palmolive 
Ltd.  Tel:  01483 
302222. 


Tocola  polisher 

Grafton  International 
has  extended  the 
Tocola  oral  care  range 
with  a  toothpolisher 
(£9.95).  The  battery- 
operated  device  works 
like  a  professional 
machine,  cleaning  the 
surfaces  of  the  teeth, 
removing  temporary 
stains  and 
discolourations. 
Gratton  International. 
Tel:  01543  480100. 


Lovely  lips 

Blistex  Lip  Tone 
(£1.99)  is  a  new 
concept  in  lip  care.  Not 
only  does  it  moisturise 
the  lips  it  also  adds  a 
touch  ot  colour  and 
lustre.  It  contains  four 
natural  plant  extrai  ts 
known  tor  their 
moisturising 
properties. 
Dendron  Ltd.  Tel: 
01923  229251. 


Flex  to  fit  with 
Huggies 

I  luggies  Flexi-Fit,  the 
latest  in  nappies  from 
Kimberly-Clark, 
incorporate  two  new 
features:  flexible  tapes 
and  a  waterproof, 
cotton-feet  cover. 

The  tapes  adjust  to 
improve  the  fit  and 
comfort  of  the  nappy, 
as  well  as  offering 
greater  protection 
against  leaks. 

The  newborn  variant 
also  has  a  soft  fold- 
down  area  to  protect 
the  umbilical  cord.  The 
Flexi-Fit  range  is 
available  in  all  sizes 
and  will  retail  at  £5.95. 
Kimberly-Clark  Ltd. 
Tel:  01662  616000. 


'Alcohol-free'  Macleans 


Srnithkline  Beecham 
is  repackaging  its 
Macleans  Active 
Mouth  Guard 
mouthwash  tor 
Sensitive  Teeth,  to 
emphasise  its  gentler 
positioning  by 
highlighting  the 
'alcohol-free' 
formulation.  The 


company  hopes  the 
move  will  encourage 
trial  by  consumers 
with  sensitive  gums  as 
well  as  those  who 
simply  prefer  an 
alcohol-free  formula.  It 
retails  at  £2.29. 
Srnithkline  Beecham 
Consumer  Healthcare. 
Tel:  0181  560  5151. 
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I  think  February  must  be  the  most 
difficult  month  of  the  year  to  (jet 
through.  It  lids  been  dull  and 
depressing,  and  the  heavy  snowfalls 
have  made  lite  quite  hazardous  at 
times.  It  has  caused  problems  driving 
to  and  from  work,  and  getting 
prescriptions  out  to  the  housebound. 
As  usual,  we  ull  muddled  through, 
and  the  customers  were  lull  oi  thanks 
and  appreciation. 

I  often  wonder  if  the  people  who 
employ  us  appreciate  us  us  much  us 
the  customers  do.  Quite  recently  all 
the  staff  at  our  shop  were  issued  with 
new  contracts.  My  job  was  described 
as  shop  assistant  :  it  made  me  wonder 
if  our  employers  realise  how  much  our 
roles  have  changed  over  the  years. 

Ever  since  we  were  informed  that 
we  needed  to  learn  new  protocols  in 
the  pharmacy,  our  pharmacist  has 
encouraged  us  to  undertake 
pharmacy  assistant  development  programmes  and,  of  course,  this  trainiii(| 
is  now  compulsory.  I  have  learned  a  great  deal  from  these  courses,  and  feel 
more  confident  and  competent  doing  my  job.  I  have  always  enjoyed  my 
work  because  it  is  so  multifaceted.  I  spend  part  of  my  time  in  the  pharmacy 
helping  with  dispensing.  I  serve  customers  and  counsel  them  under  the 
supervision  of  the  pharmacist,  to  ensure  they  buy  the  correct  medication 
for  their  ailments,  or  to  find  out  if  they  need  referring  to  the  pharmacist.  I 
am  prescription  delivery  driver,  cleaner  and  cashier.  I  also  have  clerical 
duties  which  involve  checking  scripts  to  make  sure  they  are  filled  in 
correctly,  and  issue  numerous  pre-payment  certificates.  I  also  take  some 
responsibility  for  maintaining  stock  levels  and  ordering  stock.  I  could  go  on 
because  my  tasks  are  numerous. 

Usually,  morale  in  our  shop  is  reasonable  high,  because  we  all  like 
working  with  the  public,  but  it  would  also  help  to  know  that  our  employers 
recognised  our  worth,  and  a  good  start  would  be  for  them  to  change  our 
description  from  shop  assistant,  which  carries  very  little  status,  to 
pharmacy  assistant,  which  these  days  carries  a  lot  more.  Don't  you  think? 


VOW  LEARNT  AUOT  AT  THAT 
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Keep  calm.  Keep  Kalms. 

Kalms 


and  On  and  On 


Research  lias  shown  that  the  market  for  the  brand  leading  KALMS  herbal  sedative  will  continue  to  grow. 
This  growth  will  be  fuelled  by  a  major  multi-media  campaign  for  Kalms.  Using  colour  page  advertising  in  Women's  magazines,  inserts  ottering 
free  Stress  Booklets  and  mailings  to  consumers.  As  Britain's  best  selling,  best  regarded  herbal  sedative,  KALMS  will  bring  significant  rewards 
to  retailers,  too.  'lake  the  pressure  off,  recommend  Kalms.  The  natural  choice. 
Get  stocked  1 1 p  through  Dendron  (Tel.  01°2.s  22l>251 )  or  your  local  Wholesaler. 


KALMS  Registered  Trademark  and  Product  Licence  held  by  G  R  Lane  Health  Products  Ltd..  Sisson  Road.  Gloucester  GL1  3QB  Active  Ingredients:  Humulus  lupulus  powder  45  00  mg, 
Gentiana  Lutea  powdered  Ext  4:1  22.50  mg  Valeriana  officianalis  pdr  Ext  4:1  33  75  mg  Directions:  Two  tablets  to  be  taken  three  times  a  day  after  meals.  Not  suitable  tor  children  Indications: 
A  traditional  herbal  remedy  -  1.  To  relieve  periods  of  worry,  irritability,  and  exogenous  stresses  and  strains.  2.  For  the  relief  of  worry,  wakefulness,  and  other  symptoms  associated  with  the 
menopause  including  flushings  and  cold  sweats.  3.  Promotes  natural  sleep  Precautions:  Seek  medical  advice  it  you  are  on  other  medication,  or  if  condition  worsens.  Keep  all  medicines  out 
ot  the  reach  ot  children.  Not  to  be  used  during  pregnancy  or  lactation.  Do  not  use  if  sensitive  to  any  of  the  ingredients  Legal  Category:  General  Sale  List  Packs:  100  and  200  tablets.  (PL 
1074/5045R)    Price:  RSP  C3.25  C5.70  i*^^te 

IfiSral    LEADERS  IN  NATURAL  HEALTHCARE. 
Please  always  ask  your  customers  to  read  the  label.  *i^HBP' 


